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Binky  is  a  great  favourite  in  the  States  and  one  of 
the  biggest  sellers.  Now  it's  here  to  join  the  Nursery  range. 

The  big  Binky  soother  is  a  natural  addition  to  the 
popular  Flexiring  safety  soother,  Orthodontic,  Rattle 
and  Hushmaster  all  rubber  soothers  from  Britain's  brand 

leaders  Lewis  Woolf. 


by  Griptight 

THE  WAY  TO  A  HEALTHY  PROFIT 

Lewis  Woolf  Griptight  Limited,  144  Oakfield  Road,  Birmingham  B29  7EE.  Telephone  021  -472  4211. 


Goldilocks  and  Golden  Girl- 
Together  they  turn  the 
high  street  into  a  goldmine. 


That  way  Golden  Girl  and  Goldilocks 
can  proudly  shine  out  in  the  windows  of  the 
High  Street  chemist.  Goldiggers  both,  all 
through  '82. 
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It's  the  stuff  of  fairytales;  a  range  of 
beautiful  hair  accessories  to  turn  the  head  of 
any  woman- with  over  200  styles  in  the 
Golden  Girl  range  of  adults-and  the  same 
number  of  enchanting  Goldilocks  designs  for 
the  younger  girls:  a  range  unique  to  the 
chemist's  trade,  designed  to  attract  fashion 
conscious  misses  away  from  the  supermarket 
and  into  the  independent  outlet.  A  range 
specially  designed  for  the  individual  chemist. 

But  success  is  no  fairytale.  And  for 
Chemtoys,  marketers  of  Golden  Girl  and 
Goldilocks,  success  comes  from  providing  a 
unique  service  to  the  independent  chemist. 

Because  they  specialise  in  the  retail 
trade,  Chemtoys  know  what  the  individual 
outlet  needs  to  combat  supermarket  beauty 
counters. 

So  they  provide  the  largest  range  in  the 
British  Isles.  So  they  offer  those  400  designs  in 
two  types  of  pack  with  no  less  than  ten  eye 
catching  display  stands  to  attract  the 
customer:  stands  designed  to  suit  spaces  in 
both  conventional  and  self-service  outlets. 

So  they  ensure  that  the  designs  are  the 
prettiest  and  most  colourful  in  the  trade. 
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Representation 


The  chairman  of  the  four  Local 
Pharmaceutical  Committees  comprising 
the  London  Group  Executive  this  week 
put  their  names  to  an  appeal  to  the 
National  Pharmaceutical  Association  not 
to  use  its  right  to  nominate  representatives 
to  the  Pharmaceutical  Services 
Negotiating  Committee  to  reinstate 
members  who  have  been  rejected  in  the 
recent  PSNC  elections  (p524). 

They  may  well  be  correct  in  their 
approach  —  and  certainly  there  is  a 
natural  inclination  to  say  that  anyone 
"rejected"  in  a  democratic  vote  should 
not  gain  a  place  on  a  representative  body 
through  the  back  door.  But  fortunately 
there  is  likely  to  be  a  year's  cooling-off 
period  before  the  NPA  Board  needs  to 
make  a  decision,  because  Mr  Tim  Astill, 
NPA  director,  is  quite  right  to  emphasise 
that  the  decision  is  for  the  Board  alone  to 
make  —  and  by  then  the  picture  may  have 
changed. 

It  remains  an  open  question  whether 
any  of  the  "rejected"  candidates  would 
be  prepared  to  accept  nomination,  but 
among  them  are  former  PSNC  members 
who  —  even  their  greatest  critics  would 
admit  —  have  served  their  electorates 
conscientiously  and  diligently  for  a 
considerable  time.  Should  such  experience 
automatically  be  discarded  simply  because 
a  candidate  of  even  greater  appeal  to  the 
electorate  appeared  in  the  same 
constituency?  Is  pharmacy  so  full  of  able 
representatives  and  negotiators  that  it  can 
afford  to  place  them  in  a  geographical 
lottery,  rather  than  make  a  national 
choice? 

Were  there  really  no  alternative 
candidates  in  the  six  areas  where 
representatives  were  returned  unopposed 
—  or  was  the  democratic  process  thwarted 
because  suitable  people  stood  aside  to 
allow  a  popular  and  successful  incumbent 
a  free  run?  Whichever  is  the  answer,  it 
suggests  that  to  preclude  quality  people 
from  the  centres  of  power  because  they 
have  been  "rejected"  may  not  always  be 
as  rational  as  it  may  seem. 


Perhaps  we  should  look  more  closely 
at  this  word  "rejected".  As  usual  in 
pharmaceutical  elections,  there  was  an 
appalling  apathy  in  many  areas.  Mr 
Worby,  for  example,  lost  by  94  votes  to 
120  —  on  a  return  of  only  33.49  per  cent. 
Is  that  "rejection"?  It  simply  means  that 
more  people  prepared  to  vote  wanted  a 
change  than  wanted  the  status  quo  (and 
that  in  an  area  where  a  great  deal  of 
telephone  canvassing  went  on,  we  are  led 
to  believe).  Perhaps  Mr  Lowson  and  Mrs 
Rawlings  have  less  flattering  votes,  but 
again  they  were  based  on  only  one-third 
returns. 

Unlike  the  London  chairmen,  we  do 
not  presume  to  tell  the  NPA  Board  whom 
it  should  choose  —  nor  to  influence  the 
candidates  on  whether  they  should  accept 
nomination.  But  we  do  believe  the 
profession  needs  to  make  the  best  use  of 
all  its  talents  —  and  the  NPA  nomination 
may  well  offer  a  safety-net  when  it  is 
considered  that  more  than  one  candidate 
from  an  area  could  usefully  contribute  to 
the  progress  of  negotiations.  After  all,  the 
only  alternative  would  be  for  NPA  to 
ensure  that  its  best  candidates  never  offer 
themselves  to  the  LPC  electorate  for  fear 
of  failure.  Would  that  be  democracy?  ■ 


Wrong  'gen'! 


C&D  went  in  for  a  little  substitution  of  its 
own  in  last  week's  comment.  The  ABPI, 
Dr  Gerard  Vaughan  and  Mr  Patrick 
Jenkin  have  opposed  generic  substitution 
and  not  generic  prescribing  as  stated.  ■ 
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THIS  WEEK'S  NEWS 


No  NPA  nomination 
for  PSNC  losers? 


Defeated  candidates  for  the 
Pharmaceutical  Services  Negotiating 
Committee  who  are  also  National 
Pharmaceutical  Association  Board 
members  should  not  be  nominated  to 
PSNC  as  NPA  members,  say  the 
chairmen  of  four  London  LPCs. 

The  chairmen  of  the  London  Group 
Executive  (comprising  Kensington, 
Chelsea  and  Westminster;  Lambeth, 
Southwark  and  Lewisham;  Greenwich 
and  Bexley,  and  Camden  and  Islington) 
feel  that  "in  view  of  the  express  wishes  of 
the  electorate  it  would  not  be  in  the  public 
interest  if  the  names  of  the  defeated 
candidates  were  to  go  forward  as 
nominees  of  the  NPA."  Three  Board 
members  failed  to  be  elected  —  Mr  L. 
Priest,  Mr  A.R.  Moore  and  Mr  R.G. 
Worby. 

However,  Mr  T.P.  Astill,  NPA 
director,  points  out  that  the  appointments 
are  entirely  at  the  discretion  of  the  NPA 
Board,  whose  members  are  all  themselves 
practising  retail  pharmacists,  most 
members  of  LPCs,  and  experienced 
pharmaceutical  politicians.  He  goes  on: 
"The  point  made  by  the  signatories  to  this 
letter  has  been  well  made  in  the  past  and 
will  be  one  of  the  factors  the  Board  will 
consider  when  they  next  appoint  PSNC 
representatives  in  1983. 

"Our  five  representatives  are  normally 
appointed  for  three  years  immediately 
following  our  own  triennial  election.  It  is, 
however,  very  important  to  emphasise 
that  all  PSNC  candidates  who  are  NPA 
Board  members,  including  those  who 
were  unsuccessful,  stood  in  the  election  in 
their  personal  capacities  and  not  at  the 
instigation  of,  nor  under  sponsorship 
from  the  NPA."H 


Pilot  'on  demand' 
oxygen  scheme 

British  Oxygen  Co  are  to  offer  oxygen 
cylinders  "on  demand"  in  a  pilot  scheme 
probably  to  be  operated  from  the 
Brentford  depot,  Mr  David  Sharpe, 
chairman  of  the  Pharmaceutical  Services 
Negotiating  Committee,  revealed  on 
Sunday. 

Speaking  at  the  Buckinghamshire  LPC 
conference  (see  p530)  he  said  BOC  would 
manufacture  a  further  10,000  cylinders 
and  would  not  apply  the  "full  for  empty" 
rule,  following  discussions  with  PSNC. 


Mr  Sharpe  expressed  sympathy  for  BOC's 
previous  position  and  pointed  out  that  the 
experiment  placed  a  moral  obligation  on 
pharmacists  to  return  unwanted  cylinders 
which  they  had  in  the  past  "hoarded" 
because  of  the  rule.  If  successful,  the 
experiment  would  be  extended  throughout 
the  country,  but  BOC  must  have  a  fair 
exchange  of  cylinders,  which  represent 
considerable  capital  investment.  ■ 


Hospital  staff  still 
wait  for  offer 

Hospital  pharmacists  have  yet  to  be  made 
a  formal  offer  by  the  Whitley  Council 
following  the  statement  from  the 
Secretary  for  Social  Services,  Mr  Norman 
Fowler,  that  funding  over  the  4  per  cent 
ceiling  would  be  available  for  certain  NHS 
staff  responsible  for  the  direct  treatment 
of  patients. 

An  ASTMS  spokesperson  told  C&D 
that  the  management  side  had  met  on 
March  17  (C&D  March  13,  p434)  and  an 
offer  was  expected  at  any  time  —  there  is 
to  be  a  joint  meeting  of  staff  and 
management  sides  at  the  March  31 
Pharmaceutical  Whitley  Council.  ■ 


Tesco  offer  three 
more  concessions 

Tesco  are  considering  granting  three 
further  pharmacy  concessions  in  existing 
store  redevelopments  at  Hanley,  Staffs, 
Birmingham  Queensway  and  Irlam, 
Manchester. 

Tesco  now  say  that  their  policy  on 
pharmacy  concessions  is  not  as  specific  as 
it  was  in  1981  (C&D,  November  21 ,  p952). 
Both  new  and  existing  stores  will  be  given 
individual  consideration,  taking  into 
account  the  location  of  existing 
pharmacies  and  other  shopping  facilities 
before  giving  pharmacy  concessions.  The 
66,000  sq  ft  Chatham  Tesco  opened 
earlier  this  year  does  not  now  include  a 
pharmacy  concession  —  in  the  end  it  was 
felt  that  there  was  insufficient  scope  for 
one  because  of  the  locality.  It  does, 
however,  contain  other  concessions. 

The  57,000  sq  ft  Hanley  store  is  on  a 
town  centre  site  and  Irlam,  some  10  miles 
from  Manchester,  is  Tesco's  fourth  largest 
branch.  The  third,  at  Birmingham,  is 


another  city  centre  store  of  35,000  sq  ft 
but  is  a  non-food  outlet  concentrating  on 
home  'n  wear. 

Pharmacies  are  currently  operating  as 
concessions  in  Tesco  outlets  at  Sutton, 
Pitsea,  Stevenage  and  Gateshead.  ■ 

Paracetamol  capsule 
launch  plan  denied 

Johnson  and  Johnson  are  currently 
marketing  Tylenol,  a  paracetamol-based 
capsule,  in  the  United  States  where  it  is  a 
brand  leader,  but  they  have  no  plans  to 
introduce  it  to  the  UK  at  the  moment. 

A  company  spokeswoman  rebuffed  a 
story  in  the  last  issue  of  Marketing  Week 
that  suggested  an  early  entry  for  Tylenol. 
"Tylenol  is  a  product  we  have  had  a  lot  of 
success  with  in  other  markets.  Naturally, 
we  are  looking  to  see  if  we  can  achieve  the 
same  success  in  this  market. 

"However,  it  would  be  quite  incorrect 
to  surmise  that  such  a  consideration 
means  the  launch  of  Tylenol  in  the  UK  is 
imminent."  ■ 

Negligence  finding 
against  Rely  in  US 

The  Procter  &  Gamble  Company  was 
found  "negligent"  this  week  in  its 
production  and  sale  of  the  Rely  brand  of 
tampon  in  the  United  States  —  the  brand 
has  been  linked  with  the  toxic  shock 
syndrome. 

The  action  is  the  first  of  400  separate 
court  cases  to  be  brought  against  them 
after  the  company  withdrew  the  tampon 
from  the  market  in  1980  following 
allegations  that  it  was  a  health  hazard. 
P&G  have  vigorously  denied  any  such  link 
and  are  spending  heavily  on  research  to 
establish  the  disease's  cause. 

The  action,  for  $25m,  was  brought  by 
Miss  Deletha  Lampshire,  an  18  year  old 
student  from  Littleton,  Colorado.  The 
Denver  Federal  court  jury  did  not  award 
damages  or  medical  expenses  to  Miss 
Lampshire.  It  ruled  that  the  Rely  brand  of 
tampons  was  "a  defective  product". 

A  spokesman  for  Procter  &  Gamble 
speaking  from  Cincinnati  told  C&D: 
"Procter  &  Gamble  are  of  course  gratified 
that  the  jury  concluded  that  Miss 
Lampshire  suffered  no  damages  as  a  result 
of  using  Rely. 

"We  are  puzzled  by  the  verdict,  but 
the  fact  that  there  was  no  cash  award 
speaks  for  itself.  Since  other  cases  are 
pending  it  is  inappropriate  to  comment 
further."  ■ 
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Vestric  head 
for  Vantage 
targets 


"Shall  I  ever  make  Helfex^" 


Vantage  has  now  over  1 ,300  members  and 
is  well  on  its  way  to  2,000  by  the  end  of 
the  year.  The  group  holds  500 
applications  for  its  computer  order 
system,  Link,  with  many  already  installed 
and  working.  The  own-label  range  is 
shaping  up  to  be  a  £lm  product  group  — 
and  this  month  a  comprehensive  range  of 
packed  goods  is  being  added.  Also  new  is 
"the  first  process  paid  print  film  in  the 
UK  market  exclusively  for  Vantage 
members". 

Those  announcements  are  expected 
this  week  in  Rome  at  the  first  Vantage 
convention,  being  attended  by  some  120 
members  and  partners.  Vestric  managing 
director,  Mr  Peter  Worling,  will  also  be 
reporting  on  further  computer 
developments,  including  the  Superwriter, 
a  new  stand-alone  prescription  label 
printer  in  both  retail  and  hospital 
versions,  and  Link  level  II,  an  order  entry 
and  dispensary  labelling  system  planned 
to  be  available  from  June. 

In  his  opening  address  to  the 
convention,  Mr  Worling  says  the  event 
sees  the  fulfilment  of  a  dream  started  in 
1974  when  Vestric  first  visited  the  east 
coast  of  America  to  study  the  market. 
They  had  seen  independent  chemists 
losing  out  to  the  drug  chains  but  observed 
a  small  group  who  were  moving  against 
the  national  trend  —  the  members  of 
wholesale  voluntary  chains. 

It  was  against  this  background  that 
Vestric  launched  Vantage  in  1975,  the 
original  package  concentrating  on  a  stock 
control  and  management  information 
programme  and  a  merchandising  scheme. 
The  launch,  however,  came  during  the 
"phoney  discount  war  before  hostilities 
really  broke  out".  Many  pharmacists 
joined  to  get  the  benefit  of  OTC  discounts 
"and  not  necessarily  because  they  fully 
accepted  the  concept  we  are  aiming  to 
introduce,"  said  Mr  Worling.  "Perhaps 
we  on  our  part  took  the  easy  way  out  and 
sold  Vantage  on  price." 

Nevertheless,  much  was  learned  and 
the  group  began  to  understand  chemists' 
problems  and  needs. 

The  experience  showed  Vantage  could 
only  succeed  if  it  could  be  built  into  an 
effective  voluntary  chain  with  committed 
members.  Today  there  were  over  1 ,300 
retailers  "working  together  for  success". 

However,  to  build  the  right  image  the 
group  had  to  encourage  all  members  to 
display  a  Vantage  sign  in  the  window  and 
consider  fitting  Vantage  fascia. 
"Successful  development  of  our 
advertising  campaigns  in  Press,  radio  and 
other  media  depends  very  much  on 
ensuring  that  consumers  know  where  they 
can  buy  the  product,  where  they  can  buy 
the  offer,"  said  Mr  Worling.  The 
"street"  recognition  must  then  be 


complemented  by  point  of  sale  displays. 

Finally,  Mr  Worling  says  that 
although  much  of  Vantage  has  been 
concerned  with  the  front  shop  and  with 
OTC  development  in  the  past  year  or  so, 
the  next  stage  was  to  work  on  the 
pharmaceutical  side.  "We  need  you  to 


Proposals  for  a  Social  Democratic  Party 
health  policy  have  been  drawn  up  by  the 
SDP  pharmacists  group.  The  paper  puts 
forward  ideas  for  the  three  stages  of 
health  care:  prevention  and  self  care, 
family  practitioner  services,  and  hospital 
services. 

The  role  of  the  Health  Education 
Council  is  seen  as  important,  but  a  change 
of  emphasis  from  national  campaigns  to  a 
more  local  activity  is  called  for,  with 
greater  co-operation  with  NHS  health 
education  officers.  The  SDP  should 
promote  positive  health  education  in 
schools  and  preventative  campaigns 
organised  by  health  professionals,  and  the 
need  for  each  health  authority  to  employ 
at  least  one  health  education  specialist. 

The  SDP  should  also  encourage  the 
public  to  undertake  self  care,  the  paper 
says,  before  consulting  a  doctor,  but  not 
indiscriminately.  The  public  should  be 
encouraged  to  consult  a  pharmacist  or 
other  health  professional,  other  than  a 
doctor,  before  embarking  on  self- 
treatment,  and  the  publication  of 
guidance  material  should  be  promoted. 

Within  the  family  practitioner 
services,  the  paper  calls  for  the  further 
development  of  health  centres  or  group 
practices  within  the  community  and 
arrangements  for  a  satisfactory 
distribution  of  other  community  health 
care  facilities,  especially  those  used  in  the 
self  care  stage.  FPCs  should  be  required 
to  work  within  reasonable  budgets,  and 
that  should  include  an  estimate  of 
prescription  costs.  Doctors  should  be 
encouraged  to  prescribe  by  approved 
name,  but  their  clinical  freedom  should 
not  be  extended  to  the  quantities  given. 
The  proposals  suggest  a  maximum  of  28 
days  supply,  and  a  requirement  to 
prescribe  in  terms  of  the  number  of  days 
for  which  the  medication  is  needed.  A 


commit  yourselves  to  us  for  'ethical' 
supplies.  In  return  we  will  be  developing 
an  in-pharmacy  computer  system  and 
following  this  up  with  those  other  systems 
which  you  feel  will  give  you  a  positive 
benefit  —  stock  control,  patient  records, 
management  information."  ■ 


repeat  prescription  scheme  is  also  called 
for. 

The  SDP  basic  philosophy  of  local 
policy-making  is  in  tune  with  the  current 
NHS  reorganisation,  but  geriatric  care  is 
going  to  be  an  increasing  cost  to  the 
service  unless  a  more  economic  approach 
to  hospital  care  is  found.  The  solution 
could  be  the  funding  of  better  community 
facilities,  the  paper  suggests.  For  the  most 
effective  health  service,  co-ordination 
between  the  family  practitioner, 
community  health  and  hospital  services 
should  be  encouraged,  the  paper 
concludes,  adding  that  the  SDP  should 
support  closer  integration  of  the  social 
services  with  the  three  aspects  of  the 
current  health  service. 

On  the  subject  of  private  health  care, 
any  activities  outside  the  service  which  can 
adversely  affect  the  level  of  care  in  the 
NHS  must  be  opposed,  and  there  should 
be  some  system  of  taxing  any  private 
service  to  recognise  that  the  NHS  has 
provided  the  training  for  the  personnel 
involved. 

The  SDP  pharmacists  group  is  to 
function  as  an  informal  correspondence 
group  with  a  £1  annual  subscription. 
Membership  is  open  to  pharmacists  who 
are  either  SDP  party  members  or 
sympathisers.  Those  interested  should 
contact  Mr  W.  Wood,  25  Meadow  Rise, 
Blackmore,  Ingatestone,  Essex.  ■ 


Retail  sales 


The  Department  of  Trade  retail  sales 
index  for  dispensing  chemists  (excluding 
NHS  receipts)  rose  by  10  per  cent  to  142 
(1978  =  100)  in  January,  compared  with 
an  8  per  cent  rise  to  144  for  all 
businesses.  ■ 


SDP  pharmacists  propose  health  policy 
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PSNC  rejects ' observer' 
status  for  NPA  director 


The  Pharmaceutical  Services  Negotiating 
Committee  has  decided  by  a  simple 
majority  vote  not  to  institute  a  change  in 
its  constitution,  necessary  to  admit  the 
director  of  the  National  Pharmaceutical 
Association  (currently  Mr  Tim  Astill)  as 
an  observer  at  its  meetings  and  as  resolved 
by  representatives  at  the  conference  of 
Local  Pharmaceutical  Committees  on 
March  14.  (A  two  thirds  majority  is 
required  in  order  to  amend  the 
constitution). 

A  representative  of  the  Company 
Chemists  Association  informed  the 
Committee  that  if  a  motion  to  alter  the 
constitution  to  include  the  director  of  the 
NPA  was  carried,  he  would  give  notice 
that  the  CCA  might  wish  to  move  a 
further  amendment  to  include  its  secretary 
with  "observer  status". 

Mr  Tim  Astill,  NPA  director,  told 
C&D  the  NPA  Board,  meeting  on  March 
23,  was  both  disappointed  and  surprised 
that  PSNC  had  turned  down  such  a  clear 
recommendation  of  the  conference  (where 
voting  was  108  for  and  81  against  the 
resolution).  Mr  Astill  said  that  the  NPA 
Board  recognised  the  autonomy  of  the 
PSNC  and  its  right  to  take  a  decision 
reversing  the  wishes  of  the  conference. 

PSNC  actions  on  other  LPC 
resolutions: 

Additional  pharmacist  allowance  is 
PSNC  policy  and  is  being  treated  as  a 


Record  number  of 
cocaine  seizures 


matter  of  priority  in  negotiations. 

Postgraduate  education  is  PSNC 
policy  and  representations  have  already 
been  made. 

Rural  resolutions  Representations  on 
the  following  were  to  be  made  as 
appropriate  or  had  been  made: 
Regulation  30(2)b  in  Part  VIII  of  the  NHS 
SI;  on  dispensing  subcommittees  meeting 
"regionally"  and  on  collection  and 
delivery  services. 

Triple  prescription  form  is  under 
discussion  with  interested  parties. 

Drug  testing  scheme  time  limit. 
Representations  are  to  be  made  to  the 
Department  of  Health. 

Entries  of  all  dispensed  medicines  in  a 
prescription  book.  There  is  to  be  further 
discussion  prior  to  making  representations 
to  DHSS. 

A  new  election  for  a  PSNC 
representative  in  the  North  Western 
region  will  take  place  after  April  1.  The 
nominee  for  that  region  in  the  earlier 
elections,  Mr  R.  Richardson,  was  not  a 
member  of  the  LPC  at  the  time  of 
nomination  and  so  his  nomination  paper 
was  void. 

Mr  L.  Priest  and  Mr  B.  Silverman 
have  been  re-appointed  to  serve  as 
pharmacist  representatives  on  the 
Prescription  Pricing  Authority  from  April 
1  until  March  31,  1985.  ■ 


satisfactory  declarations.  Under- 
declarations of  tax  amounting  to  almost 
£146  million  and  over-declarations  of 
about  £9 Vim  were  discovered  as  a  result 
of  these  visits.  The  number  of 
prosecutions  for  failure  to  make  VAT 
returns  or  pay  VAT  increased  compared 
with  the  previous  year,  during  which  the 
VAT  computer  was  affected  by  industrial 
action.  All  but  1 1  of  3,767  prosecutions 
for  failure  to  furnish  returns  were 
successful;  739  cases  of  failure  to  pay  tax 
were  heard  and  all  but  one  were 
successful.  120  prosecutions  for 
fraudulent  evasion  of  VAT  and  other 
VAT  offences  were  carried  out  of  which 
1 17  resulted  in  convictions;  prison 
sentences  totalled  46  years.  ■ 


Ginger  wins  trial 


Powdered  ginger  root  has  been  shown  to 
be  an  effective  means  of  preventing 
motion  sickness  in  a  study  published  in 
last  week's  Lancet.  The  effects  of  the 
powdered  rhizome  of  Zingiber  officinale 
were  compared  witlylhose  of  the 
antihistamine,  dimenhydrinate,  on  36 
undergraduates.  Motion  sickness  was 
induced  by  placing  the  blindfolded  subject 
in  a^ilted  rotating  chair.  The  ginger  root 


proved  superior  to  the  antihistamine  in 
reducing  sickness. 

Ginger  preparations  have  been 
recognised  for  their  ability  to  mitigate  the 
symptoms  of  gastrointestinal  distress  since 
the  sixteenth  century.  The  sensation  of 
nausea  due  to  motion  has  central  nervous 
system  as  well  as  GI  components.  Ginger 
and  dimenhydrinate  probably  operate  at 
different  levels,  the  antihistamine  at  the 
CNS  level.  "The  aromatic  and 
carminative  properties  of  ginger  suggest 
that  it  ameliorates  the  effects  of  motion 
sickness  in  the  GI  tract  itself.  It  may 
increase  gastric  motility  and  absorb 
neutralising  toxins  and  acids,  so 
effectively  blocking  reactions  and 
subsequent  nausea  feedback.  ■ 

Augmentin  criticised 


The  use  and  efficacy  of  the  recently- 
introduced  antibiotic  Augmentin  is  called 
into  question  in  the  latest  Drug  and 
Therapeutics  Bulletin.  The  product 
combines  amoxycillin  with  potassium 
clavulanate,  a  (3-lactamase  inhibitor,  and 
aims  to  increase  the  effectiveness  of 
amoxycillin  against  B-lactamase- 
producing  organisms  that  are  normally 
resistant. 

Few  controlled  or  comparitive  studies 
have  been  published,  the  article  says,  and 
unwanted  effects  are  commoner  with 
Augmentin  than  with  amoxycillin  alone. 
Clavulanate  does  not  appear  to  have  been 
assessed  alone. 

"It  is  effective  in  urinary  tract 
infection,"  the  article  concludes,  "but  its 
use  as  a  first-choice  treatment  has  not  yet 
been  justified;  it  should  be  compared  with 
cheaper  agents  such  as  trimethoprim."  It 
may  prove  valuable  in  chest  or  genital 
infections.  "Clinical  trials  of  its  efficacy 
in  other  sites  are  inadequate,  particularly 
in  staphylococcal  and  anaerobic 
infections.  In  many  cases  either 
metronidazole,  flucloxacillin  or 
ampicillin,  alone  or  with  one  other  agent, 
would  provide  a  more  appropriate 
antibacterial  spectrum.  Augmentin  is 
however  relatively  cheap. ' '  ■ 

Pharmacy  security 
on  local  radio 

A  letter  to  hi*  local  Member  of  Parliament 
on  the  security  of  Controlled  Drugs  in 
pharmacies  has  led  to  two  interviews  on 
local  radio  for  Mr  Stanley  Durham, 
secretary  of  the  Sheffield  Area 
Contractors'  Committee.- 

Mr  Durham  regularly  writes  to  local 
MPs  on  Health  Service  matters  and  a 
recent  letter  prompted  Mr  John  Osbourn, 
MP  for  Hallam,  to  ask  the  Home  Office 
to  consider  providing  extra  security  at 
pharmacies  to  stop  thefts  of  CDs.  A 
report  in  the  local  paper  caught  the 
attention  of  the  local  radio  stations,  and 
last  week  Mr  Durham  was  interviewed  on 
Radio  Hallam,  and  the  next  day  on  Radio 
Sheffield's  breakfast  programme.  ■ 


Cocaine  seizures  by  HM  Customs  and 
Excise  during  the  year  ended  March  31, 
1 98 1 ,  were  the  highest  on  record.  Most  of 
the  41 . 1  kg  of  cocaine  being  smuggled  was 
destined  for  the  domestic  market. 

According  to  Commissioners'  annual 
report  for  that  period  (CMND  8521, 
HMSO  £6.40),  cannabis  in  various  forms 
accounted  for  2,294  of  the  total  2,574 
drug  seizures  made  at  importation  and 
exportation.  Herbal  cannabis  at  18,230kg 
was  two  and  a  half  times  the  previous 
year's  quantity  and  was  almost  half  the 
total  quantity  detected  in  Europe  during 
1980.  One  large  consignment  originated 
from  Columbia,  a  relatively  new  source 
which  could  indicate  that  American 
suppliers  may  be  looking  to  Europe  for 
new  markets.  Several  large  smuggling 
groups  were  eliminated. 

Heroin  seizures  remained  at  the  same 
level  as  the  previous  year  with  the  Middle 
East  still  the  major  source,  although 
increasing  quantities  were  detected  from 
Pakistan. 

On  VAT,  the  report  says  that  about 
340,000  visits  were  made  to  registered 
traders  to  ensure  they  were  making 
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MAKE  ROOM 


1  CONTEII 

7  /  /■/. 


Listerine  Antiseptic  Mouthwash  is  the  strong  answer  to  everyday  breath  problems. 

That's  why  sales  last  year  amounted  to  a  breathtaking  £1.3  million  (RSP)  ;|§| 

and  why  Listerine  is  now  rated  No.1  contender  in  the  UK  Fresh-Breath  market.  J^L. 

Once  again  we're  in  peak  condition,  with  a  new  advertising  campaign  £JH| 

planned  for  posters  and  radio  -  in  major  sales  areas.  Bpl 

So  put  Listerine  alongside  your  other  Fresh-Breath  brands.  And  watch  it  i|S 

come  out  fighting.  ESS 

LISTERINE  ANTISEPTIC  MOUTHWASH. Wt 

Profitable  enough  to  take  your  breath  away. 


Why  the  next  day 
when  the  day  after  next 
will  cost  you  less? 

National  Carriers'  2-3  day 
Parcels  Service  will  deliver  the 
goods  from  your  door  to  any 
business  address  on  the  British 
Mainland  in  a  businesslike 
48  to  72  hours. 

For  a  lot  less  money  than 
the  2  4  hour  service  you  may  be 
breaking  your  neck  with  at  the  moment 

Unless  you're  trading  in  some- 
thing as  perishable  as  newspapers  or 
rosebuds, you  could  be  chucking 
away  a  fortune  to  win  a  few  hours 
neither  you  nor  your  customers 
have  any  real  use  for. 


DAY  2 


Road  test  our 
reliability  free:  Ring  Heather 
on  Freefone  4316 


DAY  3 


She'll  get  you  the  gen  on 
the  savings  you  make  on  regular 
organised  consignments. 

She  can  also  arrange  for  your 
first  consignment  to  be  coll- 
ected and  delivered  free. 
So  you  can  test  our  service  in 
action.  A  thing  you  may  discover 
is  that  although  we  only  promise 
2-3  days,  many  of  our  deliveries 
are  made  within  24  hours  any 
way.  No  extra  charge!  Stop  saving 
time  you  don't 
need.  Ring 
Heather.  Now! 


NATIONAL 
CARRIERS 


PARCELS 


AfiC  A  membei  compan)  <>t  the  Vitmn.il  Freight  (  onsortium  | 
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Mr  R.J.  Newman,  MPS  (centre),  winner  of  a 
recent  Milupa  competition  held  for 
Macarthys  I  Numark  customers,  receiving 
a  £1,000  holiday  voucher  from  Macarthys 
regional  sales  executive  Ray  Short.  Also 
shown  is  Mrs  Newman 

Information  centre 
on  varicose  veins 

An  information  centre  on  varicose  veins 
has  been  set  up  for  doctors,  pharmacists, 
the  media  and  the  general  public. 

Sponsored  by  Scholl  (UK)  Ltd,  its 
aims  are  "to  improve  knowledge  and 
understanding  of  varicose  veins  and  their 
prevention  and  treatment."  Based  at  1 
Roberts  Mews,  Lowndes  Place,  London 
SW1,  the  Varicose  Vein  Advisory  Centre 
has  two  medical  advisers:  Mr  I.G. 
Schraibman,  vascular  surgeon  at 
Rochdale's  Birch  Hill  Hospital  and  Dr 
David  Tod,  a  London  general 
practitioner.  Initially  the  centre  will 
distribute  to  members  of  the  public  the 
Scholl  information  leaflets  on  legcare  (on 
receipt  of  a  9in  x  4in  stamped  addressed 
envelope),  and  will  encourage  both 
medical  and  lay  Press  to  write  better 
informed  articles  about  varicose  veins  and 
clear  up  the  "many  areas  of 
misunderstanding."  Speakers  at  a  Press 
conference  last  week  said  that  varicose 
veins  affected  as  many  as  six  million 
people  in  the  UK  yet  both  doctors  and 
patients  often  considered  the  complaint 
trivial  until  more  serious  complications 
such  as  ulceration  and  thrombosis 
developed.  Patients  should  be  encouraged 
to  seek  medical  advice  at  an  early  stage 
because  much  could  be  done  to  arrest  the 
problem. 

Dr  Tod  advised  journalists  to  tell 
readers  to  consult  "the  local  chemist"  if 
their  doctors  were  not  interested.  He  said 
that  the  average  GP  was  ignorant  about 
the  wide  range  of  elastic  hosiery  available 
to  help.B 

Deaths 

Smith:  On  March  22,  Mr  Arthur  Smith, 
FPS,  of  Oyster  Cottage,  Elm  Close, 
Farnham  Common,  Bucks.  Mr  Smith  was 
deputy  managing  director  of  Boehringer 
Ingelheim  Ltd,  Bracknell,  Berks. 
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TOPICAL  REFLECTIONS 

By  Xrayser 

merchandise,  to  be  sold  on  impulse 
without  the  availability  of  competent 
advisers  at  the  point  of  sale.  I  view  this 
latest  move  by  the  medicine  pedlars  as  a 
retrograde  step,  which  the  various 
pharmaceutical  bodies  should  take  up 
with  them  in  the  strongest  terms. 


Hot  seat 


Interesting  results  in  the  PSNC  elections, 
though  hard  on  Bob  Worby  who  must  feel 
rejected  when  you  consider  how  much 
effort  he  has  put  into  the  work.  We  must 
thank  him  for  his  part  in  nudging  us  along 
in  the  right  direction,  quite  apart  from  his 
efforts  in  publicity. 

But  in  matters  of  policy  I  see  no 
quarrel  with  the  points  made  by  Mr 
Spivack  and  hope  his  views  will  be  heard 
by  the  other  members  of  the  team.  I  like 
the  idea  of  better  consultation  with  the 
LPCs  —  though  if  past  efforts  are 
anything  to  go  on,  he'd  have  to  post  sticks 
of  dynamite  to  some  of  them  if  he  expects 
to  get  any  response.  I  would  like  to  see  a 
programme  of  what  we  have  achieved, 
what  we  hope  to  achieve  and  when,  sent  to 
LPCs  as  a  check  list,  to  be  kept  in  mind 
over  the  whole  sphere  of  local  activities. 
Then,  when  we  have  a  success  we  can  put 
a  little  tick  against  it  and  move  on  to  the 
next  job,  knowing  that  the  whole  of 
pharmacy  is  working  together. 


Grocery 


I  find  myself  exasperated  to  learn  that 
Beecham,  applying  cold  logic  to  the 
techniques  of  obtaining  the  greatest 
possible  sales  for  their  products,  are 
launching  a  major  sales  drive  (with  a 
specially  set  up  sales  force)  to  promote 
Soluble  Phensic  and  Settlers  in  the 
independent  grocers.  I  remember,  years 
and  years  ago,  at  a  conference 
somewhere,  hearing  a  young  proprietor 
telling  the  tale  of  how  furious  he  was  to 
find  the  chain  grocer  next  to  his  shop  with 
a  window  full  of  Beecham's  medicines,  so 
that  when  the  hapless  rep  called  on  him  a 
day  or  two  later,  he  tore  a  strip  off  him 
and  told  him  to  take  himself  and  all  the 
Beecham  products  out  of  his  shop. 

"Very  satisfying  moment,"  he 
confided,  but  then  went  on  to  tell  how  the 
experienced  rep  had  stood  his  ground 
saying  that  it  was  plain  daft  for  a  chemist 
to  simply  give  all  the  sales  to  the  grocer 
without  a  fight  .  .  .  and  lose  the  profit  as 
well.  He  had  said  (bless  his  deceitful  heart) 
that  he  didn't  approve  of  company  policy 
either,  and  suggested  the  chemist  put  up  a 
big  sign  in  the  window  saying  "Do  you  go 
to  the  grocer  for  medical  advice?"  The 
pharmacist  did,  placing  his  certificate 
alongside  the  display  for  good  measure, 
and  had  the  reward  of  seeing  his  sales 
figures  unaffected  by  the  near  opposition. 

Be  that  as  it  may,  I  consider  things 
have  changed  since  then.  I  thought  there 
was  a  wider  understanding  that  medicines 
are  not  the  same  as  any  other 


Sweeter  still? 


This  year  past  has  seen  the  introduction  of 
a  major  success  in  the  saccharin 
sweeteners  which  in  my  shop  now  rivals 
Hermesetas,  Sweetex  and  Saxin  in 
customer  acceptance.  The  pretty  and 
practical  orange-and-white  dispensers 
have  no  doubt  aided  initial  sales,  but 
repeats  are  the  order  of  the  day.  With  the 
reported  approval  of  the  Food  Additives 
and  Contaminants  Committee  we  learn 
that  five  new  food  sweeteners  may  be 
permitted,  so  must  look  forward  (if  that  is 
the  right  word)  to  a  flood  of  new  products 
aimed  at  satisfying  our  craving  for  sweet 
foods  and  sweets. 

I  can't  help  feeling  that  we  (the 
population  in  general)  would  do  a  lot 
better  if  we  were  to  make  the  effort  of 
discipline  needed  to  re-educate  our  palates 
towards  foods  without  sugars,  though  I 
know  this  is  an  absurd  proposition.  So 
roll  on  the  roly-poly  pudding  with  added 
hydrogenated  glucose  syrup,  or  isomalt  or 
xylitol,  or  aspartame,  or  just  a  tiny  pinch 
of  acesulfame  potassium  for  our  extra 
good,  weight-reduced  health? 


Optrex  terms 


The  Optrex  rep  called  recently.  As  a 
matter  of  courtesy,  because  he  is  a  decent 
man  who  is  loyal  to  his  employers  but  tries 
to  help  me  as  well,  I  listened  to  what  he 
had  to  say  with  some  interest.  A  good 
look  at  his  new  price  list  showed  a  real 
improvement  in  trading  terms  which,  as 
he  pointed  out,  when  added  to  the 
wholesaler  discount  schemes  for  maker's 
whole  packs,  brings  the  nett  profit  of  the 
products  up  to  an  acceptable  level  for  the 
first  time. 

Effectively  then  the  NPA's  efforts  on 
our  behalf  have  altered  the  position  so  I 
shall  now  give  adequate  display  to  the 
Optrex  range  in  the  hope  that  they  will 
experience  the  benefit  of  pharmacist 
support  and  so  encourage  us  further  with 
better  bonuses  etc,  from  time  to  time 
(Pharmacin  excluded,  of  course).  But  I 
am  glad  they  are  moving  in  the  right 
direction.  ■ 
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Prove  rational  location 
is  in  public  interest 


Rational  location  of  pharmacies  through 
restriction  of  the  NHS  contract  is  unlikely 
because  the  profession  has  been  unable  to 
show  the  politicians  that  it  is  in  the  public 
interest. 

Mr  David  Sharpe,  chairman  of  the 
Pharmaceutical  Services  Negotiating 
Committee,  made  that  point  on  Sunday  at 
the  annual  conference  of 
Buckinghamshire  contractors,  when  he 
asked  the  audience:  "What  does  rational 
location  mean?".  He  suggested  some 
believed  it  meant  that  no  pharmacist 
could  open  near  another,  or  that  some 
body  would  say  who  must  close  and  who 
may  open  —  and  "then  only  in  the  middle 
of  the  New  Forest." 

Mr  Sharpe  said  the  profession  could 
not  rely  on  anecdotal  information  to 
convince  the  politicians  because  the  DHSS 
was  monitoring  the  situation.  Their  latest 
figures  for  the  quarter  ending  June  30, 
1981,  showed  that  of  41  pharmacy 
openings  in  England  and  Wales,  31  were 
under  400  metres  from  an  existing 
pharmacy  and  only  four  were  900  metres 
or  more.  Of  the  33  closures,  22  were 
within  400  metres  and  only  2  over  900 
metres.  This  showed  that  pharmacies  were 
in  the  wrong  position,  but  how  did  the 
profession  get  rid  of  the  excess  in  urban 
areas?  Inducement  payments  were  one 
way  but  the  number  of  suitable  rural  areas 
was  limited  and  the  sums  involved  could 
be  huge  and  impractical. 


No  PR  good  PR? 


Turning  to  public  relations  for  the 
profession,  Mr  Sharpe  said  both  PSNC 
and  the  Society  were  criticised  over  the 
lack  of  awareness  among  the  public  of  the 
pharmacist's  activities.  Clearly  corporate 
advertising  could  help  —  and  an 
announcement  was  expected  soon 
concerning  an  attempt  in  this  direction  — 
but  pharmacists  should  ask  themselves 
what  news  gets  into  the  media.  It  was 
"always  bad,  never  good"  he  suggested. 
No  other  profession  got  itself  into  the 
news  for  being  good,  and  it  was 
impossible  to  get  PR  which  said 
"pharmacists  are  wonderful,  beautiful, 
accurate,  marvellous  people".  Pharmacy 
was  not  a  dramatic  profession  —  which 
might  be  a  benefit  because  it  did  not 
attract  bad  publicity  and  could  be 
apolitical.  The  PSNC  could  often 
attribute  its  successes  to  this  fact,  Mr 
Sharpe  believed. 

Another  controversial  point  discussed 


by  the  speaker  was  the  request  by  many 
pharmacists  for  guidelines  on  when  to 
inform  a  patient  that  a  prescription  was 
valued  at  less  than  the  prescription 
charge.  "You  have  got  to  make  your  own 
decisions  —  if  you  can't,  it  is  a  bad  day 
for  the  profession",  he  argued.  Much 
depended  on  the  individual  patient  and 
doctor  and  Mr  Sharpe  reminded  the 
audience  there  was  still  a  great  deal  of 
psychology  in  the  doctor-patient 
relationship.  If  the  pharmacist  did  not 
know  how  to  deal  with  the  individual 
patient,  he  was  lacking  professional 
discretion. 

Pharmacists  were  also  concerned 
about  supervision  of  pharmacy-only 
medicine  sales,  but  sales  were  restricted 
because  the  advice  available  in  the 
pharmacy  was  different  from  that  in  any 
other  outlet.  "If  we  are  not  seen  to 
exercise  supervision,  what  have  we  to 
offer  to  the  public  and  Parliament  more 
than  the  grocer?"  Were  more  pharmacists 
not  to  carry  out  their  responsibilities, 
legislation  would  be  changed  —  then 
central  authority  would  be  blamed,  even 
though  it  was  pharmacists  themselves  who 
would  retain  or  lose  the  monopoly. 


'Hawk'  on  title 


Mr  Sharpe  said  he  was  a  "hawk"  on  the 
subject  of  the  "chemist"  title.  The 
profession  wasted  time  arguing  whether  it 
should  be  used  in  advertising,  yet  other 
outlets  such  as  Sainsburys  were 
advertising  medicines.  Boots  must  be 
questioning  events' when  they  saw  their 
competitors  advertising  in  this  way. 

Mr  Sharpe  was  also  concerned  at  the 
low  standards  of  many  pharmacies,  saying 
he  would  like  to  see  the  imposition  of 
minima.  The  latter  point  was  taken  up 
during  the  discussion  when  a  contractor 
asked  what  had  happened  to  Section  66  of 
the  Medicines  Act  (controlling  premises). 
Mr  Alan  Smith,  PSNC  chief  executive, 
claimed  the  section,  if  implemented, 
would  preclude  the  pharmacist  from 
exercising  professional  discretion  —  he 
couldn't  see  any  other  profession  asking 
government  to  help  it  to  put  its  house  in 
order.  Mr  David  Coleman,  PSNC 
chairman,  agreed  that  everyone  was 
ashamed  of  certain  pharmacies  but  he 
believed  improvement  should  come 
through  incentive  and  education. 

Mr  A.  P.  Sadler,  Aylesbury,  doubted 
whether  standards  would  "evolve"  and 
suggested  that  in  parts  of  London,  for 


example,  standards  had  gone  down. 
Pressed  on  the  point  he  admitted  that  it 
was  windows,  etc  that  concerned  him,  but 
Mr  Sharpe  pointed  out  that  Section  66 
would  not  affect  the  "front  shop",  nor, 
therefore,  the  image  of  pharmacy. 
However,  Mr  Smith  could  not  understand 
why  a  trading  profession  should  wish  to 
see  restrictions  and  rules  imposed. 


Domiciliary  role 


It  would  be  highly  irresponsible  of 
pharmacists  to  retreat  into  health  centres 
and  High  Streets  and  ignore  the  places 
where  people  live,  Mr  David  Coleman 
told  the  conference. 

Medical  services  were  becoming  more 
concentrated,  posing  a  problem  for 
pharmacists  who  wished  to  keep  close 
professional  relationships  with  both 
doctors  and  patients.  But  the  pharmacist 
had  a  role  to  play  in  the  community  and  in 
future  must  be  able  to  take  on  a 
domiciliary  role.  This  might  now  be  fitting 
trusses  or  delivering  oxygen,  but  with  an 
ageing  population  there  would  be  a  need 
to  check  medicines  in  the  patient's  home. 
"We  know  the  waste  is  enormous  and  the 
failure  of  the  patient  to  get  full  benefit 
from  the  treatment  scandalous." 
However,  there  was  a  need  to  look  at  the 
regulations  to  allow  the  pharmacist  to 
carry  out  these  functions  —  the  decision 
must  be  based  on  what  was  best  for  the 
community  and  for  the  patient. 

Mr  Coleman  emptied  a  large  bag  of 
medicines  returned  from  one  patient  as 
evidence  of  the  domiciliary  potential. 

More  generally,  Mr  Coleman  argued 
the  profession  should  be  clear  that  its  role 
was  to  provide  for  all  patients,  all 
medicines  and  appliances.  The  role 
covered  much  more  than  a  physical 
handing  out  of  prescriptions  —  "it  must 
also  imply  that  we  form  the  link  between  a 
'State  Health  machine'  and  the 
individual". 

The  pharmacist  must  be  available  — 
"not  hidden  away  somewhere  in  a  modern 
aseptic  dispensary  but  right  out  in  front 
on  the  medicines  counter".  He  should  not 
be  part  of  a  system  that  tied  its  rewards 
solely  to  numbers  —  "a  pharmacy  where 
one  pharmacist  is  responsible  for  100,000 
prescriptions  a  year  should  be  an 
abomination  to  us",  said  Mr  Coleman. 

The  speaker  again  pressed  the  need  for 
an  out-of-hours  service  —  despite  the  lack 
of  progress  made  on  such  resolutions  at 
LPC  conferences.  Other  countries  had 
schemes  which  ensured  the  pharmacist 
was  not  put  at  risk  and  did  not  have  to 
work  24  hours  a  day. 

Mr  Coleman  suggested  again  a  scheme 
he  believed  would  work:-  In  densely- 
populated  areas  one  pharmacy  per  half 
million  population  and  in  the  less  densely 
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Pharmacists  can 
now  recommend  a 

clinically  proven 
cold  treatment 


Benylin  ^ . 

DAY  AND  NIGHTV?!!!^ 

Cold  Treatment 

Effective  relief  of  cold  symptoms  requires  a  treatment 
that  really  works.  A  recent  clinical  trial*  demonstrated 
the  effectiveness  of  BENYLIN  Day  &  Night  Cold  j 
Treatment. 


*A  randomised  double-blind  trial  in  General  Practice 
comparing  the  efficacy  of  BENYLIN  Day  &  Night  Cold  Treatment 
and  Paracetamol  in  the  treatment  of  the  common  cold. 

Middleton  RSW  Brit.  J.  Clin.  Pract.  Vol  35  (9)  297/300  Sept.  '81 


9'  Syrette:,,, 


PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 


♦Trade  Mark  R82196 


Benylin  Day  and  Nighl  Cold  Treatment  is  available  m 

display  outers  containing  24  retail  packs 

List  price  lo  pharm  per  retail  pack  55p 

Price  to  public  per  retail  pack  9Sp 

(inc  VAT  ,/  1S%) 

Composition: 

Each  yellow  (daytime)  tablet  contains 
Parbceiamoi  Ph  Eur  SOOmg 
Phenylpropanolamine  hydrochloride  B  P  25mg 

Each  blue  (nighl  time)  tablet  contains 
Paracetamol  Ph  Eur  500mg 
Diphenhydramine  hydrochloride  B  P  25mfl 


Indication*: 

For  the  relief  of  the  symptoms  associated  with 
colds  and  influenza 
Adult  Douge: 

Four  tablets  should  be  taken  daily- three  yellow 
tablets  during  Ihe  day  and  one  blue  tablet  at  night 
Take  only  one  tablet  al  a  time  and  only  al  the  limes 
of  day  indicated  on  the  pack 
Do  not  take  the  night-time  tablets  dutmg  the  day 
Children'*  Douge: 

Not  recommended  lor  children  under  t2  years 


Contra-lndlcetlona  warnings  etc: 

Hypersensitivity  to  any  of  the  constituents  Paracetamol  can  cause 
skin  rashes,  dizziness  and  palpitations  Caution  should  be 
exercised  in  patients  with  hyperthyroidism  hypertension, 
cardiac  dysfunction  diabetes  meititus  and  liver  disorders 
Benylin  Oay  &  Night  Cold  Treatment  should  no!  be  used  during 
trealmenl  wilh  M  A  0  I  S  or  for  two  weeks  after  completion  o' 
therapy  Do  no!  e*ceed  the  stated  dose  -  An  overdose  is 
dangerous  medical  attention  should  be  sought  immedip'eiy 
May  cause  drowsiness  II  atfecied  do  not  drive  or  operate 
machinery  Not  to  be  used  in  pregnancy  Avoid  alcoholic  drink 
If  symptoms  persist  consult  your  doctor 


Legal  Category:  P 
Product  Licanco  Holder: 

Parke-Davis  &  Company.  Usk  Road 
Ponlypool  Gwent  NP4  OVH 
Telephone  (049  55)2468 
Product  Licence  No  0018/0115 


3easywaysto 
increase  summer 

film  sales. 

Here's  the  way  to  get  film  sales  really  moving  this  summer.  Stock  and 
display  'Kodak'  rilm  in  multi-packs.  Your  customers  save  and  you  sell  more. 


KODACOLOR'  FILM  TWIN  PACKS 


Film  Festival 


'Kodacolor  II  film  in  3  sizes  of  twin-packs . . . 
C110-24  exposure,  C126-24  exposure  andC135-24 
exposure.  Your  customers  save  at  least  35p. 

'Kodacolor'  400  film  (CG135-24  exposure)  is 
also  included  showing  a  45p  saving. 

All  are  backed  by  national  advertising  and 
display  material  -  and  an  extra  5%  discount  for  you! 
Plus  the  extra  D  &  P  potential. 


Kodacolor  II 

FILM  FOR  COLOUR  PRINTS 
FILM  FUR  FARBHILOER 


Film  Festival 


SUPER  8  MOVIE  FILM  TRI  PACKS 

'Kodachrome'  40  Super  8 
movie  films  giving  super 
savings  of  at  least  £1.50  for 
your  customers.  More 
turnover,  plus  5%  extra 
osjTl  discount  ror  you! 


Kodach  rome  40 

COLOUR  MOVIE  FILM  FILM  CINt  EN  COULE Lrf»S - FAASn 


Full  page  advertising  in  "Movie  Maker "  and  display  material  for  you.  The 
^  packs  are  supplied  in  a  handy  counter  dispenser  containing  10  tri  -  packs. 


Film  Festival 


SLIDE  FILM  QUAD -PACKS 

Your  customers  pay  for 
3  'Kodachrome'  64 
rsC]  (36  exposure)  films  and 
J  pPtone'F.ktafhrnme'  40i 


jet  one  'Ektachrome'  400  film  (20  exposure)  free!  Colour  advertising  in 
Amateur  Photographer"  plus  display  material. 


All  offers  available  from  1st  March  1982  with  full  point-of-sale  support. 


pB  More  ways  to  make  more  this 

HsSn   ^VBnflP  m  Kodak  and  pro< 


product  names  quoted  thus-  Kodacolor'  are  trade  marks. 


Bucks  LPC  Conference 

Concluded  from  p530 
populated  areas  one  pharmacy  per 
200,000  would  give  cover  within  a 
reasonable  distance  of  any  patient.  The 
LPC  would  invite  contractors  to  apply  for 
a  special  "night  service"  contract  which 
would  entail  a  pharmacist  being  on  the 
premises  during  the  night.  The  pharmacy 
itself  would  not  be  open  but  a  form  of 
"night  safe"  could  be  installed  in  which 
the  patient  places  his  prescription  —  the 
pharmacist  dispenses  it  —  speaks  to  the 
patient  through  a  grille  and  hands  out  the 
medicine.  The  pharmacist  operating  the 
service  would  not  be  the  same  one 
working  during  the  day.  If  in  an  area 
several  pharmacies  accepted,  then  a  small 
rota  would  be  worked  out  under  the  LPC. 

The  scheme  would  require,  Mr 
Coleman  estimated,  the  involvement  of 
some  200  pharmacies.  With  a  contract 
paying  them  £20,000  a  year  for  providing 
the  service,  the  total  cost  would  be  £5 
million  —  "not  I  would  have  thought  an 
impossible  sum  for  the  DHSS  to 
countenance,  bearing  in  mind  savings  that 
would  be  made  on  the  present  urgent 
system  and  to  the  doctors'  emergency 
supply  payments." 

Rural  cover 

Reviewing  the  current  position  on  rural 
dispensing,  Mr  Coleman  said  the 
profession  must  be  ready  after  Clothier 
was  implemented  to  show  to  the  Rural 
Dispensing  Committees  that  it  could  cover 
ex-rural  areas  —  "that  we  can  provide  a 
service  in  the  low  population  density 
areas;  that  we  are  willing  to  do  so  and  to 
maintain  the  service,  at  the  same  time  to 
reassure  affected  doctors  that  they  will, 
where  necessary,  be  compensated  for  any 
loss  of  income  they  might  suffer  by  a  fund 
to  which  we  are  pledged  to  contribute." 

The  speaker  said  he  had  recently  asked 
a  pharmacist  to  note  the  items  he 
dispensed  on  prescriptions  for  patients 
living  more  than  one  mile  from  the 
pharmacy  —  that  is  patients  for  whom 
doctors  normally  dispensed.  "The  results 
were  interesting  —  there  were  four 
trusses,  five  elastic  hosiery  scripts,  two 
oxygen,  three  colostomy,  three  'special 
foods',  two  mixed  ointments  and  a 
further  12  items  —  and  of  those  12  items 
no  fewer  than  ten  were  out  of  stock  at  the 
local  wholesalers  (who  also  supplied  the 
doctors).  You  can  forgive  the  pharmacist 
for  feeling  that  he  was  being  used  —  not 
for  the  convenience  of  the  patient  but  at 
the  convenience  of  the  doctors!" 

During  the  discussion,  Mr  C. 
Nicholson,  Wooburn  Green,  suggested 
that  with  supervision  requirements,  a 
community  role  would  necessitate  the 
employment  of  a  second  pharmacist.  Mr 
Coleman  doubted  whether  that  would 
ever  be  achieved  in  many  areas,  but 
maintained  that  perhaps  the  NHS  hours 
of  service  could  be  changed  so  that,  say, 
between  2-3  pm  the  medicines  section 
could  be  closed  or  the  pharmacy  need  not 
be  open.  ■ 


NPA  BOARD 


Training  initiative 
well  under  way 

Three  NPA  training  groups  have  now 
been  started,  the  Leeds  and  Manchester 
groups  being  fully  active  and  the  Norwich 
group  holding  its  first  training  sessions 
towards  the  end  of  April.  Further  groups 
are  planned  in  the  Midlands,  Scotland  and 
the  West  Country,  the  NPA  Board  heard 
at  its  meeting  last  month. 

The  staff  course  leaflets  have  been 
largely  re-written  and  new  titles  added. 
Task  sheets  have  been  developed,  and 
subject  to  successful  trials  will  be  included 
as  a  permanent  feature  of  training 
courses.  In  addition  to  those  training 
seminars  already  announced  (see  Coming 
Events)  there  will  be  sessions  on  elastic 
hosiery  on  September  8,  and  cosmetics 
and  perfumery  on  October  5. 

With  the  closure  of  the  correspondence 
college  formerly  used,  the  responsibility 
for  the  dispensing  technicians  course  has 
been  taken  over  by  Mallinson  House  and 
a  complete  revision  of  the  course  material 
undertaken.  With  the  cessation  of  the  City 
and  Guilds  course  in  1984,  alternative 
proposals  for  another  training  scheme  are 
being  examined. 

The  Board  considered  a  specific 
request  from  Scotland  for  local  training 
there  and,  although  taking  courses  away 
from  St  Albans  would  significantly 
increase  costs,  the  request  is  receiving 
further  consideration. 

The  NPA  has  written  to  the 
Employment  Minister,  Mr  Norman 
Tebbitt,  urging  that  the  Manpower 
Services  Commission  be  given  the  powers 
and  financial  resources  to  retain  the 
expertise  and  facilities  built  up  by  the 
Distributive  Industries  Training  Board. 
Even  before  the  training  boards  were  cut 
the  UK  spent  less  on  vocational  training 
than  any  other  European  country.  "We 
cannot  afford  to  lag  further  behind",  the 
Minister  was  told. 

Sale  of  business  aids 

NPA  business  aids  department  sales  were 
over  £1  '/4  m  in  1981,  and  nearly  £40,000 
was  paid  out  to  members  in  cash  rebates 
from  the  commission  account.  The 
probable  amount  saved  by  members 
purchasing  aids  during  the  year  was 
£150,000.  Prospects  for  the  coming  year 
are  described  as  "excellent".  The  reissue 
of  the  business  services  catalogue  is 
imminent  and  a  personalised  1983 
calendar  with  family  health  hints  is  being 
offered. 

Coupex  had  a  record  year  in  1981  with 
nearly  one-and-a-half  million  coupons 
being  handled,  with  an  average  face  value 


of  over  17p  (due  partly  to  large  numbers 
of  high  value  Vichy  coupons). 

The  Board  authorised  the  NPA  to 
provide  cards  indicating  the  location  of 
first  aid  kits,  which  would  save  members 
having  to  write  their  own  in  order  to 
comply  with  the  new  provisions  of  the 
first  aid  at  work  Regulations. 

The  NPA  will  be  represented  at  the 
International  Pharmaceutical  Federation 
in  Copenhagen  in  the  Autumn  by  Mr  L. 
Priest,  Mr  T.  Astill  and  Mr  Bob  Worby 
(in  his  capacity  as  one  of  the  UK 
representatives  on  the  EEC  pharmacy 
group). 

Open  days  for  branch  secretaries  to 
visit  Mallinson  House  have  been  arranged 
for  April  29  and  May  26. 

Mr  Astill  will  be  the  guest  speaker  at 
the  NPA  reception  for  the  British 
Pharmaceutical  Students  Association. 

Other  matters  discussed  by  the  Board 
were  the  progress  made  towards  the  EEC 
Directive  on  free  movement  of 
pharmacists,  Misuse  of  Drugs  Regulations 
on  the  the  control  of  phentermine,  the 
supply  of  machines  for  measuring  the 
blood  sugar  levels  in  diabetics,  the  VAT 
liability  of  ginseng,  and  a  reply  to  the 
Government  Green  Paper  on  alternatives 
to  domestic  rates.  ■ 


Essex  FPC  to  hear 
Wakering  appeal 

Essex  Family  Practitioner  Committee  was 
meeting  on  Thursday  as  C&D  went  to 
press  to  hear  the  appeal  lodged  by  L. 
Collin,  the  pharmacist  from  Great 
Wakering  who  has  been  in  dispute  with 
the  local  dispensing  doctor  practice  and  a 
section  of  the  local  population  since  he 
announced  plans  to  open  a  pharmacy  in 
the  village  towards  the  end  of  last  year. 

At  its  last  meeting  the  FPC  decided 
that  transfer  of  patients  from  doctor 
dispensing  lists  to  prescribing  lists  should 
take  place  after  two  years,  or  on  the  date 
on  which  the  Clothier  Report  is 
implemented.  Mr  Collin  was  given  leave 
to  appeal,  and  has  been  asked  by  the  FPC 
to  appear  in  person,  along  with  a 
representative  from  the  doctor's  practice, 
to  present  his  case. 

The  local  population  of  the  village, 
now  formed  into  a  "Right  of  Choice 
Group,"  have  always  been  vociferous  in 
their  antagonism  to  Mr  Collin.  Recently 
they  have  approached  local  politicians 
with  their  complaints  and  have  called  for  a 
change  in  the  one-mile  law.  They  are  also 
reported  to  be  checking  other  parts  of  the 
country  to  find  trouble  spots,  with  a  view 
to  allowing  the  patients,  rather  than  the 
professionals,  to  have  a  say.  ■ 
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PRESCRIPTION  SPECIALITIES 


Anti-inflammatory  agent  is         opticrom  update 
first  drug  from  Cassenne  with  reformulation 


Surgam  (tiaprofenic  acid),  a  propionic 
acid  derivative  for  use  as  an  anti- 
inflammatory analgesic,  is  the  first  drug 
to  be  marketed  by  the  new  Roussel 
subsidiary,  Cassenne  Ltd.  It  is  expected  to 
be  second  only  to  Claforan  in  the  Roussel 
range  of  products  by  1984. 

As  with  other  propionic  acid 
derivatives,  tiaprofenic  acid  exerts  its 
effect  by  inhibiting  prostaglandin 
synthesis.  However,  it  has  a  selective 
action,  being  about  ten  times  more  potent 
than  indomethacin  in  inhibiting  in  vivo 
formation  of  PGE2  and  PGF2o  (mediators 
of  pain  and  inflammation),  and  only  half 
as  active  in  inhibiting  the  mucosal 
protective  PGI2,  prostacyclin.  Cassenne 
say  this  gives  an  analgesic  with  a  potent 
anti-inflammatory  action  and  a  low 
incidence  of  gastro-intestinal  side  effects. 

The  drug  is  rapidly  absorbed,  peak 
serum  levels  being  reached  in  about  90 
minutes.  The  half  life  in  the  serum  is  also 
around  90  minutes,  but  drug  levels  in  the 
synovial  fluid  are  maintained  after  the 
serum  level  has  fallen. 

In  comparative  studies  tiaprofenic  acid 
was  at  least  as  effective  as  established 
drugs  such  as  indomethacin,  naproxen, 
ibuprofen  and  phenylbutazone.  It  is  well 
tolerated  in  long  term  therapy  and 
patients  treated  over  one  year  have  shown 
clear  evidence  of  overall  improvement.  A 
comparison  with  indomethacin  showed 
that  tiaprofenic  acid  had  a  significantly 
faster  onset  of  clinical  effect  and  caused 
significantly  fewer  side  effects.  It  was  four 
times  less  active  than  indomethacin  in 
producing  gastric  ulcers  in  fasted  rats,  and 
gastric  tolerance  is  comparable  to 
ibuprofen. 

Surgam  is  presented  in  a  specially 
designed  pack,  with  a  winged  and  ridged 
cap,  and  an  inner  container  within  a  larger 
plastic  outer  in  order  to  make  it  easier  to 
hold. 


Surgam  tablets 


Manufacturer  Cassenne  Ltd,  Roussel 
House,  Wembley,  Middlesex  HA9  0NF. 
Description  White  convex  tablets,  10mm 
in  diameter,  marked  Surgam  200  on  one 
side,  triangular  motif  on  the  reverse,  each 
containing  tiaprofenic  acid  200mg. 
Indications  Non-steroidal  anti- 
inflammatory agent  with  marked 
analgesic  properties  for  treatment  of 
rheumatoid  arthritis,  osteoarthritis,  low 
back  pain,  musculoskeletal  disorders  and 
soft-tissue  inflammatory  conditions. 


Dosage  600mg  daily  in  divided  doses. 
Insufficient  data  to  recommend  use  in 
children. 

Contraindications  Active  peptic 
ulceration,  hypersensitivity  to  the  drug. 
Precautions  Should  be  used  with  care  in 
patients  with  a  history  of  peptic 
ulceration,  severe  renal  or  hepatic 
insufficiency,  asthma  or  previous 
sensitivity  to  other  non-steroidal  anti- 
inflammatory agents.  Surgam  is  highly 
protein  bound  and  it  may  be  necessary  to 
modify  dosage  of  anticoagulants, 
sulphonamides,  hypoglycaemic  agents, 
phenytoin  and  certain  potent  diuretics 
when  these  are  administered  concurrently. 
Animal  studies  have  not  revealed  evidence 
of  teratogenicity,  but  safety  in  pregnancy 
and  lactation  cannot  be  assumed  and 
administration  during  the  first  trimester 
should  be  avoided. 

Side  effects  Generally  well  tolerated,  but 
occasional  reports  of  gastro-intestinal 
upset,  headache,  drowsiness  and  skin 
rash. 

Packs  100  tablets  (£15.76  trade). 
Supply  restrictions  Prescription  only. 
Issued  March  1982.  ■ 


Sudafed  Co  tablets 


Manufacturer  Calmic  medical  division, 
Wellcome  Foundation  Ltd,  Temple  Hill, 
Dartford,  Kent  DAI  5 AH. 
Description  White  scored  tablets  coded 
"Wellcome  A7C"  containing 
paracetamol  500mg  and  pseudoephedrine 
hydrochloride  60mg. 
Indications  Upper  respiratory  congestion 
associated  with  pyrexia  or  pain. 
Dosage  One  tablet  three  times  a  day.  Half 
adult  dose  for  children  6-12  years. 
Contraindications,  precautions  etc  As  for 
paracetamol  and  pseudoephedrine. 
Packs  12  tablets  in  blister  strips  of  6  (£0.99 
retail;  12  x  12  £6.88  trade). 
Supply  restrictions  Pharmacy  only. 
Issued  March  1982.  ■ 


G500  back  in  stock 


G500  tablets  (hexamine  maleate  250mg, 
dl-methionine  USP  250mg)  are  once  again 
available.  The  basic  NHS  price  for  500 
tablets  is  £14,  but  current  orders  will  be 
filled  with  2  x  250  packs  until  the  500 
pack  becomes  available  in  April.  Cox 
Continental  Ltd,  Whiddon  Valley, 
Barnstaple,  North  Devon  EX32  8NS.  ■ 


Fisons  Pharmaceutical  have  changed  the 
formulation  of  Opticrom  eye  drops  with 
the  removal  of  the  preservative  2-phenyl 
ethanol.  The  company  says  patients  will 
experience  far  less  stinging  with  the  new 
formulation.  The  product  has  been 
repackaged  in  a  smaller  pack  but  the 
bottle  and  pack  retain  the  same  design. 
Basic  NHS  price  is  £4.50  per  10  ml  bottle 
Fisons  Ltd,  Pharmaceutical  Division,  12 
Derby  Road,  Loughborough,  Leics 
LEU  0BB.  ■ 


Treatment  pack 
of  Cyclospasmol 

A  28  day  Cyclospasmol  treatment  pack 
has  been  introduced,  comprising  four 
blister  strips,  each  containing  sufficient 
400mg  tablets  for  seven  days'  treatment. 
The  packs  have  the  days  marked  on  them 
to  aid  compliance.  Basic  NHS  price 
£1 1 .84.  Brocades  (GB)  Ltd,  Brocades 
House,  Pyrford  Road,  West  By  fleet, 
Wey bridge,  Surrey  KT14  6RA.  ■ 


Optimax  alter  shape 


Optimax  tablets  are  to  be  reshaped  and 
are  now  described  as  yellow  capsule- 
shaped  film  coated  tablets  bearing  the 
name  Optimax  on  one  side  and  a  break 
line  on  the  reverse.  Optimax  tablets 
without  vitamins  are  of  similar 
appearance  but  marked  Optimax  WV.  E. 
Merck  Ltd,  Four  Marks,  Alton,  Hants.  ■ 


Category  change 


Ecostatin  cream,  lotion,  powder,  spray 
powder  and  spray  solution  are  now 
classed  as  Pharmacy  Only  preparations, 
even  though  some  packs  are  still  marked 
POM.  Ecostatin  pessaries  and  twin  pack 
remain  in  the  Prescription  Only  category 
F.A.I.R.  Laboratories  Ltd,  Reeds  Lane, 
Moreton,  Mersey  side  L46  lQW.m 


Colour  modification 


The  shade  of  salmon-pink  used  in  the 
quoting  of  Pernivit  tablets  has  been 
modified  to  improve  batch-to-batch 
consistency.  There  is  no  change  in  the 
active  ingredients.  Duncan  Flockhart  & 
Co  Ltd,  700  Oldfield  Lane  North, 
Greenford,  Middlesex  UB36  0HD.  m 
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Aussi  originel 
que  le  peche 

As  original  as  sin 


Musk  by  Alyssa  Ashley 


U.K.  Distributor  HOUBIGANT  Ltd. 
Telephone  (02934)  71561    Telex  877523 
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Beecham  fragrance  operation 
to  go  under  Jovan  name 


The  launching  of  a  specialised  fragrance 
operation  by  Beecham  Toiletries  next 
month  is  marked  by  the  dropping  of  the 
Beecham  Scott  &  Bowne  title  and  its 
replacement  with  Jovan,  the  name  of  their 
American  subsidiary,  on  April  1.  Five 
fragrances  are  to  be  re-introduced  with 
repackaging  and  line  extensions. 

The  assumption  of  the  new  name  is 
significant,  say  Beecham,  and  marks  the 
final  step  in  a  three  year  development  of 
their  new  fragrance  business.  The  switch 
to  the  name  Jovan  together  with  the 
simultaneous  launch  of  the  first  fragrance 
collection,  will,  they  say,  have  an  appeal 
capable  of  taking  a  substantial  share  of 
the  UK's  £250m  (rsp)  fragrance  market. 

The  name  Jovan  is  associated  with  the 
creation  of  moderately  priced  but  high 
quality  fragrances  of  unusual  appeal,  says 
Gill  Berwick,  marketing  manager.  "Every 
fragrance  we  introduce  is  a  winner 
because  we  do  everything  we  possibly  can 
to  ensure  that  the  user  finds  it  fun  to  wear, 


flamboyantly  exciting,  and  fashionably 
modern  —  but,  above  all,  so  frankly 

sexy." 

Beecham's  involvement  with  the  UK 
fragrance  industry  was  one  of  the 
consequences  of  their  1978  acquisition  of 
Scott  &  Bowne,  strongly  reinforced  by 
their  mid-1979  purchase  of  Jovan  Inc,  a 
leader  of  the  US  fragrance  industry. 

Jovan  Inc  of  Chicago  built  up  their 
$100  million  empire  in  only  ten  years  by  a 
"unique  and  effective"  strategy  for 
fragrance  marketing.  Beecham  Scott  & 
Bowne  absorbed  the  embryo  UK  end  of 
this  successful  business  and  adapted  this 
strategy,  through  1980  and  1981,  to  their 
own  development  plans. 

Jovan  say  they  will  support  the 
product  on  television,  through  the  Press 
and  in-store,  after  the  consistently 
effective  traditions  of  Beecham  Toiletries. 

New  Jovan  are  re-introducing  two 
former  Scott  &  Bowne  fragrances  (Pagan 
and  Pagan  Man)  and  three  from  Jovan 


USA  (Musk  Oil  for  men  and  women  and 
J'Espere/Night  Blooming  Jasmine)  to 
chemists  and  department  stores 
throughout  the  country.  The  skin  care 
products  Fenjal,  Evidence  and  2nd  Debut 
together  with  a  range  of  toners  and 
shaders  for  the  hair,  will  also  be  presented 
by  the  new  sales  force. 


Flag"  line 


The  "flag"  line  of  the  Jovan  fragrance 
collection  on  both  sides  of  the  Atlantic, 
Musk  Oil,  is  being  extended  with  a  bubble 
bath  and  hand  and  body  lotion  for  women 
(both  £2.96  rsp  for  260ml).  Both  ranges 
will  be  supported  during  the  1982  pre- 


A  piece  of  sticky  tape 
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Christmas  gift  period  by  a  major 
television  campaign. 

Anew  talc  (lOOg,  £1.85  rsp  and  hand 
&  body  lotion  (125ml,  £1 .95  rsp)  extend 
the  J'Espere  and  Night  Blooming  Jasmine 
fragrance  ranges. 

To  mark  the  transference  of  Pagan 
perfume  from  the  House  of  Picot  to 
Jovan  the  complete  range  is  being 
relaunched  with  updated  packaging. 
Packaging  for  Pagan  Man  is  also  revised. 
The  silver  and  brown  design  theme  is 
matched  by  new  competitive  pricing  for 
the  toiletries  and  two  additions  —  250ml 


shampoo  for  normal  hair  and  "effective 
dandruff"  control  (£1 .39  rsp)  and  a  new 
handy  size  after  shave  (£1 .99  rsp). 

Voila,  introduced  by  Picot  in  1981  has 
been  withdrawn.  Trade  stock  is  expected 
to  sell  through  with  local  offers  to  be 
arranged. 

Shelf  talkers  and  POS  will  be  available 
to  support  the  promotion  of  the  Jovan 
fragrances  but  Press  and  television 
advertising  is  not  planned  until  later  in  the 
year.  The  minimum  direct  order  is  £75  on 
invoice.  Jovan,  Beecham  House,  Great 
West  Road,  Brentford,  Middlesex.  ■ 


Crunch  n'  Slim  April 
TV  campaign 

Crunch  n'  Slim  meal  replacement  is  to  be 
supported  by  a  £625,000  national 
television  advertising  campaign 
commencing  the  beginning  of  April  and 
running  through  until  mid-June. 

The  30-second  commercial  draws 
attention  to  the  product's  natural 
ingredients  and  health  benefits.  Crookes 
Products  Ltd,  POBox94,  1  Thane  Road 
West,  Nottingham  NG2  3  A  A.  m 


A  commemorative  tin  of  sweets  being 
manufactured  for  the  Papal  Visit.  The  tin 
(£0.65)  will  contain  200g  of  sugar 
confectionery  in  mixed  fruit  flavours. 
Smith  Kendon  Ltd,  Bridgend,  Mid-Glam 


'Adjustable'  mascara 

Maybelline  have  introduced  a  Dial-a-Lash 
(£1 .95)  mascara  which,  they  say,  enables 
the  consumer  to  choose  the  amount  of 
mascara  to  apply.  By  choosing  the  correct 
number  on  a  dial  on  the  tube,  an  aperture 
at  the  neck  of  the  case  opens  or  closes, 
scraping  excess  material  off  the  brush. 
There  are  10  settings,  and  three  colours 
available  —  brown,  black  and  brownish 
black.  The  product  is  waterproof  and 
smearproof ,  and  is  presently  being 
introduced  to  stockists.  Plough  (UK)  Ltd, 
Penarth  Street,  London  SE15  ITR.  ■ 

Jaaps  distribution 

Askit  Laboratories  are  now  distributors  of 
Jaaps  health  salt  in  Scotland  and  will  be 
supporting  the  product  with  a  seven  week 
burst  in  the  Scottish  television  region 
commencing  April  1 .  Askit  plan  to  extend 
the  Saracen  Street  factory  to  cope  with 
increased  demand.  Askit  Laboratories 
Ltd,  93  Saracen  Street,  Glasgow 
G22  5HX.  ■ 


put  us  out  of  business, 

A  piece  of  sticky  tape.  Harmless  enough  you  might  suppose,  and  under 
normal  circumstances  you'd  be  right  But  the  conditions  under  which  this 
particular  piece  of  sticky  tape  was  found,  were  to  change  everyone's  lives. 
The  morning  started  innocently  enough,  with  some  of  our  technical 
chaps  working  on  the  important  problem  of  getting  the  whole 
family  to  take  a  second  dose  of  Pripsen,  1 4  days  after  the  first 
Whilst  racking  his  brains  with  the  others,  one  of 
them  picked  up  a  pack  and  noticed  that  a  piece 
of  sticky  tape  he  had  casually  put  down  had 
become  attached  to  two  sachets. 

"Oh  look"  he  began/these  two  are  stuck  togeth . 
The  rest  of  the  story  of  Pripsen's  new  dual  pack 

is  history,  pripsen! 


Piperazine  Phosphate  BRStandardised  Senna 


PRIPSEN  PRESCRIBING  INFORMATION. 

Presentation.  A  dual  sachet  pack  Each  individual  sachet  contains  4  g  Piperazine  Phosphate  BP  Standardised  senna  equivalent  to  15  3  mg  total  sennosides  calculated  as  sennoside  6 
Uses.  A  potent  anthelmintic  tor  the  eradication  ol  threadworm  and  roundworm  Dosage  and  administration  Adults  and  children  over  6  1  sachet  Children  aged  l  -6  years  ^sachet 
(2  level  5mlspoonslul)  Infants- 3  months  tol  year  V3  sachet  (1  level  5ml  spoontul)  Pnpsen  should  be  stirred  into  a  small  glass  ol  milk  or  water  and  drunk  immediately  It  is  best  taken  at 
night  by  adults  and  in  the  morning  by  children  The  lollow  up  dose  should  be  given  14  days  after  the  hrst  dose  to  eliminate  remleslation  When  treating  roundworms  further  treatmenlsal 
monthly  intervals  may  be  necessary  lo  eliminate  remlestation  Contra -indications,  warnings  etc:  Pnpsen  should  not  be  used  in  patients  with  severe  bilateral  renal  dysfunction  As  doses  are 
normally  separated  by  at  least  14  days  the  rare  neurotoxic  side-etlects  ot  piperazine  (transient  visual  disturbance  and  vertigo)  which  are  due  to  cumulative  blood-levels,  are  unlikely 
to  occur  and  have  not  been  reported  Although  Pripsen  has  not  been  associated  with  any  reports  ot  teratogenicity,  in  common  with  most  drugs,  its  use  in  the  first  trimester  ol  pregnancy 
is  not  advised  Basic  N  H.S  cost  lanuary  1982  52p  per  dual  sachet  pack  PL  63^5004  Westminster  Laboratories  Ltd  Reckitt  &  Colman.  Pharmaceutical  Division  Dansom  Lane  Hull 
HU8  70S  Tel  0482  26151 


Your  formula  for  profit 

£(E+5)=CWE 

When  E  =  Economy,  S  =  Speed, 
and  CWE  =  unbeatable  value  for  money. 


from  Continental  Wine  Experts, 
Europe's  leaders  in  home  wine 
ingredients,  two  ways  to  tap  the 
fast-growing,  fast-fermenting 
home  wine  ingredient  market. 


Red  Home  WW* 


CWE  Classic,  fast  fermenting  home 
wine  compound  at  an  unbeatable 
price  (which  includes  CWE  Formula 
67  Wine  Yeast  compound).  Four 
varieties:  Rich  Red,  Rose,  Sweet 
White,  Medium  Dry  White. 


CWE  Cellar  21,  the  three 
week  home  wine  kit  at  a 
sensible  price  (contains 
all  ingredients,  except 
water,  to  make  a  gallon 
of  wine).  Available  now 
to  make  Full  Red,  Rose, 
Sweet  White  or  Medium 
Dry  White  home  wines. 


Now  Continental  Wine  Experts  introduces 
two  ways  to  increase  your  turnover,  up 
your  profits.  'Three-week'  and  'fast 
fermenting'  home  wine  kits  are  the  growth 
area  in  the  trade  and  CWE  Classic  and 
CWE  Cellar  21  combine  quality  with  sales- 
grabbing  prices.  Your  wholesaler  has 
details  of  both  products— make  sure  you 
have  ample  stocks  when  national 
advertising  starts  in  April! 


ARE 

PLEASED  TO  ANNOUNCE 
OUR 


✓|C    Hair  and  Body 

<rS>v 


Washes  and  brushes  out  easily 

Get  the  Jerome  Russell  Hair  and  Body  Glitter  bug 
6  different  colours 
Now  available  in  a  three  dozen 
mixed  colour  point  of  sale  display 
unit  including  window  sticker  and 
instruction  leaflets. 
Wholesale  enquiries  welcome. 
//  you  have  any  difficulty  in  obtaining 
this  most  wonderful  Hair  and  Body  Spray 
contact  Mr.  David  Jerome 


mrrwtkh 

"  Tamers  Lane, Barkngside. Ilford. Essex  Telephone  01  551 1027 


CHEMIST^ 
DRUGGIST 

DIRECTORY  1982 


The  contents  of  your  year-round 
reference  guide  include: — 

*  Tablet  and  Capsule  Identification  Guide 

*  Buyer's  Guide  to  products  A-Z 

*  Pharmaceutical  Organisations 

*  Manufacturers  and  Suppliers  Index 

*  Hospital  Pharmacists 

*  Emergency  Services 

*  NHS  Pharmaceutical  Officers 

*  Forensic  and  General  Information 

*  Who  Owns  Whom  —  A-Z  Index  of  Companies 

*  Multiple  Retail  and  Wholesale  Outlets 


U.K.  £27  per  copy.  Overseas  £29  per  copy. 

Now  published  and  ready  for 
immediate  despatch! 
Order  YOUR  copy  from 

BENN  PUBLICATIONS  LTD.,  UNION  HOUSE,  ERIDGE 
ROAD,  TUNBRIDGE  WELLS,  KENT  TN4  8HF. 
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Continental  Wine  Experts, 


The  Winery,  Cawston,  Norwich  NR10  4BQ 
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Stimorol  appoint 
Pharmagen 

Pharmagen  have  been  appointed  to 
market  Stimorol  chewing  gum.  The 
product  is  currently  being  advertised  on 
TV  in  the  Yorkshire,  Tyne  Tees  and 
Granada  regions  and  in  May  it  will  be 
advertised  in  Lancashire  on  commercial 
radio. 

Bernard  Sparling,  general  manager  of 
Pharmagen,  believes  that  too  few 
members  of  the  pharmaceutical  trade  are 
stocking  chewing  gum.  "Why  should  the 
ctn's,  the  grocers  and  now  the  petrol 
stations  have  all  the  business?"  he  says. 

"Stimorol  with  its  rather  medicinal 
name  and  taste  is  just  the  right  product 
for  the  pharmaceutical  trade.  And  we 
shall  be  launching  it  through  the 
wholesale  trade  with  a  very  attractive 
introductory  offer."  Distributors: 
Pharmagen  Ltd,  West  Lane,  Runcorn, 
Cheshire.  ■ 

Philips  to  synchronise 
with  swimming  team 

Philips  are  to  sponsor  the  first 
synchronised  swimming  festival,  to  be 
held  on  July  17  at  Crystal  Palace. 

Interest  in  synchronised  swimming  is 
claimed  to  have  escalated  following  the 
British  team's  success  in  last  year's 
European  Championships  in  Yugoslavia. 
Here,  the  British  team  won  gold  medals 
for  their  solo,  duet  and  team 
performances  and  are  hoping  for  even 
greater  success  at  this  year's  World 
Championships  to  be  held  in  Ecuador,  in 
July. 

Mr  A.  Turner,  president  of  the 
Amateur  Swimming  Association,  says 
that  the  sport  has  been  introduced  into  the 


Girls  from  the  British  Synchronised 
Swimming  team  pictured  with  Mr  Freddie 
Brown,  divisional  director  of  Philips  Small 
Appliances,  who  willingly  demonstrates 
the  virtues  of  the  Philips  Ladyshave.  Also 
present  is  Mr  A.  Turner,  president  of  the 
Amateur  Swimming  Association,  who  are 
organising  the  Festival 

1984  Olympic  Games  at  solo  and  duet 
level.  Philips  Small  Appliances,  Drury 
Lane,  Hastings,  Sussex  TN34 1XN.  ■ 

More  Nusof  t  sanpro 

Evidence  that  more  and  more  women  now 
use  a  range  of  sanitary  products  instead  of 
one  brand,  together  with  the  increase  in 
usage  of  secondary  protection  products, 
has  led  ICML  to  introduce  two  new 
additions  to  their  range. 

Nusoft  mini  pads  and  panty  liners  will 
normally  retail  at  £0.29  for  a  pack  of  10 
and  £0.89  for  a  pack  of  30  but  will  be 
promoted  during  April  and  May  at  £0.26 
and  £0.85  respectively.  Own  label  towels 
are  estimated  to  have  accounted  for  9.5 
per  cent  of  total  towel  sales  in  1980  and 
11.5  per  cent  in  1981 .  Independent 
Chemists  Marketing  Ltd,  51  Boreham 
Road,  Warminster,  Wilts.  ■ 


Bonus  deals  on 
Robins'  products 

A.H.  Robins  are  launching  a  programme 
of  bonus  deals  for  the  Spring  and 
Summer.  The  schemes  covering  OTC 
packs  of  Dimotapp,  Dimotane  and 
Chapstick  are  all  based  on  giving  the 
retailer  free  packs  for  bulk  purchases, 
exact  entitlements  being  calculated  by  size 
of  account,  or  according  to  a  points 
system. 

Prenatol  anti-stretchmark  cream  will 
be  advertised  in  the  A-Z  of  pregnancy  and 
babycare,  a  publication  distributed  to 
pregnant  women  through  the  Royal 
Society  of  Medicine.  A  limited  number  of 
special  display  outers,  each  containing  six 
sales  packs  and  six  12p  trial  tubes  is 
available,  the  trial  tubes  being  provided 
free  of  charge.  A.H.  Robins  Co  Ltd, 
Redkitn  Way,  Horsham,  West  Sussex 
RH13  5QP.  m 
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English  Grmns 

....  is  being  able  to  manufacture  a  wide 
range  of  tablets  to  the  highest  standards,  in  fully 
licenced  premises 

Using  the  most  modern  equipment  and 
supervised  by  highly  qualified  staff,  we  specialise 
in  the  production  of  pharmaceutical,  herbal,  food 
supplement,  veterinary  and  industrial  tablets 

Backed  up  by  quality  control  staff  and  using 
the  expert  analytical  and  microbiological  services 


of  our  sister  company,  British  Analytical  Control 
Limited,  you  may  be  sure  that  the  highest 
standards  are  maintained. 

If  you  feel  you  could  use  our  strength  in  the 
field  of  tablet  manufacture,  why  not  get  in  touch 
with  our  contract  division 

English  Grains  Limited, 
Park  Road,  Overseal, 
Burton-on-Trent,  DEI 2  6BR. 
Telephone:  (0283)  221616.  Telex:  341345 


English  Gi^ins 

The  name  speaks  volumes. 
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COUNTERPOINTS 


L'Oreal  relaunch  Biotherm 
as  face  and  body  range 


L'Oreal  are  to  relaunch  Biotherm  under 
the  Prestige  &  Collections  banner. 
Available  five  years  ago  as  a  body  range 
from  Lancome  it  was  withdrawn  having 
achieved  disappointing  results. 

Prestige  &  Collections  are  known  in 
this  country  for  the  launch  of  Anais 
Anais,  a  perfume  which  the  company 
claims  has  a  "great  chance  to  be  the 
number  one  perfume  in  the  world".  The 
company  says  more  introductions  can  be 
expected  in  this  division,  although  not  this 
year. 

With  Biotherm  now  available  as  a 
collection  of  beauty  products  for  both  the 
face  and  body,  L'Oreal  are  hoping  to 
repeat  their  success  in  France  where  they 
claim  it  is  the  brand  leading  premium 
priced  skin  care  product. 

Each  of  the  products  in  the  range 
(£1.50-£15.50),  formulated  and  developed 
in  the  Monaco  laboratories,  contains  an 
extract  of  plankton  from  the  thermal 
waters  of  the  French  health  spa,  Molitg- 
les-Bains,  in  the  Pyrenees.  Of  these,  15  are 
for  the  face  (identified  by  coral  and  white 
packaging),  five  for  the  bath  and  body  (in 
turquoise  and  white  packaging)  and  three 
for  sun  protection  (brown  and  white 
packaging). 

Facial  treatments  concentrate  on  deep 
cleansers,  masque,  toning  lotions, 
protective  day  and  night  creams,  vitalising 
creams,  eye  cream,  bio  effet  ampoules, 
and  an  anti-wrinkle  cream  —  Special 
Rides  —  which  "softens  and  minimises 
both  fine  lines  and  deeper  wrinkles". 

For  the  body  a  series  of  protective  and 
treatment  creams  are  available  for  the 
hands,  bust  and  thighs.  Bath  care  is 
catered  for  by  a  bath  cream  and  a  body 
lotion.  As  a  sun  protector,  Biotherm  is 
available  in  anti-wrinkle  sun  creams 


(protection  factors  2,  4  and  6). 

The  national  launch  of  Biotherm 
through  department  stores  and  chemists 
will  be  supported  by  "widespread 
consumer  sampling"  and  a  Biotherm 
priority  kit  (£2.99)  containing  a  60  ml  lait 
thermal  (cleanser),  60  ml  hydro-care 
(alcohol-free  skin  tonic)  and  30  ml  creme 
hydrothermale  (moisturising  cream)  will 
be  available. 

Consumer  booklets  at  POS  will  give 
users  the  opportunity  to  become  members 
of  the  Biotherm  Beauty  Institute  in 
London.  Membership  entitles  them  to  a 
detailed  skin  analysis  by  computer, 
assistance  with  skin  care  problems,  a  free 
regular  newsletter  and  information  on 
new  products  and  promotions. 

A  package  of  merchandising  and 
display  material  will  be  available  to  suit 
every  type  of  retail  outlet.  Area  managers 
will  visit  outlets  and  discuss  individual 
requirements.  The  company  could  not  say 
how  many  pharmacies  this  would  include. 
One-day  training  seminars  will  be  held  in 
London  and  each  Biotherm  stockist  will 
be  invited  to  send  one  member  of  staff  to 
attend. 

The  launch  will  be  supported  by 
£200,000  over  an  eight  month  period.  A 


three  page  "concept"  advertisement  in 
the  South  and  London  editions  of  the 
Observer  Magazine  starts  the  campaign  in 
mid-April  and  this  will  be  followed  by  an 
eight  page  full  colour  promotion  in  the 
May  issue  of  Vogue.  Also  five  page 
insertions  will  appear  in  the  June  issues  of 
Vogue,  Cosmopolitan  and  nationally  in 
the  Observer  Magazine.  These  will  be 
repeated  in  the  July  issues  of  Good 
Housekeeping,  Cosmopolitan  and 
Woman 's  Journal.  A  follow-up  series  of 
advertisements  will  appear  in  September, 
October  and  November  to  maintain 
impact.  Golden  Ltd,  Berkeley  Square 
House,  Berkeley  Square,  London  W 1 A 
lBX.m 


Coupon  promotions 
from  Scholl 

Several  consumer  promotions  are  to  run 
on  Scholl  products  this  year.  A  lOp 
coupon,  valid  until  December  31,  on 
Scholl  Air-pillo  insole  packs  will  be 
redeemable  against  purchases  of  the 
Scholl  feet  treat  sponge  and  readers  will 
be  invited  to  write  for  a  free  sachet  of 
Scholl  rough  skin  remover  and  a  15p 
coupon  in  the  April  12  issue  of  Woman's 
Own. 

A  coupon  giving  20p  off  the  purchase 
of  Scholl  creme  footbath  will  appear  in 
the  May  1  issue  of  Woman 's  Weekly 
(redemption  closing  date,  March  1983) 
and  on  sandals,  consumer  competitions 
will  include  the  chance  to  win  an 
adventure  holiday  in  Cosmopolitan 's  May 
issue  and  six  colour  portable  televisions  in 
Look  Now  magazine.  A  competition  to 
promote  exercise  sandals  will  also  be 
featured  in  the  teenage  magazine  Girl  in 
June.  Scholl  (UK)  Ltd,  182  St  John  Street, 
London  EC1P 1DH.  ■ 


CARNATION  CORN  CAPS. 
THE  EASY  OPTION. 

There's  no  need  to  hard-sell  Carnation  Corn  Caps. 
After  40  years,  it's  a  name  your  customers  know 
and  trust.  And  national  advertising  is  telling 
them  how  Carnation  removes  corns  with- 
out trouble  or  fuss.  No  confusing  choices 
for  them  to  make.  The  single  answer  to  M 
all  their  com  problems. 

Carnation  is  right  for  you  too! 
Just  one  product  to  stock  -  the  best 


So  next  time  a  customer  wants 
something  for  a  corn,  sell  Carnation  fi 

CARNATION 

The  gende  corn  remover 

Cuxson.  Gerrard  &  Co.  (Dressings)  Ltd.  Oldbury  Warley 
West  Midlands.  B69  3BB.  Tel.-  021-552  1355. 
Available  from  all  main  UK.  Wholesalers  and  Agents. 
Distributed  in  the  Republic  of  Ireland  by  Ovelle  Ltd. 
Dundalk  Industrial  Estate. Coe's  RoadDundalk. 
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Pour  Lui  fragrance 
for  men 

Pour  Lui  is  Oscar  de  la  Renta's  new  classic 
fragrance  for  men.  Composed  of  over  150 
ingredients,  the  top  note  is  fresh  with  a 
blend  of  green  herbs  and  tree  mosses  with 
chypre.  The  middle  note  has  a  subtle 
woody  blend  —  vetiver  and  fir  and  finally 
there  is  the  aroma  of  sandalwood.  The 
fragrance  comes  in  a  deep  blue  bottle 
highlighted  by  silver  banding  and  is 
available  in  2oz,  4oz  and  8oz  eau  de 
toilette  (£12-£27.50),  3oz  eau  de  toilette 
spray  (£15.50)  and  4oz  and  8oz  aftershave 
(£12.50  and  £18.50).  Germaine  Monteil, 
St  Georges  House,  St  Georges  Street, 
London  Wl.  ■ 


Fidji  perfume  stick 


A  novel  way  to  use  and  carry  Fidji 
perfume  is  the  perfume  stick  —  a  solid 
stick  of  wax  containing  pure  Fidji 
perfume  concentrate  (£3.95).  It  does  not 
melt  in  hot,  sunny  weather  or  stain  either 
the  skin  or  clothes  and  it  can  be  worn 
whilst  sunbathing  with  no  danger  of 
photo-sensitivity  says  the  company.  The 
French  Quarter,  14  Grosvenor  Street, 
London  Wl.  ■ 


'Elephant'  baby  bottle 


Rowenta's  new  Bimbo  baby  bottle 
warmer  (model  KG  39)  is  an  elephant 
design  in  pale  grey  and  sunny  yellow.  The 
240v,  lOOw  warmer  (about  £1 1 .50)  can  be 
used  to  heat  up  and  keep  warm  both  baby 
bottles  and  baby  foods  in  jars.  It  has  a 
size-position  thermostat,  and  a  separate 
handle  is  provided  for  lifting  items  from 
the  water.  Rowenta  (UK)  Ltd,  9  The 
Street,  Ashtead,  Surrey  KT21 2ADm 


Pencil  lipstick 


Twist  &  Pout  (£2.95)  is  a  crayon  slim 
pencil  lipstick  from  Mary  Quant.  There 
are  eight  cream  shades,  and  four  gloss 
colours  which  can  be  worn  alone  or  with 
the  cream  colours.  Gala  Cosmetics  & 
Fragrances  Ltd,  PO  Box  3,  Frances 
Avenue,  West  Howe,  Bournemouth.  ■ 

Deodorant  spray 
now  in  Musk  range 

A  90g  perfumed  deodorant  spray  (£2.95) 
has  been  added  to  the  Musk  range  by 
Alyssa  Ashley.  The  spray  is  long  lasting, 
with  a  high  concentration  of  perfume  and 
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contains  an  antibacterial  agent,  irgasan, 
say  Houbigant. 

The  silver-and-black  containers  with 
the  Musk  logo  of  intertwined  male  and 
female  symbols  are  displayed  in  a  black 
glossy  merchandiser.  Houbigant  Ltd, 
Balcombe  Road,  Horley,  Surrey.  ■ 


Eyelash  kit 


Louis  Marcel  have  made  improvements  to 
the  packaging  of  their  eyelash  dye  kit.  The 
packs  incorporate  new  graphics  in  full 
colour  and  have  been  designed  to  form  a 
dressing-table  kit  with  lift-up  lid.  Also 
being  launched  is  a  new  colour,  midnight 
blue.  Louis  Marcel  Ltd,  Priors  Way, 
Maidenhead,  Berks.  ■ 


Revlon  additions  to 
Eterna  27  range 

Additions  to  the  Eterna  27  skincare 
collection  include  skin  nourishing  masque 
(£7.95)  for  extra  dry  skin  and  gentle 
cleansing  cream  (£6.45).  Both  new 
products  should  be  used  as  part  of  an 
Eterna  27  skincare  regimen  says  the 
company.  Also  available  is  an  Eterna  27 
treatment  kit  (£5)  comprising  cleansing 
formula,  toning  formula,  24  hour  cream 
and  daily  supplement,  both  enriched  with 
eternagen.  All  three  introductions  will  be 
available  from  April. 

In  the  Ultima  1 1  collection  advance 
formula  make  up  for  normal  to  dry  skin 
has  been  introduced.  This  lightly  textured 
make  up,  says  the  company,  allows  the 
skin  to  breathe  while  giving  it  a  satin 
smooth  finish  that  covers  imperfections 
and  evens  skin  tones.  For  day  or  night 
wear  the  make  up  comes  in  five 
fashionable  shades  —  perfect  ivory, 
bisque,  peach,  buff  and  bronze  (£9). 
Revlon  International  Corporation,  86 
Brook  Street,  London  Wl.  ■ 


TV  burst  for  Rennie 


Nicholas  Laboratories  will  be  advertising 
Rennie  indigestion  tablets  and  Aspro 
Clear  on  television  from  April  5  for  four 
weeks.  The  Rennie  burst  will  use  a  new 
"Restaurant"  theme  which  will  be  seen  in 
most  ITV  regions.  A  further  new  theme 
will  be  used  at  a  future  date. 

Aspro  Clear  will  be  advertised  using 
the  "Glasses"  theme  and  will  be 
advertised  in  all  ITV  areas.  Nicholas 
Laboratories  Ltd,  225  Bath  Road, 
Slough,  Berks  SL1  4AU.M 


Matey  cartoon  badges 


Special  packs  of  Matey  and  Miss  Matey 
(£0.88),  featuring  a  series  of  free  "around 
the  world"  badges,  will  be  available  from 
April.  The  series  comprises  six  badges, 
each  depicting  cartoon  characters  from 
around  the  world.  The  packs  also  feature 
a  competition  which  asks  children  to  point 
out  the  differences  between  two  pictures 
of  holiday  scenes,  offering  100  Kodak 
Ektra  cameras  as  prizes.  Nicholas 
Laboratories  Ltd,  225  Bath  Road, 
Slough,  Berks  SL1  4 A  U.  ■ 


Scholl  have  produced  a  new  rotary  floor 
stand  for  their  Sports  Aid  products.  The 
stand  —  five  feet  high  and  14  1A  inches 
wide  —  comes  with  a  selection  from  the 
range,  including  knee  and  ankle  supports 
and  finger  protectors.  Scholl  (UK)  Ltd,  182 
St  John  Street,  London  EC  IP  WH 
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Comfy 

The  haircare  brand  that 
gives  you  something  extra. 


MERCHANDISING  SUPPORT 
FOR  REGULAR  SALES 

One  of  our  team  of  experienced  merchandisers  makes 
regular  calls  on  your  shop  to  merchandise  your  Comfy 
Display.  During  her  visit  she  will  re-merchandise  your 
display  unit;  prepare  a  replacement  stock  order;  keep 
you  up  to  date  with  latest  hair  fashion  trends. 

PART  OF  THE  COMFY  PARTNERSHIP. 


Popular 

comprehensive  range 

The  Comfy  range  is  designed  for  the  busy 
shopper  and  satisfies  her  needs  without  too 
many  confusing  options.  Busy  sales  staff  are  not 
overlooked  either.  All  stock  is  pre-priced  and 
clearly  coded  for  product  identification. 
PART  OF  THE  COMFY  PARTNERSHIP. 


Eye  catching  displays 

Choose  from  two  attractive  ready  stocked, 
pre-priced,  self  selection  units.  Delivered  ready 
to  start  work  for  you  straight  away. 

PART  OF  THE  COMFY  PARTNERSHIP. 


Osrnfy 


COMFY  PARTNERSHIP  IN  PROFITABLE  SELLING 

For  further  details  complete  the  coupon  and  post  it  to: 

Mr.  R.  Lyon,  Devoncare  Ltd.,  Warstock  Road, 
Birmingham  B14  4RT,  or  telephone:021474  2252 


jchThe  soft  option  that 
women  are  waiting  for. 


Silken  Touch  is  something  completely 
new  in  body  skin-care. 

A  moisturiser  in  a  bath. 

Quite  simply  it  turns  every  bath  into  a 
moisturising  body  treatment. 

UNIQUE  FORMULATION. 

Unlike  oils  which  stay  on  the 
surface  and  merely  cling  to  you 
as  you  get  out  of  the  bath,  Silken 
Touch  blends  evenly  with  the 
water  making  it  silky-soft. 

The  warm  water  opens  the  ft 
pores  to  Silken  Touch's  moisturising  ^ 
emollients  and  Vitamin  E. 

And  after  drying  with  a  soft 
towel,  it  leaves  the  skin  feeling  youngerjfl 
and  silky-soft  all  over  m 

RADOX  PEDIGREE.  WT 

Silken  Touch  has  been  ftflm! 
developed  by  the  makers  of  Radox,  KjfffijP 
the  brand  that  dominates  the  bath  fij  Lsj 
additive  market.  And  every  stage  IHj0k| 
in  its  development  has  been  care-  IH 
I ully  researched.  W^Wmmm 


There's  no  doubt  that  the  demand  is 
there.  And  Silken  Touch  has  everything 
needed  to  satisfy  it. 

£500,000  PROMOTION. 

To  launch  Silken  Touch,  we're  putting 
half  a  million  pounds  behind  it  in  women's 
magazines. 

And  it's  not  going  to  stop 

I there,  as  you'll  appreciate  from  our 
I  track  record. 
We'll  continue  to  open  up  the 
I  market  and  develop  this  new  sector 
(r  -  as  we  have  done  with  Radox  Salts, 
Radox  Herbal  Bath,  Radox 
If  Showerfresh  and  Matey. 

So  make  the  most  of  this  new 

After  all,  nobody  knows  the 
I  bath  market  like  Nicholas. 

And  we  know  what  women 
wlmjij  lm  are  waiting  for 


NICHOLAS 

N°l  AT  BATHTIME 


Diocalm  on  TV!  With  high  impact  high 
frequency  throughout  peak  holiday  months 
this  summer. 

News  indeed!  Especially  when  you 
remember  that  Diocalm  is  already  brand 
leader.  That  i  fs  so  much  handier  than 

V  BEECH  AM  HOME  MEDICINES-  ' 

Good  news  for  sales 


liquids,  so  much  more  effective  than  non- 
adsorbent  brands.  And  that  overseas  holiday 
bookings  are  up  30%  this  year. 

A  knock-out  on  TV,  Diocalm  will  prove  a 
smash  hit  for  summer  sales  too.  Order  all  the 
stocks  you're  going  to  need  -  now! 


EQUIPMENT 


Telephone  data 
recorder 

With  telephone  charges  increasing  and  the 
difficulties,  when  busy,  of  remembering 
the  time,  charge  and  band  rates  of 
telephone  calls,  there  are  many  occasions 
when  it  is  useful  to  record  accurately  the 
cost  of  calls.  Landis  &  Gyr  claim  to  have 
provided  the  solution  with  a  new  self- 
contained  desk  top  machine  called  the 
Monoprint.  This  "call  data  printer" 
records  and  prints  instantaneously  the 


telephone  charges,  the  number  called, 
duration,  date  and  time  for  a  specific 
telephone  line  (an  extra  "module"  is 
available  to  cover  multi-frequency 
dialling). 

A  feature  of  the  Monoprint  (£799  inc 
VAT  —  discounts  on  multiple  orders)  is 
that,  in  addition  to  its  basic  operating 
programme,  it  permits  the  user  to 
programme  the  printer  to  provide 
information  to  his  specific  requirements, 
including  the  facility  of  conversation  costs 
calculated  on  the  basis  of  values  set  by 
him.  This  facility  is  particularly 
appropriate  in  situations  where  calls  need 
to  be  charged  to  a  third  party.  Monoprint 
can  provide  printout  information  of 
incoming  as  well  as  outgoing  calls. 
Available  from  Gazelle  Telephone 
Company  showroom,  80  Old  Brompton 
Road,  London  SW7.  ■ 


Display  system 

The  new  Boxsit  display  system  offers 
either  wall  or  gondola  formats  which  are 
easily  interchangeable,  with  adjustable 
heights  and  lengths,  built  by  stacking  the 
"boxes"  on  top  of  one  another  to  form  a 
rigid  display.  The  "boxes"  are  delivered 
in  cartons  and  a  unit  can  be  assembled  by 
shop  staff. 

Boxsit  systems  can  be  designed  to 
accommodate  any  retail  product,  says  the 
company,  and  as  well  as  the  standard 


system  of  single-sided  stacking  boxes, 
units  can  be  supplied  with  shelving, 
hanging  rails,  display  boards  and  central 
title  panels.  John  Anthony  Organisation 
has  registered  the  design  so  exclusive 
design  conceptions  can  be  offered  to 
clients  if  required. 

The  units  are  constructed  of  high 
density  duo-faced  board,  being  available 
in  a  range  of  spray  painted  colours, 
French  polished,  finished  in  a  natural 
wood  veneer  or  covered  in  fabric  or  wall 
paper.  John  Anthony  Organisation, 
Interex  House,  Prospect  Close,  Low 
Moor  Industrial  Estate,  Kirkby-in- 
Ashfield,  Nottingham.  ■ 

Cash  registers  from 
Geller 

The  Geller  series  200  matrix  cash  register 
incorporates  a  heavy-duty  alpha  printer 
which  records  a  six-letter  description  of 
the  items  sold,  in  addition  to  automatic 
pre-pricing  where  needed.  Activity  and 
sales  information  for  up  to  six  staff  is  also 
reported,  and  the  machine  can  be 
independently  programmed  by 
management. 

The  machine  is  guaranteed  for  12 
months,  with  an  optional  maintainance 
scheme  thereafter.  There  are  three 
models,  prices  ranging  from  £845  to  £945. 
Special  discounts  are  available  through 
the  NPA.  Geller  Business  Equipment, 
Automation  House,  The  Runway,  Station 
Approach,  South  Ruislip,  Middlesex.  ■ 

...  and  NCR 

NCR  have  released  a  low-cost,  free- 
standing point-of-sale  register,  the  NCR 
2117.  There  are  four  models  with  a  34 
(from  £645)  or  59  (from  £805)  key 
keyboard,  validation,  and  options  for  a 
deep  cash  drawer.  The  34  key  keyboard 
can  provide  from  one  to  nine  department 
totals,  either  open  or  with  a  preset  price. 
The  keyboard  layout  and  features  such  as 
high  digit  lockout  and  compulsory 
validation  can  be  programmed  through 
the  keyboard.  There  are  also  separate 
totals  for  tender  types  as  well  as  paid  out, 
received  on  account  and  credit.  Many  of 
the  keys  such  as  void  and  percentage  can 
be  programmed  to  be  used  only  under 
supervisor  control. 

Optional  extras  include  a  price-look- 
up feature  for  up  to  218  prices;  rear,  side 
or  post  mounted  customer  display,  and 
the  provision  for  battery  operation  in  the 
absence  of  mains  power.  Wet  proof 
keyboard  overlays  are  also  available. 
NCR  Ltd,  206  Mary lebone  Road,  London 
NW1  6LY.M 

More  equipment  overleaf 


IT 

CHEERS 

THE 
CHESTIES 


Benylin 

m 

Expectorant 

w 

Benylin 
Expectorant 

specially  formulated  forthe  chesty  cough 
with  congestion,  and  the  most  effective 
recommendation  you  can  make. 
Established,  well-accepted  by  your 
customers  and  an  important  profit-winner 
for  you.  A  product  that  really  earns  your 
recommendation. 

PARKE -DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers. 


Active  Ingredients:  Diphenhydramine  Hydrochloride  B  P 
Ammonium  Chloride  Ph  Eur;  Sodium  Citrate  Ph  Eur,  Menthol  B  P 
Product  Licence:  0018/5090 
Parke  Davis  &  Co  .  Pontypool.  Gwent  NP4  0YH 

Further  information  and  data  sheet  available  on  request 

"Trade  mark  R82156 
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Equipment  Continued  from  p547 

Door  security 

The  Barricader  is  an  easy-to-install  device 
to  prevent  forced  entry  through  doors. 
The  bar  has  two  locking  positions:  in  the 
fully  locked  position  the  deadbolt  is 
thrown  2in  into  each  side  of  the  door 
frame.  Inside  the  bolt  are  hardened  steel 
pins  but  the  casing  is  aluminium  which 
allows  flexing  upon  impact.  The  bar  can 
lock  directly  into  the  door  frame  for 
outward  swinging  doors  or  be  surface 
mounted  within  strong  brackets,  and  is 
available  in  26  and  48in  lengths  and 
adjusts  to  wooden  and  metal  doors  from 
24  to  48in  wide.  Kaba  Locks  Ltd, 
Woodward  Road,  Howden  Industrial 
Estate,  Tiverton,  Devon  EX  16  5 HIV.  m 


An  electric  scanning  arm  (£72  +  VAT) 
providing  120  degrees  of  lateral  movement 
for  its  range  of  16in  and  24in  convex  anti- 
theft  mirrors  has  been  introduced  by 
Volumatic  Ltd,  Taurus  House,  Kingsfield 
Road,  Coventry  CV6  5AS 


Me  tat  one  T oni c 


-part  of  the  family 


PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 

Active  Ingredients:  Vitamin  B,  Ph  Eur.  Calcium  glycerophosphate,  Potassium  glycerophosphate, 
Sodium  glycerophosphate,  Manganese  glycerophosphate. 
Parke-Davis  &  Co.,  Usk  Road,  Pontypool,  G  went  NP4  OYH 
Further  information  and  data  sheet  available  on  request.     *Trade  mark  R81056 


Electronic  postal 
scale 


The  Postmaster  is  an  electronic  postal 
scale  for  weights  up  to  10kg.  It  displays 
the  precise  postage  rate  in  under  a  second 
for  any  category  of  mail.  The  scale  (£7.95 
+  VAT)  is  claimed  to  reduce  labour  costs 
through  faster  handling  and  eliminate 
overpayment  through  human  error,  in 
normal  use  ensuring  accuracy  within  2gm 
(up  to  2kg)  and  within  5gm  (up  to  12kg). 

Any  of  18  categories  of  postal  rate, 
including  overseas,  registered  or  air  mail 
can  be  selected  with  a  choice  of  either 
weight  or  postal  cost  on  the  digital 
display.  When  postal  rates  change,  the 
Postmaster  can  be  re-programmed  using  a 
plug-in  module  supplied.  A  one-year 
guarantee  covers  the  scale,  which  weighs 
10kg  and  is  sized  34  x  27  x  19cm. 
Digitronix  Ltd,  10  Burners  Lane,  Kiln 
Farm  Industrial  Estate,  Milton  Keynes 
MK11  3HB.M 


Bar  code  gun 


A  hand-held  bar  coding  gun  has  been 
introduced  by  Esselte  Meto.  The  3108 
EAN  gun  (£450)  dispenses  an  eight  digit 
EAN  bar  code  with  a  human  readable 
price. 

Label  quality  is  assured,  say  the 
company,  by  an  ink  roller  that  allows  up 


to  20,000  labels  —  all  100  per  cent  laser 
scannable  —  to  be  dispensed  before 
replacement.  The  roller  represents  a 
technological  development  from  the  basic 
carbon  ribbon  method.  Esselte  Meto, 
Freepost,  Feltham  TW14  8BR.  ■ 

'Fixed'  sign  system 
from  Letraset 

A  new  type  of  sign  that  gives  the  benefit 
of  instant  interchangeability  yet  is  vandal 
resistant  by  means  of  a  "secret"  fixing 
method  is  the  latest  addition  to  the 
Letraset  sign  systems  range.  The  sign  is 
designed  for  use  in  modular  panel  systems 
and  is  based  on  magnetised  rigid  acrylic 
letters  with  a  rocking  action  for  removal. 
Letraset  sign  systems  are  distributed 
through  a  national  network  of  licencees  in 
the  UK.  Letraset  Sign  Systems  Ltd, 
Kingsnorth  Industrial  Estate,  Wolton 
Road,  Ashford,  Kent  TN  23  2JU.  ■ 
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Stock  up  with  Fisons  hay  fever  products. 

Some  day  soon,  ifs  going  to  be  hot  The  pollen  count  will 
rise.  And  continue  rising.  A  lot  of  Britain's  five  million  hay  fever 
sufferers  will  be  seeking  help  from  their  doctors. 

There  will  be  an  epidemic  of  prescriptions  for  Fisons  hay 
fever  products.  Rynacrom  and  Lomusol  for  nasal  symptoms. 
Opticrom  for  the  eyes.  Intal  for  pollen  asthma. 

If  you  stock  up  now,  you'll  be  well  prepared  for  the 
high  level  of  prescriptions  throughout  the  June -July 
high  pollen  season.  You'll  also  benefit  from  Fisons 
extended  credit  scheme. 

Talk  to  your  Fisons  representative.  Or  fill  + 
in  this  coupon.  It  could  prevent  you  catching  / 
a  cold  during  the  high  pollen  season.  / 

And  it  could  help  you  make  a  little  /fy 
hay  fever  profit  while  the  sun  shines.  / 


Allthebest\ 

are  fron 

Everything  points  to  morel 
you  take  advantage  of  \^ 
services  toindepei 


LINK  STOCK  RANGE  AND  LEVELS 

A  computer  terminal  in  your  pharmacy  which    We  offer  the  most  comprehensive  range  of  all  so 
makes  ordering  quicker,  easier  and  more       you  can  give  your  customers  more  choice.  And 
efficient.  LINK  also  answers  your  queries  on     because  we  keep  our  stock  levels  high  you  can 
stock  and  price  through  its  direct  access  to  keep  yours  low. 

Vestric's  mainframe  computer.  The  system 
provides  pack  lables  and  later  levels  are  planned 
to  offer  a  dispensary  system  and  front  shop 
systems  for  pharmacy. 


We're  always  the 

Vestric  Limited,  West  Lane 


oints 


ness  success  for  you  when 
ic's  complete  range  of 
it  pharmacists. 


VANTAGE  OWN  LABEL 

A  carefully  chosen  range  of  high  quality 
products  attractively  packaged,  with  good  profit 
margins  and  offering  maximum  value  for  m<  >ney 
and  repeat  sales. 


PHOTOGRAPHY 
Vestric  can  supply  you  with  a  full  range  of 
photographic  equipment  including  cameras, 
accessories  and  film  all  at  highly  competitive 
prices.  See  our  regular  publication  'Photonews' 

which  includes  other  fast  selling  -  non  - 
photographic  lines  such  as  binoculars,  watches, 
calculators,  blank  video  cassettes  etc.  etc.  etc. 


VANTAGE  SIGNS 
All  the  right  signs  for  better  business  -  full  shop 
fascias  right  and  left  external  projecting  signs 
and  internal  illuminated  box  signs. 


i  always  care. 

i,  Cheshire,WA7  2PE. 


HEALTH  FOODS 
Make  sure  you  don't  miss  out  on  this  fast 
growing  market.  Stock  up  now  from  our  huge 

selection  of  leading  health  food  lines  and 
associated  products  all  promoted  under  the  new 
'Healthtime'  banner. 


SHOP  PLANNING  AND  FITTING 

Everthing  from  shop  fronts  to  dispensary 
fittings  to  increase  your  turnover,  enhance  your 
image  and  your  business  efficiency  too. 

STAFF  TRAINING 

Improve  your  employees  efficiency  with 
professional  staff  training  courses,  audio- visual 
programmes  and  in- shop  training  in  your 
locality. 

VANTAGE  SERVICES 

Everthing  counts  in  the  development  of  your 
Vantage  corporate  image  from  stick-on  Vantage 
logos  and  trim  right  down  to  open/closed  signs. 


LOCAL  AND  NATIONAL  CONSUMER 
ADVERTISING 

We're  putting  you  right  in  the  public  eye  with  a 
powerful  series  of  ads  in  the  local  and  national 
press.  And  you  can  place  your  own  personalised 
ads  into  your  local  paper  by  making  up  the 
artwork  with  an  Ad  Vantage  Kit. 

REGULAR  PROMOTIONS 

Each  month  Vestric  national  promotions  offer 
more  than  60  products  including  major  brands  at 
competitive  prices.  Even  better  offers 
on  a  top  selection  of  major  brands  for 
Vantage  members. 

THE  RIGHT  IMAGE 

Our  attractive  point  of  sale  material  includes  2 
sizes  of  price  tickets  and  shelf  barkers  to  really 
catch  your  customers  eye.  We  can  also  fit  your 
staff  out  with  smart,  well-tailored  overalls 
and  personalised  staff  badges. 

COMPETITIVE  TRADFNG  TERMS 

You  don't  have  to  either  pay  a  membership  fee 
or  buy  shares  to  enjoy  the  most  competitive 
settlement  discount  available  on 
prescription  products. 


Call  your  local  Vestric  branch  manager  now  to  see  how  easy  it  is  to  open  an  account. 


THIS  IS  JUST  A  SAMPLE 
of  the  business  which  could 

be  yours. 


Plastipak 


This  spring,  take  part  in  the  biggest 
sampling  operation  to  diabetics  ever  undertaken  in 
Britain.  With  your  help,  and  with  the  backing  of 
hospitals  as  well,  we  aim  to  sample  all  diabetics  not  yet  using  the  ultra-comfortable  ultra- 
convenient  B-D  Plastipak  syringe. The  result-a  source  of  new  repeat  business  for  you  and 
almost  every  pharmacy  in  the  country. 

Plastipak  is  an  unbeatable  product;  a  single-use  sterile  syringe  specially  designed  to  make 
life  easier  for  diabetics. The  MICRO  FINE  needle  is  the  thinnest,  most  comfortable,  of  any  syringe 
available  today,  well  worthy  of  your  recommendation  and  sampling. 

B-D  Plastipak.  A  lot  of  new  business -for  you  to  sample  and  sell. 


B-D  Plastipak  and  MICRO  FINE 
are  trademarks  of 
T202  Becton  Dickinson  and  Company. 


Better 

Diabetes 

Care 


BECTON 
DICKINSON 


Becton  Dickinson  UK  Limited, 

York  House,  Empire  Way, 
Wembley,  Middx  HA9  0PS 
Telephone:  01-903  6544 


FREE  OFFER 

To  introduce  more  of  your  diabetic 
customers  to  the  benefits  of  B-D  Plastipak, 
sample  packs  of  3  syringes  are  available 
to  you  FREE  to  present  to  your  customers 
at  your  discretion. 

With  each  sample  pack  will  be  a 
voucher  with  25p  off  the  first  purchase 
of  B-D  Plastipak.To  take  part  in  this 
unique  profit-building  promotion, 
telephone  or  write  to  us  immediately  for 
your  allocation  of  sample  packs. 


POINTS  OF  LAW 


Going  to  a  broker 


With  all  kinds  of  risks  to  businesses 
increasing,  the  problem  of  insurance 
becomes  more  and  more  complex. 

This  makes  it  advisable  to  consult  an 
insurance  broker  who  can,  in  the  light  of 
the  circumstances  of  your  individual 
business  needs,  help  you  to  obtain 
appropriate  insurance  at  the  best  possible 
terms.  Until  recently,  however,  anyone 
could  set  up  in  business  as  an  insurance 
broker  and  it  was  difficult  to  know 
whether  you  were  dealing  with  a  reputable 
firm. 

From  December  1981,  however,  anew 
law  requires  that  any  person  wishing  to 
call  himself  an  "insurance  broker"  must 
now  register  as  such.  To  be  eligible  to 
register,  he  must  fulfil  certain  conditions 
which  help  to  protect  you,  the  client. 

First,  he  must  have  himself  insured 
against  claims  that  may  be  made  against 
him  by  clients  for  at  least  £250,000.  Then, 


Redundancy  pay 


Some  confusion  exists,  especially  amongst 
smaller  businesses  about  the  length  of 
service  an  employee  has  to  have  before  he 
qualifies  to  be  able  to  claim  a  redundancy 
payment  or  compensation  for  unfair 
dismissal. 

Let  us  take  the  question  of  unfair 
dismissal  first.  Normally,  in  order  to 
sustain  a  claim  for  unfair  dismissal,  your 
employee  must  have  served  with  you 
continuously  for  a  period  of  52  weeks. 
However,  and  this  is  the  important  point 
for  a  small  business,  if  you  have  20 
employees  or  less  then  an  employee  who 
was  taken  on  by  you  on  or  after 
September  30,  1980,  has  to  serve  two  years 
continuously  with  you  before  he  or  she 
can  claim  unfair  dismissal. 

If  during  that  employee's  employment 
your  total  staff  rise  above  20  then  the  time 
limit  for  the  employee  to  claim  also  drops 
to  52  weeks  continuous  service.  Part-time 
employees  are  counted  as  full-timers  for 
this  purpose.  If  you  run  your  business  by 
a  number  of  associated  companies,  the 
total  is  arrived  at  by  adding  the  employees 
at  each  of  the  companies  so  that  there  is, 
in  effect,  a  total  combined  workforce. 

Now  for  redundancy  payments. 
Whatever  the  number  of  your  employees 
anyone  who  is  dismissed  as  redundant  is 
not  entitled  to  a  redundancy  payment  if  he 
or  she  has  served  continuously  with  you 
for  less  than  two  years. 

This  means  that  all  employers  can  sack 
an  employee  within  the  first  year  of 
employment  without  reason  and  with  the 
employee  having  no  come-back  for 


any  monies  you  pay  over  to  him  must  be 
kept  in  an  account  separate  from  his  own 
accounts,  and  finally  he  must  be  a 
contributor  to  a  central  compensation 
fund  that  can  be  used  to  compensate  the 
client  if  things  go  wrong  and  he  owes  you 
money  which  he  cannot  pay.  He  will  also 
have  to  deal  with  at  least  four  different 
insurance  companies  which  ensures  that 
he  will  not  drive  your  business  into  the 
hands  of  only  one  company. 

While  people  can  still  act  as  advisers  or 
consultants  in  insurance  without  actually 
registering,  if  you  are  not  sure  whom  your 
business  should  use,  you  can  at  least  make 
sure  that  you  go  to  a  broker  who  is 
registered  (and  you  can  ask  him  the  direct 
question  as  to  whether  he  is  on  the 
register).  This  will  not  protect  you  entirely 
but  it  will  at  least  give  you  minimum  legal 
safeguards. 


compensation.  The  only  exception  is 
where  the  dismissal  can  be  shown  to  have 
been  motivated  by  racial  discrimination  or 
because  of  a  person's  membership  of  a 
trade  union.  In  the  case  of  an  employer 
with  twenty  or  less  staff,  then  he  is  free  to 
dismiss  in  the  first  two  years  of  an 
employee's  service  without  fear  of  a  claim 
for  unfair  dismissal  compensation  (again 
with  the  exception  relating  to  race  or  trade 
union  membership). 

The  above  assumes  that  the  proper 
notice  to  terminate  employment  is  given 
or  money  paid  to  the  employee  in  lieu  of 
notice.  These  payments  should  not  be 
confused  with  a  redundancy  payment  or 
compensation  for  unfair  dismissal. 


Key  staff 


Even  small  businesses  have  members  of 
staff  or  directors  who  are  essential  to  the 
successful  operation  of  the  firm  or 
company  concerned. 

Should  he  or  she  die,  there  could  be  a 
considerable  impact  on  the  business  in 
loss  of  trading  profits  because  of  the 
special  personal  contacts  of  the  person  or 
because  expense  is  involved  until  a 
successor  is  appointed  or  because  the 
credit  rating  of  the  business  may  go  down 
or  for  any  of  the  many  varied  reasons  that 
one  individual  can  be  said  to  be  making  a 
contribution  to  the  undertaking.  It  may, 
therefore,  be  worthwhile  insuring  against 
the  eventuality  of  the  death  of  key  figures 
in  the  business. 

The  premiums  can  be  deductible  as 
trading  expenses  but  if  payments  are  made 
out  on  the  policy  of  insurance  these  are 


treated  as  trading  receipts.  Arrangements 
can  be  made  to  pay  the  sum  assured  out 
over  two  years  if  this  can  reduce  tax 
liability. 

The  sum  received  will  in  any  case 
certainly  give  some  measure  of  financial 
relief  to  most  businesses  should  an 
individual  who  makes  a  contribution  to 
the  firm,  die. 

The  Scottish  Equitable  Life  Assurance 
Society  runs  such  a  scheme  under  what  is 
called  "Keyman  Insurance"  and  suitable 
arrangements  to  deal  with  the  eventuality 
described  can  be  made  with  one  or  two 
other  major  insurance  groups. 


Sick  pay  precautions 


If  you  have  not  made  it  absolutely  clear 
what  happens  to  an  employee's  pay  when 
he  or  she  is  off  sick,  you  should  do  so  as 
soon  as  possible. 

The  details  should  be  contained  in  the 
written  terms  of  employment  that  you  are 
expected  to  hand  to  employees  when 
taken  on  and  to  all  existing  employees. 

The  key  question  conerns  that  of 
employee's  wages  and  salary.  It  could 
happen  that  even  though  an  employee  is 
off  sick  you  may  be  legally  obliged  to  pay 
full  wages  even  though  that  employee  is 
receiving  sickness  benefit.  There  is  no 
rigid  rule  —  the  law  has  recently 
determined  that  one  looks  at  what 
happens  in  your  trade  and  industry  to 
determine  what  the  employee's  rights  are 
in  the  particular  circumstances. 

In  the  retail  and  wholesale  trade 
generally,  the  drill  seems  to  be  that  wages 
are  paid  for  a  short  period  in  full,  less 
deductions  for  national  insurance  sickness 
benefit  received.  However,  there  is  no 
general  rule  and  rather  than  leave  the 
matter  to  chance  you  should  spell  out 
precisely  to  your  employees  exactly  what 
happens  to  wages  when  there  is  absence 
due  to  sickness. 


Handshake  changes 


To  ease  the  position  when  directors  or 
senior  employees  leave  a  firm  "golden 
handshakes"  are  often  given.  In  the  past, 
the  tax  position  on  these  payments  or 
indeed  on  enhanced  redundancy  payments 
has  been  extremely  complicated. 

Changes  in  this  year's  Budget  leave  the 
first  £25,000  of  such  payments  tax-free. 
The  next  £25,000  continues  to  be  payable 
at  half  rate,  but  additional  payments  up  to 
£75,000  will  now  qualify  for  only  a  one- 
quarter  reduction  in  the  tax  payable.  Any 
excess  over  £75,000  will  be  taxed  in  full. 

The  question  is  often  asked  about  the 
position  of  lump  sum  payments  in  a 
superannuation  scheme  that  might  be 
available  to  an  employee  or  director  who 
is  leaving.  If  the  scheme  has  been 
approved  by  the  Inland  Revenue,  then  any 
payments  are  not  counted  towards  the 
£25,000  and  are  usually  not  subject  to  any 
tax  deduction.  ■ 

Contributed  by  a  barrister 
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LAST  YEAR  WE  GO 

IN  THE  SUNCARE 
WE'RE  GOING  TO . 


Sunbathing  to  save  your  skin 

UNDERSTANDING  THE  RISKS  OF  TANNING. 

by  Nivea. 


MOST  OF  us,  sometime  in 
the  summer,  will  stretch 
out  to  enjoy  the  benefits 
of  the  sun's  rays. 

In  the  right  amounts, sunshine 
is  both  enjoyable  and  healthy.  It 
stimulates  both  the  body's  produc- 
tion of  Vitamin  D,  and  the  blood 
circulation,  jnst  as  it  helps  certain 
skin  conditions. 

In  short,i  t  helps  both  body  and 
mind  to  relax. 

But  take  too  much  sunshine, 
and  the  consequences  are  both 
painful  and  damaging.  Eventually 
the  skin  loses  its  elasticity  and  be- 
comes leathery.  This  is  why  the 
Red  Indian  woman  shown  looks 
almost  twice  her  age,  simply  be- 
cause she  has  always  worked  and 
lived  in  the  sun. 

Too  much  sun  also  weakens  the 
body's  natural  defences,  and  in 
extreme  cases,  it  even  introduces 
the  threat  of  skin  cancer. 


We  fee!  both  these  effects  as  red, 
painful  sunburn.  But  before  our  skin  goes 
red  or  becomes  painful,  we  get  a  slight 
tingling  sensation. This  is  our  skin  telling 
us  to  get  out  of  the  sun. 

If  we  don't,  we  receive  an  overdose 
of  sunlight,  and  permanent  injury  is  done 
to  the  body's  cells.  Their  reproduction 
process  is  damaged,  the  effect  of  which  is 
slowly,  but  surely,  to  hasten  the  ageing  of 
the  skin.  Or,  worse,  these  detective  cells 
can  multiply  and  cause  skin  cancer. 

But  we  do  have  a  defence  system 
against  the  sun's  rays.  We  call  it  tanning. 

The  tanning  process. 

The  surface  of  the  skin  is  made  up  of 
flattened  dead  protective  cells.  Under- 
neath this  are  melanocytes,  cells  which 
produce  a  dark  pigment 
when  stimulated  by 
the  sun's  tanning  rays. 


However,  if  we  take  too  much  sun  or 
try  to  'rush'  a  tan,  the  skin  speeds  up  its 
normal  shedding,  and  the  dead  or  damaged 
cells  will  'peel'  away. 

To  avoid  peeling,  we  need  to  know 
how  to  approach  the  sun  sensiblv. 


THE  EARTH'S 
ATMOSPHERE  ACTS 
AS  A  NATURAL  FILTER. 


When  to  sunbathe. 

The  more  atmosphere  we  put  bet- 
ween ourselves  and  the  sun,  the  less  effect 
the  sun's  harmful  rays  will  have. 

So  the  first  step  towards  obtaining  a 
ong  lasting  tan  without  burning,  is,  in 
Northern  Europe,  to  start  our  holiday  by 
only  sunbathing  before  11  a.m.  and  after 
3  p.m.  In  Mediterranean  regions  we 


preparation  tor  the  stronger 
Nowadays  this  doesn't  hap 
of  our  indoor  lifestyle.  And  ] 
our  bodies  to  cope  when  we 
to  our  sun's  (or  worse,  the  M 
sun's)  rays. 

This  can  cause  consider 
especially  for  fair-skinned 
lighter  our  skin,  the  more  c 
should  go  about  getting  a  tai 

Most  of  us,  quite  sensib 
care  by  using  suntan  lotions, 
important  to  take  it  slowlv,  ar 
important,  to  use  a  sun- 
screen that  works. 

Nivea  Sun  products 
contain  a  particularlv 
effective  sunscreen  that's 
called  Ethvlhexyl-P-Me- 
thoxvcinnamate  (E.P.M. 
tor  short).  To  understand 
why  E.P.M.  is  so  effective, 
it's  first  of  all  necessary 
to  understand  sunlight. 

Invisible  rays. 

The  sunlight  has  two 
invisible  ravs-Intra-red 
and  Ultraviolet.  Intra- 


YOU'VE  FOUND  A  SUNT  RAH  THE  SUN'S  FOUND  A  VICTIM. 


SHE  LOOKS  80.  BUT  HALVE  IT 
AND  YOU'RE  NEARER  THE  TRUTH. 

Whenever  we  are  in  the  sun,  both 
visible  and  invisible  rays  penetrate  our 
skin's  surface  to  strike  living  cells.  With 
excessive  exposure  the  cells  undergo  a 
chemical  change,  becoming  poisonous 
and  irritating  surrounding  tissue.  At  the 
same  time  the  small  surface  blood  vessels 
swell  and  cause  further  irritation. 


As  the  rays  strike  the  melanocytes, 
so  they  produce  more  and  more  pigment, 
creating  an  increasingly  dark  tan. 

Our  'tan'  is  simply  our  skin's  way  of 
defending  itself  against  the  sun's  dangerous 
rays.  But  it's  not  our  only  protection. 

Peeling. 

Another  defence  mechanism  lies  in 
the  thickening  of  the  dead  surface  layer. 
Normally  when  it  thickens,  it  also  hardens. 
But  by  using  Nivea  Sun,  the  moisturiser 
it  contains  keeps  this  layer  soft  and  smooth 
as  it  thickens  to  plav  its  protective  role. 


should  start  our  holidav  by  only  sunbath- 
ing before  10  a.m.  and  after  4  p.m. 

(People  living  in  the  tropics  learned 
centuries  ago  to  avoid  the  midday  sun, 
leaving  it  to  mad  dogs  and  us.) 

Indoor  life. 

As  we  can  see,  our  defence  system 
against  the  sun's  rays  is  a  truly  remarkable 
process.  And  until  this  century  it  was  also 
a  truly  ettective  one. 

For,  when  we  were  outdoor  workers, 
our  skin  used  to  adapt  gradually  during 
spring,  becoming  darker  and  harder  in 


red  rays  are  simplv  heat  raysl 
is  make  things  hot. 

Ultraviolet  (UV)  rays,tl 
entirely  different  matter.  Sc 
are  powerful  enough  to  del 
tissue.  Luckily  most  of  the* 
rays  arc  filtered  out  by  thee 
phcrc. 

Even  so,  there  are  two 
rays  that  do  get  through.  Sh 
rays  that  burn  us.and  longer* 
that  tan  us.  This  importan 
means  we  don't  have  to  but 
i>er  a  tan.  So  it's  worth  takini 

The  reason  E.P.M.  is  I 


SUNGLASSES. 


TO  NUMBER  TWO 
ARKET.  THIS  YEAR 
ART  ADVERTISING. 

Take  a  tried  and 
trusted  sun-  tan  lotion 
that's  number  two*  in 
the  market. 

Repackage  it  for 
style  and  impact. 

Add  two  new  pro- 
ducts-a  water-resistant 
lotion  and  an  exotic 
Tropical  Oil. 

Put  it  all  in  a  free 
two -tier  display. 

Back  the  relaunch 
with  a  huge  3  month 
national  women's  press 
campaign. 

Make  the  ad. 
completely  authoritative 
as  well  as  fascinatingly 
informative. 

Suddenly  it's  not 
number  two  any  more. 
Take  our  advice. 
Be  prepared. 


that  it  is  selective  about  the  rays  it  blocks. 

Unlike  those  sunscreens  which  block 
all  the  rays,  E.P.M.  blocks  only  the  burn- 
ing rays,  while  it  lets  the  tanning  rays 
through. 

So  with  carefully  regulated  exposure, 
and  by  using  Nivea's  Sun  Protection  Factor 
System,  (Sun  Protection  Factor  2  means 
you  can  stay  in  the  sun 
twice  as  long  as  you 
could  if  unprotected, 
Sun  Protection  Factor 
3  allows  you  3  times  as 
long,  and  soon),Nivea 
Sun  allows  you  to  ob- 
tain a  natural  and 
lone  lasting  tan. 

Now  Nivea  may       BEWARE  CHEAP 

not  be  the  only  people  to  use  E.P.M.  in  a 
sun-tan  lotion. 

Nor  are  they  the  only  people  to  use  a 
moisturiser  (though  its  speciality  is  that 
it  is  a  Nivea  moisturiser).  But  some  other 
sun-tan  lotions  are  far  more  expensive. 
Maybe  they  think  "We  must  be  good.look 
how  expensive  we  are." 


OWN.  FEEL  COOL. 

All  we  at  Nivea  do  know  is  that  our 
prices  are  fair  to  us.and  fair  to  you. Making 
Nivea  Sun  increasingly  popular. 

Hidden  dangers. 

But,  effective  as  Nivea  Sun 
is,  there  arc  many  hidden  dangers 
to  be  aware  of. 

For  example,  it  is  ^ 
known  that  cosmetics, 
perfumes,  colognes  and 
deodorants  containing" 
ingredients  such  as 
bergamot,  lime  and 
some  essential  oils, 
can  cause  skin  irr- 
itation and  rashes 
resembling  sun- 
burn when  worn 
in  the  sun. 

Certain  med- 
icines as  well  as 
the  contraceptive  pill  can  sometimes  cause 
skin  problems  lor  sunbathers. Those  con- 


cerned should  take  extra  care  and,  if  in 
doubt, seek  their  doctor's  advice. 

And  it's  interesting  to  note  that  some 
hotels  in  sunny  climates  have  stopped 
supplying  deodorant  soaps  because  of  the 
danger  of  skin  reactions. 

Yet  it's  not  only  a  matter  of  saving  our 
skin.  Those  of  us  who  wear  sunglasses 
should  beware  of  using 
cheap  pairs.  Their  dark 
lenses  screen  out  visible 
light,  causing  our  pupils 
to  open  wide.  But  if  the 
glasses  don't  also  screen 
out  the  invisible  UV  rays 
(and  many  don't),  then 
these  can  damage  the 
lenses  of  our  eyes. 
Water  is  no  friend  either.  It  reflects 
light,  so  increasing  the  amount  or  UV  rays 
that  penetrate  our  skin,  while  those  rays 
that  aren't  reflected,  penetrate  to  surpris- 
ing depths.  The  chances  of  burning  are 
also  increased  because  swimming  washes 
oft  almost  every  type  or  sun-tan  lotion. 

We  say  'almost  every'  because  the 
Nivea  Sun  range  includes  a  water-resistant 
lotion.  It's  ideal  for  those  who  keep  taking 
dips  and  tor  those  who  like  to  sunbathe 
while  snorkeling  or  floating. 

And  remember  at  the  end  of  the  day 
that  Nivea  After  Sun,  which  contains  a 
healing  agent  called  allantoin,  will  soothe 
as  well  as  moisturise  your  skin. 

It  you  take  it  wisely,  sunlight  can  make 
you  teel  good.  And  it  you  use  the  Nivea 
Sun  range.it  can  make  your  skin  teel  good 
too.  For  apart  from  providing  protection. 
Nivea  Sun's  moisturising  qualities  will 
care  tor  your  skin -so  it  looks  tanned  and 
healthy,  but  teels  sott  and  silkv. 

And  having  achieved  your  basic  tan. 
you  can  move  on  to  Nivea  Sun's  new 
Tropical  Oil  tor  tast,  exotic  tanning. 

Using  Nivea  Sun  to  keep  vour  skin 
lovely  is  good  advice.  But  the  best  advice 
is  also  to  use  common  sense.  Because  in  the 
end,  the  skin  you  save  will  be  vour  own. 


A  Smith  ONephew  product 


NIVEA  SUN 


'Source:  Independent  Consumer  Audit 


The  Force  of  Nature 
is  coming  your  way. 

At  Booker  Health,  we've  just  created  a  sales  force  whose  sole  purpose  is  to 
look  after  the  Chemist's  needs. 

Because  we're  the  biggest  name  in  health  products,  we  can  bring  you  the 
biggest  brands: 

HEALTHCRAFTS 

A  comprehensive  range  of  vitamin  and  mineral  supplements,  including  real 
fast-movers  like  Gev-e-tabs,  GEB  Combination,  and  our  5  Day  Diet  Plan. 
Quite  simply,  the  leading  brand  in  the  field. 

PREWETTS 

Mueslis,  stoneground  flours,  brand  &  cereal  products,  fruit  bars,  fruit  juices 
and  mineral  water. 

A  wholesome  range  of  wholefoods  that'll  give  you  a  whole  host  of  profit 
opportunities. 

AMERICAN  NUTRITION 

A  range  of  unique  dietary  supplements  from  America  including  market 
leaders  such  as  Acerola  Plus  (delicious  chewable  natural  vitamin  C  tablets)  and 
Stress-B-Vite,  an  all- natural  combination  of  the  Vitamin  B  Complex  plus  Vitamin  C. 

ALLINSON 

Nearly  a  century  ago,  Tom  Allinson  started  milling  his  celebrated  whole- 
wheat stoneground  flour. 

Now  he  lends  his  name  and  expertise  to  a  range  that  includes  biscuits, 
cereals  and  snacks  as  well  as  flour  and  yeast. 

All  set  to  make  you  a  tasty  profit. 

HEATH  AND  HEATHER 

You'll  not  only  find  this  name  on  the  finest  Herbal  Teas  in  the  business,  but 
also  on  a  choice  selection  of  herbal  remedies  -  including  Honeys,  Culinary  Herbs 
and  Hair  Care  products. 

So  look  out  for  your  Booker  Health  Representative. 
He'll  help  make  your  business  grow 
Naturally. 

BOOKER  HEALTH  FOODS  LIMITED 

For  more  information,  contact:  Len  Weston,  Customer  Service  Manager,  Brewhurst  Health  Food 
Supplies,  Abbot  Close,  Oyster  Lane,  Byfleet,  Surrey  KT14  7JN.Tel:  Byfleet  (09323)  44402. 


HEALTH  FOODS 


Huge  opportunities  in 
a  booming  market? 

The  health  food  trade  is  very  much  alive  and  kicking.  In 
the  middle  of  a  huge  recession  retail  sales  through 
specialist  shops  grew  by  8  per  cent  in  real  terms  last 
year.  Pharmacy  has  become  a  major  outlet  in  several 
countries  and  the  opportunities  here  appear  immense. 


Sales  through  UK  health  food  shops  in 
1981  are  estimated  at  £92  million.  The 
pharmacy  market  for  such  products  is 
probably  worth  well  under  £15m  at 
present  but  this  could  change  considerably 
in  the  next  few  years.  Mr  Colin  Tophill, 
vice-president  of  the  Health  Food 
Manufacturers'  Association,  estimates 
that  by  1985  the  market  through  specialist 
shops  could  be  worth  £160-170m  with 
sales  through  the  non-specialist  sector 
(including  chemists  and  grocers)  equalling 
this  amount. 

In  Germany  and  the  US,  the  two 
biggest  health  food  markets,  the  non- 
specialist  sector  has  grown  to  the  same  size 
as  the  specialist,  he  notes,  without  any 
apparent  detriment  to  the  latter.  Health 
food  shops  certainly  appear  to  be 
flourishing  —  more  and  more  small 
independent  shops  are  opening  every  year 
and  Mr  Tophill  thinks  there  will  be  1,500 
by  1985. 

The  expansion  of  the  pharmacy  health 
food  trade  depends  entirely  on  the 
enthusiasm  of  pharmacists  themselves,  of 
course.  But  the  marketing  opportunities 
are  clearly  there  for  the  taking.  Eighty  per 
cent  of  the  population  have  never  been  in 
a  health  food  store  —  presumably  nearly 
all  those  people  regularly  visit  pharmacies. 
As  the  drugstore  and  supermarket 
competition  for  toiletries  and  cosmetics 
increases,  health  foods  could  be  viewed  as 


a  natural  development  of  pharmacy 
trading. 

Manufacturers  are  beginning  to  realise 
the  potential  for  pharmacies  in  this 
market.  British  Cod  Liver  Oils  were  the 
first  company  to  introduce  a  dietary 
supplement  range  specifically  designed  for 
pharmacies,  and  Beechams  have  now 
brought  out  Health  Counter  (see  p560  for 
further  details  on  these  two).  The  growing 
attraction  of  pharmacy  for  other 
manufacturers  can  be  seen  in  their 
eagerness  to  send  in  editorial  material  and 
advertise  in  a  supplement  like  this! 

Last  year  David  Reid,  a  proprietor 
pharmacist  in  Southend,  wrote  in  C&D 
about  his  successful  entry  into  health 
foods  but  warned  that  it  could  not  be 
treated  as  another  "pick  up  line."  The 
department  must  be  an  entity  in  its  own 
right,  he  said,  with  the  aim  of  attracting 
new  customers  who  would  not  shop  in  a 
conventional  pharmacy.  This  view  is 
echoed  by  Keith  Sinclair  of  Independent 
Chemists  Marketing  Ltd.  The  market 
cannot  be  "creamed"  by  taking  the  top  60 
lines,  he  says,  as  this  will  not  meet  the 
needs  of  the  health  food  customer. 
Potential  purchasers  will  want  a  wide 
range  of  foods  and  the  average  pharmacy 
will  not  have  room  to  stock  these.  ICML 
offer  a  package  of  health  foods  to  NPA 
members  but  there  has  not  been  a  great 
uptake,  Mr  Sinclair  says.  He  questions 


whether  the  more  recent  health  food 
packages  offered  by  other  pharmaceutical 
wholesalers  have  met  with  any  great 
success.  (But  also  see  p566.) 

However,  the  outlook  for  the  average 
small  pharmacy  is  not  really  g  loomy. 
Although  health  food  shoppers  will 
usually  have  a  diet  centered  around  such 
foods  and  therefore  require  a  full  range  of 
products,  what  about  the  80  per  cent  who 
don't  shop  in  specialist  stores?  These 
people  will  not  necessarily  want  to  change 
their  dietary  habits  but  may  be  interested 
in  vitamin  supplements. 

Seven  Seas  and  Beecham  obviously 
believe  there  is  a  future  in  pharmacies 
selling  such  a  range  and  other  people  are 
beginning  to  think  the  same  way.  Mr 
Sinclair  agrees  that  most  pharmacists 
interested  in  selling  health  foods  should 
concentrate  on  vitamin  supplements 
where  they  can  offer  sound  advice.  The 
future  for  ICML  and  NPA  memibers  lies 
in  bringing  out  their  own  range  o  f 
vitamins  and  food  supplements  at  a 
reasonable  price,  he  says. 


Chemists'  credibility 


At  the  Health  Food  Manufacturers' 
Association  recent  AGM,  Mr  K.Li.  Rusby, 
the  secretary,  said  he  though  chemists  had 
lost  their  power  of  credibility  to 
recommend,  whereas  health  food  traders' 
recommendations  were  growing  in 
strength.  Many  in  the  pharmaceutical 
profession  would  no  doubt  disagree  but  if 
only  slightly  true  the  statement  is  still 
unsettling. 

Pharmacists  are  highly-trained 
professionals  with  a  good  backgr  ound  in 
biological  sciences  and  the  skill  t  o 
distinguish  between  fatuous  claims  and 
potential  truths.  Far  from  thinki  ng  of 
health  foods  in  terms  of  "quacks  and 
cranks"  perhaps  they  should  become 
more  actively  involved,  thus  giving  the 
public  the  benefit  of  their  knowledge  as 
well  as  enjoying  an  expanding  business. 


THINKING  about  HEALTH  FOODS? 

Put  your  THOUGHTS  INTO  PROFITABLE  ACTION! 

Talk  to  the  company  who  was  a  pioneer  in  the  field  and  is  abreast  with  the  latest  trends  in  this  ESCALATING 
MARKET  today! 

GRANDEE  FOODS  SEE  YOU  AT  HELFEX 

w 

Our  Sales/Merchandising  Force  will  assist  you  in  selecting  the  right  range  and  setting  it  up  in  your  pharmacy: 
GRANOSE  products  include  natural  muesli's,  brans,  spreads,  fruit  bars,  soya  milks,  vegetable  proteins — plus 
our  Pre-Packed  'House  of  Natural  Foods'  range  of  meals,  legumes,  fruits  and  nuts. 

TAIIf  TA  ODJIlineE  11 A  tiff  MARKETING  OFFICE,  STANBOROUGH  PARK 

I  ALU  1U  unANUot  NOW:  st  albans  road,  garston,  herts  (09273)  72281 
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HEALTH  FOODS 


Maximise  your  profits  at 
first  trade-only  Helfex 


The  sixth  international  health  food  trade 
exhibition  will  be  the  largest  ever  held  in 
Europe.  Over  100  exhibitors  are  taking 
part  from  Eiurope,  Scandinavia,  New 
Zealand,  the  States,  and  of  course  from 
the  UK. 

This  year,  for  the  first  time,  Helfex  is  a 
trade-only  exhibition  and  a  series  of 
lectures  for  retailers  have  been  arranged 
with  the  overall  theme  of  "Maximising 
profits  in  f.he  retail  health  business". 
These  will  take  place  in  the  morning 
sessions  before  the  exhibition  opens.  On 
Sunday,  April  4,  the  subject  is 
"Successful  retailing"  chaired  by  Mr 
Frank  Wiilson  of  Southern  Health  Foods; 
Monday  'begins  with  "Ideal  profitable 
product  mix  related  to  available  space"  by 
Mr  Colim  Libretto  of  Realfare  followed  by 
"The  law/  as  it  relates  to  the  products  you 
sell"  wit'h  a  panel  of  Maurice  Hanssen,  Dr 
Adrienne  Mayes  and  Andrew  Lutley  to 
answer  questions.  "Reading  for  profit" 


by  Miriam  Polunin  of  Newman  Turner 
Publications  Ltd  is  the  Tuesday  talk. 
Barbara  Cartland  fans  should  enjoy  her 
lecture  on  "Health  and  happiness"  which 
is  open  to  the  public. 

Pharmacists  keen  to  get  healthy  as  well 
as  seeing  the  exhibition  should  take  note 
of  the  early  morning  fitness  sessions  — 
with  the  stress  on  early  morning!  On 
Sunday  a  jog  along  the  sea-front  starts  at 
about  7.30  am  and  on  Monday  from  7  to 
8  am  Weleda  have  arranged  an 
introduction  to  eurythmy,  which  is 
described  as  the  modern  art  of  movement 
arising  from  the  work  of  Dr  Rudolf 
Steiner,  founder  of  the  Anthroposophical 
Movement.  A  beginners  course  in  yoga 
with  Cheryl  Isaacson  of  Here's  Health 
extends  over  all  three  mornings. 

Prize  draws  are  open  to  all  retailers 
who  attend  Helfex  with  twenty  £100  prizes 
on  Sunday  and  fifteen  each  on  Monday 
and  Tuesday.  A  further  five  £100  prizes 


can  be  won  by  retailers  there  for  all  three 
days.  Entry  details  will  be  available  from 
the  registration  desks. 

The  exhibition  itself  is  being  held  on 
one  central  floor  with  conference  rooms, 
restaurants,  bars  and  other  facilities  close 
at  hand.  Many  manufacturers  will  be 
offering  special  discounts  on  purchases 
made  during  the  exhibition  as  well  as  free 
promotional  material,  tee-shirts  and 
samples.  Trade  shows  are  good 
opportunities  to  launch  new  products  and 
Helfex  will  be  no  exception.  In  these  two 
pages  C&D  is  previewing  some  of  the 
introductions  but  there  are  likely  to  be 
several  more  as  many  manufacturers 
prefer  to  keep  their  information  secret 
until  the  show  itself.  The  only  way  to  find 
out  everything  is,  as  always,  to  go  and  see 
for  yourself. 


Helfex  82  is  at  the  Brighton  Centre, 
Kings  Road,  Brighton,  April  4-6.  The 
exhibition  is  open  from  10.30  am  to  6 
pm  on  the  Sunday,  from  12  noon  to  6 
pm  on  Monday  and  12  noon  to  5  pm 
on  the  Tuesday.  Retailers  wishing  to 
register  and  obtain  the  catalogue  in 
advance  or  to  find  out  more  informa- 
tion should  contact  the  British  Health 
Food  Trade  Association,  The  Old 
Coach  House,  Southborough  Road, 
Surbiton,  Surrey.  Tel  01-399  6694/6. 


valued  for  centuries  for  its  healing  powers, 
these  derive  from  the  presence  of  Allantoin, 
which  helps  to  make  skin  feel  smoother. 

This  long-acknowledged  herbal 
remedy  is  the  basis  of  Creighton's  new  range 
of  Comfrey-Care  products.  We've 
formulated  a  deep  cleansing  cream,  a  hand 
and  body  lotion,  a  moisture  cream  with  Vitamin  E, 
a  soothing  balm  with  Comfrey  and  cocoa  butter,  a  pure 
vegetable  &  oatmeal  soap,  and  a  conditioning  shampoo 
—  all  with  the  natural  benefits  of  Comfrey. 

Eye-catching  packaging,  national  advertising  and  press  editorials 
will  help  to  give  the  Comfrey-Care  range  the  strongest  possible  appeal  to 
your  customer. 

And  like  all  Creighton  products, 
they  are  made  and  tested  without  cruelty  to 
animals. 


Creighton  really  do  care 


cai  ich  toivj 


Creighton  Laboratories  Ltd,  Water  Lane,  Storrington,  Pulborough,  West  Sussex. 

Tel:  Storrington  (09066)  3452. 


I 
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Creighton  Laboratories  are  launching  a 
range  of  six  bodycare  products  called 
Comfrey-Care  all  containing  extracts  of 
the  herb.  Conditioning  shampoo  (125ml 
£1 .20)  is  based  on  two  cleansing  agents 
derived  from  natural  coconut  oil  and 
extract  of  comfrey  root;  moisturising 
cream  (30g  £1 .35)  contains  vitamin  E  as 
well  as  the  herb,  and  pure  vegetable  soap 
(£0.85)  has  oatmeal  added  to  nourish  and 
soften  the  skin.  Comfrey  and  cocoa  butter 
balm  (25g  £2.45)  is  designed  to  be  thinly 
applied  before  exposure  to  the 
"elements"  and  can  be  used  as  a  lip-salve. 
Two  products  contain  other  herbs  —  deep 
cleansing  cream  (30g  £1 .30)  has  sage 
which  is  said  to  be  mildly  antiseptic,  hand 
and  body  lotion  (125ml  £1 .35)  contains 
Mayblossom. 

The  company  says  the  herb  has  been 
esteemed  for  many  years  because  of  its 
ability  to  soothe  and  soften  the  skin  —  it 
has  also  been  acclaimed  as  easing  cuts  and 
bruises.  All  the  products  are  individually 
packed  in  cartons  carrying  the  message, 
common  to  all  Creighton  products, 
"produced  and  tested  without  cruelty  to 
animals".  The  range  will  be  backed  by 
national  consumer  advertising.  Water 
Lane  Trading  Estate,  Storrington,  Sussex. 

Dundale  Group  Ltd  are  launching 
Bentamin  —  a  mineral  and  vitamin  C  diet 
aid  which  they  say  sold  over  a  million 
bottles  to  slimmers  in  its  first  year  in 
Scandinavia.  Further  information  will  be 
available  at  the  exhibition.  High  Street, 
Tring,  Herts. 

English  Grains  have  three  new  health  food 
supplements,  all  of  which  will  be  exhibited 
at  Helfex.  Red  Kooga  Ginseng  has  a  trial 
pack  to  be  promoted  under  the  theme 
"Leader  of  the  pack".  The  14-day  starter 
pack  will  retail  at  £1 .89  and  is  aimed  to 
attract  first  time  buyers  before  they  go 
onto  the  regular  pack. 

Within  the  company's  Surf  City  range 
there  is  an  instant  protein  drink  called 
"Expro".  A  soya  protein  and  skimmed 
milk  product,  it  is  aimed  at  the 
sportsman,  athlete  and  keep-fit  market. 
The  product  is  canned  in  15oz  containers, 
12  to  a  case  retailing  at  £0.72p  with  a 
trading  price  of  £6.48  per  case  (zero 
rated).  Finally  PM6  contains  20mg  per 
tablet  vitamin  B6.  There  are  96  tablets  per 
pack  retailing  at  £1 .39  and  showing  a  33  Vi 
per  cent  profit  on  return.  Swains  Park, 
Park  Road,  Overseal,  Burton-on-Trent. 


Faith  Products  are  showing  their  newly- 
introduced  orange  soap  and  body  oil. 
Like  all  the  Faith  range  the  soap  is  free  of 
animal  products  and  artificial  colouring 
and  it  contains  pure  orange  oil  —  no 
artificial  perfume  is  added.  It  is 
recommended  as  gentle  enough  for  babes 
and  children.  The  body  oil  is  for 
nourishing  and  softening  the  skin  and  can 
be  used  for  massage  and  sauna.  It 
contains  only  natural  essential  oils.  52 
Albion  Road,  Edinburgh  EH75QZ. 


GF  Dietary  Supplies  Ltd,  sister  company 
of  Newform  Foods,  is  adding  two  new 
biscuits  to  its  range  of  gluten-free  foods. 
They  are  muesli  and  fruit  bran,  and  are 
based  on  a  combination  of  maize  and  soya 
flours.  The  biscuits  (150g  £1 .10)  will  be 
launched  at  Helfex,  but  a  new  cake  mix 
will  be  added  in  May.  Lowther  Road, 
Stanmore,  Middlesex. 

Health  &  Diet  Food  Co  Ltd  have  several 
new  products  being  launched  at  Helfex. 
There  are  four  FSC  supplements:  B-Easy 
capsules  (30  £1 .75)  containing  B  group 
vitamins,  valerian  root  extract  and  hop 
buds;  body  minerals  (30  £2.75)  a 
combination  of  chelated  minerals 
including  selenium;  garlic  gems 
(100  £1.40)  claimed  to  be  the  first 
odourless  garlic  capsules  on  the  British 
market  made  from  an  extract  of  garlic 
bulbs,  and  lastly  royal  jelly  capsules 
(20  £8.99)  with  freeze-dried  product 
providing  the  equivalent  of  750mg  in  one 
capsule. 

Wholemeal  country  cookies  (150g 
£0.55)  under  the  Health  &  Diet  brand 
name  contain  a  third  less  carbohydrate 
than  ordinary  cookies  and  are  suitable  for 
diabetics,  the  company  says.  They  contain 
fructose  and  bran.  The  Holly  Mill  division 
have  a  new  stoneground  wholemeal  flour 
(1.5kg  bags  £0.75)  made  from  organically 
grown  English  wheat  guaranteed  free 
from  any  chemical  fertilisers  or  pesticides. 
Seymour  House,  79  High  Street, 
Godalming,  Surrey  GU7 I A  W. 


Herbal  Laboratories  are  bringing  out  an 
SAS  fitness  food  range  of  twenty  products 
aimed  at  sports  enthusiasts.  They  include 
various  vitamin  and  mineral 
combinations,  preparations  of  dessicated 
liver,  kelp,  alfalfa,  ginseng,  protein, 
lecithin  and  muscle  /  joint  relaxing  oil. 
Kilbane  Street,  Copse  Road,  Fleetwood, 
Lanes  FY7  7PF. 


Holgran  Foods  Ltd  will  be  launching 
Kalibu  carob  snack  bars.  The  new  bars  are 
an  addition  to  the  Kalibu  range.  Two 
flavours  will  be  immediately  available  — 
nut  muesli,  a  blend  of  raw  sugar,  peanuts 
and  almonds  in  a  muesli  base  and 
molasses,  a  combination  of  molasses  and 
honey.  Both  bars  are  enrobed  in  carob 
and  will  retail  at  £0.21  each.  Granary 
House,  Wetmore  Road,  Burton-on-Trent. 

Newform  Foods  is  launching  the  first 
wholewheat  bran  cracker,  together  with 
new  versions  of  its  Country  Basket  range 
of  wholemeal  biscuits.  The  cracker  is  the 
first  of  its  type  to  be  made  from  100  per 
cent  wholemeal  flour.  It  has  added  bran 
as  well  as  added  wheatgerm.  The  150g 
pack  (£0.39)  has  fifteen  slices. 

The  Country  Basket  biscuits  will  be 
thicker  and  crunchier,  say  Newform,  and 
will  come  in  new  see-through,  full  colour 
cartons.  The  company  will,  however, 
continue  to  provide  the  existing  range  for 


those  who  prefer  smaller,  finer  textured 
biscuits.  Recipes  are:  bran,  hazelnut, 
muesli,  oatmeal  (unsweetened),  six  grain 
and  yoghurt.  The  150g  cartons  carry  a  full 
nutritional  analysis  and  retail  for  £0.39. 
Lowther  Road,  Stanmore,  Middlesex. 

Potter's  (Herbal  Supplies)  Ltd  are 

launching  two  new  products  at  Helfex  but 
details  will  not  be  available  until  then 
from  their  No.  91  stand.  Leaflets  are 
available  which  give  full  details  of  each 
product  and  the  recommended 
indications.  A  customer  information 
booklet  (£0.20)  called  "The  treatment  of 
common  ailments  by  herbal  remedies" 
can  also  be  obtained.  Ley  land  Mill  Lane, 
Wigan,  Lanes. 

Weleda  (UK)  Ltd  are  introducing  a  salt 
toothpaste  (50ml  £1 .05).  It  is  prepared 
from  natural  substances,  including  sea 
salt,  herbal  extracts  of  krameria,  horse 
chestnut,  blackthorn  fruit,  and  essential 
oils  of  clove,  sage,  eucalyptus, 
peppermint,  geranium,  lavender  and 
aniseed.  The  toothpaste  is  free  from 
detergents,  insoluble  abrasives,  synthetic 
emulsifiers,  deodorants,  bleaches,  optical 
brighteners,  synthetic  fragrances,  colours 
and  disinfectants.  Weleda  say  the  paste 
cleanses  efficiently,  has  a  beneficial  effect 
on  both  teeth  and  gums,  and  is  refreshing 
to  use.  Heanor  Road,  Ilkeston,  Derbys. 


Visitors  to  Helfex  will  be  able  to  travel  In  a 
vintage  open-top  bus  which  is  running  a 
continuous  free  service  from  Brighton 
station  to  the  conference  centre.  The  bus 
is  provided  by  Newform  Foods  and  is  a 
1925  4-ton  Dennis  in  the  livery  of  the 
London  General  Omnibus  Co 
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HEALTH  FOODS 


Dietary  supplements  —  an 
ideal  pharmacy  market? 

At  the  beginning  of  this  year  Beecham  entered  the 
dietary  supplement  market  with  the  launch  of  Health 
Counter.  The  six-product  range  is  designed  to  be  sold  by 
the  chemist  trade  rather  than  by  health  food  shops  and 
the  company  says  the  whole  concept  of  product, 
packaging  and  promotion  is  carefully  targetted  that  way 


The  idea  of  Health  Counter  germinated 
when  Beecham  acquired  Scott  and 
Bowne.  One  of  the  products  was  a  range 
of  four  vitamin  supplements  under  the 
Health  Products  Laboratories  banner. 
The  range  wasn't  doing  too  well  and 
Beecham's  efforts  to  find  out  why  started 
an  intensive  look  at  the  market. 

Health  foods  and  vitamins  were 
attracting  a  lot  of  editorial  comment  at 
that  time  and  more  manufacturers  were 
beginning  to  highlight  the  health  benefits 
of  their  products.  Beecham  first  decided 
to  see  if  the  apparant  growth  of  health 
foods  was  going  to  continue  and  whether 
there  was  a  solid  marketing  opportunity. 
After  establishing  that  further  growth  was 
certain  they  began  a  programme  of 
consumer  research. 

Many  people  not  taking  dietary 
supplements  claimed  they  would  actually 
like  to,  it  was  found.  Three  main  reasons 
for  not  taking  them  were  given  —  lack  of 
understanding  about  vitamins  and 
supplements,  confusion  about  the  vast 
range  of  products  available,  and  a 
reticence  to  look  in  health  foods  shops 
because  of  their  "cranky"  image.  This 
showed  a  good  opportunity  to  offer  a 
range  of  products  with  clear  information 
that  would  be  distributed  through 
chemists,  Beecham  decided.  They  see 
Health  Counter  as  filling  a  gap  for  people 
who  haven't  previously  bought  dietary 
supplements,  while  opening  up  new 
business  opportunities  for  chemists. 

Each  of  the  six  products  is  shown  to 
fulfill  needs  clearly  identified  by  market 
research,  the  company  says.  The 
packaging  was  an  important  factor  —  it 
had  to  be  attractive  yet  give  adequate 
information.  They  point  to  the 
improvement  in  packaging  between 
Health  Counter  and  the  Health  Products 
Labs  range  as  an  example  of  the  way 
supplements  can  reach  a  wider  audience. 

The  UK  market  for  such  supplements 
is  worth  about  £35m  through  specialist 
outlets,  Beecham  estimate,  with  a  real 
annual  growth  of  15  per  cent.  The 
company  believes  the  prospects  for 
pharmacy  are  good  and  that  a  high 


proportion  of  a  chemist's  existing 
customers  will  be  willing  to  purchase 
products  like  Health  Counter.  Stocking 
such  a  compact  range  can  be  a  "toe  in  the 
water"  for  pharmacists  thinking  of 
entering  the  health  foods  market  for  the 
first  time,  it  is  suggested. 

The  opinion  that  vitamin  supplements 
are  unnecessary  is  still  quite  widely  held  in 
the  medical  and  pharmaceutical 
professions.  Dr  T.L.C.  Dale,  medical 
director,  Beecham  Products  contests  this 
view.  Many  people,  for  all  sorts  of 
reasons,  do  not  have  a  well-balanced  diet, 
he  says.  When  slimming,  for  instance, 
they  often  arbitrarily  cut  out  important 
foods.  Furthermore,  people  vary 
considerably  in  their  vitamin 
requirements.  The  recommended  daily 
amounts  are  not  necessarily  completely 
adequate  for  everyone.  New  discoveries 
about  nutrition  are  constantly  made  — 
for  example  there  is  reason  to  believe  that 
30mg  of  vitamin  C  daily,  while  adequate 
to  prevent  scurvy,  may  not  be  high 
enough  in  terms  of  dietary  optimisation. 

Beecham  are  supporting  Health 
Counter  with  £500,000  of  Press 
advertising  during  1982.  Like  the  rest  of 
their  marketing  strategy  the  advertising  is 
directed  at  the  general  public  rather  than 
at  health  food  aficionados.  It  takes  an 
"educational  stand"  aimed  at  informing 
the  consumer  about  the  products,  and  to 
do  this  the  Press  is  obviously  the  only 
medium.  A  mix  of  full-page  and  double- 
pages  is  used  —  Edward  Scott,  marketing 
director,  says  that  for  such  promotion  to 
be  successful  a  minimum  of  whole-page 
advertisements  is  needed. 

The  range  may  have  received  more 
publicity  than  Beecham  intended, 
however.  Its  launch  was  accompanied  by 
a  story  in  Health  Food  Trader  saying  the 
company  was  making  claims  that  could  be 
illegal.  Beecham  have  denied  this  and  say 
that  Health  Counter  comes  under  the 
category  of  a  licence-exempt  medicine. 
The  Department  of  Health  has  been 
looking  at  the  range  since  early  January 
but  has  not  yet  made  its  position  public. 
Health  Food  Trader  initially  quoted  the 


Committee  for  Responsible  Nutrition 
(formerly  the  Health  Food  Manufacturers 
Association  Fighting  Fund)  as  saying  the 
range  was  unfair  competition  and  should 
be  withdrawn  for  re-labelling.  The 
organisation  seems  to  have  changed  its 
mind  though  —  in  the  latest  issue  the 
chairman  praises  Beecham  for  facing 
consumers  with  the  benefits  of  their 
products  and  says  the  range  can  only 
succeed  in  widening  the  market. 

Beecham  are  not,  of  course,  the  first 
company  to  produce  a  range  of  dietary 
supplements  designed  specifically  for  the 
chemist  trade.  British  Cod  Liver  Oils 
(BCLO)  launched  their  Seven  Seas  health 
supplements  in  early  1981.  The  company 
was  already  well  known  to  pharmacists  — 
every  chemist  in  the  UK  stocked  their 
Seven  Seas  cod  liver  oil,  they  say,  so  when 
they  looked  for  new  opportunities  it  was 
important  to  retain  this  franchise. 

Pharmacies  had  not  entered  the  health 
supplements  market  in  any  number  before 
then,  BCLO  say,  because  the  only 
products  available  were  from  health  food 
companies.  These  companies  were  not 
well  known  to  chemists,  expected 
prohibitive  carriage-paid  orders  on  a 
direct  account,  provided  such  a  wide 
range  of  alternatives  that  few  knew  where 
to  start,  and  were  also  selling  to  health 
foods  stores  in  direct  competition. 

The  Seven  Seas  range  of  seven  dietary 
supplements  was  launched  in  1981  with 
£300,000  of  advertising  support.  Because 
it  was  a  compact  popular  range  sold  only 
to  pharmacies,  offered  in  small  initial 
quantities  with  replacements  available 
from  chemist  wholesalers  and  supported 
with  leaflets,  POS  and  a  regular  salesforce 
call  as  well  as  heavy  advertising,  it  was  an 
immediate  success,  the  company  says. 
Over  70  per  cent  of  all  retail  pharmacies 
now  stock  the  full  range  —  far  more  than 
for  any  other  food  supplement  range. 
Sales  were  worth  over  £2m  in  1981  and  the 
nutrition  advisors  service  answered  over 
10,000  consumer  inquiries. 

New  company  name 

British  Cod  Liver  Oils  are  now  forming  a 
new  company  —  Seven  Seas  Health  Care 
Ltd  —  reflecting  their  wider  business 
interests.  They  will  be  supporting  the 
brand  with  over  £500,000  worth  of 
advertising  in  1982  and  Seven  Seas 
products  will  feature  on  radio  and  in 
women's  magazines,  newspapers  and 
posters.  New  display  units  are  available 
and  the  nutritional  adviser  service  is  being 
extended  to  provide  information  for 
pharmacy  staff.  Already  over  3,000 
assistants  have  been  appointed  Seven  Seas 
health  food  advisers  and  have  been  given 
an  initial  information  pack  which  will  be 
regularly  updated. 

There  are  now  two  major 
manufacturers  producing  supplement 
ranges  specifically  designed  for  chemist 
outlets  —  both  promising  heavyweight 
advertising  support,  surely  making  it  a 
healthy  market  in  sales  terms! 
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Only  the  best 

BIO-PHARMACY  HEALTH  PRODUCTS 

will  bring  your  customers  back  again 
and  again  1 
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The  learned  men  of  ancient  Greece  knew  a  thing 

or  two !  They  decided  in  their  infinite  wisdom 

that  nothing  could  come  after  OMEGA. 

It  is  the  same  today  —  0MEGA-H3  cannot  be 

surpassed! 
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Supported  by  LADYTONE 
(health  capsules  especially 
formulated  with  women 
in  mind)... 


and  MULTIRON  (containing  25  health  promoting 
nutritional  factors  with  a  triple  iron  complex)... 


LADYTONE 

BIO-FORMULA 

HEALTH 

CAPSULES 

for 

EVERY  WOMAN 
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THIS  HEALTHY  TRIO  COULD  PROVE 
ATONIC  FOR  YOUR  COUNTER 
TRADE. 
VERY  GENEROUS 

BONUS  TERMS 

8  FOR  THE  PRICE  0F6 


WILL  BE  MADE  AVAILABLE  THROUGH  YOUR  LOCAL 
WHOLESALER  OR  IN  CASE  OF  Dl  FFICULTY  WRITE  OR 

'PHONE  US  DIRECT 
DIETARY  HEALTH  DIVISION  of  VITABIOTICS  LIMITED, 
122  MOUNT  PLEASANT,  WEMBLEY,  MIDDX.  HAO 1UG 
Phone: 01-903  5541  & 9436 
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If  you  are  thinking  about 

HEALTH  FOODS 

then  most  surely  you  will  bethinking  about- 


Our  Delicia,  E  M  (Eustace  Miles),  Appleford  and  Dietade 
trade  marks  include  such  products  as- 

Cider  Vinegar  #  Diabetic  Squashes  *  Fruit  Sugar(Fructose) 
Fruits  in  Water*  Molasses  #  Skimmed  Milk  Powder  #  Unsweetened  Dessert  Mixes  and  Jelly  Crystals 

As  well  as  many  others  including  Conserves,  Sorbitol  Jams, 

Gravy  Mix  and  Protein  Drinks 

PLEASE  WRITE  TO  US  FOR  THE  NAME  OF  YOUR  NEAREST  WHOLESALER 

Appleford  Limited,  14  Villiers  Road,  Kingston  upon  Thames,  Surrey  KT1  3AS 
Telephone:  (01)  549  0087  Telex:  25526 


A  Powerful 
Choice 


Looking  for  increased  sales 
through  Health  Products? 
Power  Health  offer  over  300 
lines  from  the  famous  Dragon-powered 
Korean  Ginseng  to  herbal  and  vitamin 
products,  natural  skin  care  preparations  and 
confectionery  lines. 

A  COMPLETE  RANGE  WITH  A  COMPLETE. 
7/£  BACK-UP  SERVICE 


30  Capsules 
C115  POWER 

GINSENG 


each  capsule  contains  the  extract 

FROM  2500m|  FRESH  KOIfAN  CINSENC 


See  us  on  Stands  17  & 
18  at  Helfex  or  Contact 
Bill  Norton,  telephone 
07592  2595. 

Wholesale  enquiries 
also  welcome. 
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Evening  primrose  oil  —  in 
search  of  credibility 


With  all  the  recent  publicity,  evening 
primrose  oil  looks  like  becoming  this 
year's  wonder  health  food.  Because  it  is 
marketed  as  a  food  supplement  and  not  a 
medicine  the  manufacturers  cannot  make 
any  medicinal  claims  and  pharmacists  are 
probably  feeling  as  confused  about  the 
properties  of  the  oil  as  they  previously 
were  about  ginseng  and  green-lipped 
mussel  extract. 

However,  one  pharmaceutical 
company  is  trying  to  change  this. 
Britannia  Pharmaceuticals,  who  are 
licensed  to  sell  Efamol  capsules,  think  the 
oil  will  be  proved  effective  in  certain 
diseases  and  they  are  progressing  with 
many  of  the  different  clinical  studies 
initiated  by  Efamol  Ltd.  Those  in 
progress  at  the  moment  include  the 
treatment  of  pre-menstrual  tension, 
benign  breast  disease,  eczema,  infertility, 
schizophrenia,  depression  and  alcohol 
withdrawal.  The  results  of  one  clinical 
trial  have  been  encouraging  enough  to 
justify  applying  for  a  product  licence 
although  they  do  not  want  the  particular 
indication  known  yet. 


King's  cure-all 


Britannia  are  licenced  to  sell  the  product 
by  Efamol  Ltd,  a  subsidiary  of  the 
Agricultural  Holdings  Group.  Their 
interest  in  evening  primrose  oil  started 
with  one  of  the  directors,  George  Balint, 
who  believed  in  the  plant  known  as  King's 
cure-all  because  of  its  reputation  in  folk 
medicine.  He  believed  the  wild  plant  could 
be  brought  under  cultivation  and  made  to 
produce  a  richer  oil.  Nearly  20  years  ago 
he  started  collecting  different  plant  forms 
from  all  over  the  world  to  form  a  gene 
bank  for  the  species.  About  five  years 
ago,  Dr  David  Horrobin,  a  British  doctor 
working  in  Canada,  became  involved.  He 
was  researching  into  essential  fatty  acids 
and  prostaglandins  and  looking  for  a 
source  of  prostaglandin  precursors.  After 
discovering  that  oil  from  the  seeds  of 
evening  primrose  was  a  source  of  gamma 


linolenic  acid  he  met  George  Balint  who 
decided  to  form  Efamol  Ltd. 

For  the  past  decade  Agricultural 
Holdings  plant  geneticists  have  been 
carrying  out  breeding  programmes  aimed 
at  producing  reliable  cultivated  varieties 
giving  high  yields  of  gamma  linolenic 
acid.  Efamol  Ltd,  under  the  guidance  of 
Dr  Horrobin,  now  the  research  director, 
have  been  looking  at  the  clinical  side.  Dr 
Horrobin  was  previously  director  of  the 
endocrine  pathophysiology  laboratory  at 
the  University  of  Montreal  and  is 
currently  editor  of  the  journal  Medical 
Hypotheses. 

Why  is  evening  primrose  oil  being 
tested  for  such  a  wide  variety  of 
conditions?  The  secret  lies  in  gamma 
linolenic  acid,  of  which  the  oil  contains 
8-9  per  cent  and  of  which  the  only  other 
known  substantial  source  is  human  milk. 
In  the  body  GLA  is  converted  to 
dihomogamma  linolenic  acid  and  then  to 
prostaglandin  El.  Since  prostaglandins 
are  reckoned  to  be  involved  in  almost 
every  physiological  function  a  deficiency 
of  GLA  would  therefore  have  an  effect  on 
many  biological  systems,  so  the  argument 
goes. 

All  very  logical  up  to  this  point  but 
why  should  there  be  a  deficiency  of  GLA, 
itself  synthesised  in  the  body  from  the 
essential  fatty  acid  cis-linoleic  acid? 
Unlike  GLA,  the  latter  is  widely  available, 
occurring  in  many  vegetable  oils  — 
especially  the  polyunsaturated  ones  such 
as  sunflower  seed  oil.  The  answer, 
according  to  Dr  Horrobin  and  Britannia 
Pharmaceuticals,  lies  in  our  Western  diet. 
Saturated  fats,  cholesterol,  and  trans- 
linoleic  acid  (converted  from  cis-linoleic 
when  vegetable  oils  are  processed)  can  all 
block  the  conversion  of  cis-linoleic  acid 
into  GLA.  Hence  although  cis-linoleic 
acid  intake  is  apparently  sufficient,  there 
may  still  be  inadequate  formation  of  GLA 
and  prostaglandin  El . 

Such  is  the  theory  and  it  is  not  for 
C&D  to  prove  or  disprove  it.  Of  course, 
whether  evening  primrose  oil  gets  a 
product  licence  is  not  dependant  on 


proving  this  premise  —  showing  benefit  in 
proper  clinical  trials  is  clearly  enough. 
However,  if  Efamol  becomes  registered  as 
a  medicine  for  treating  serious  diseases 
then  there  could  conceivably  be  problems 
marketing  it  as  a  health  food. 

Britannia  Pharmaceuticals  are 
marketing  Efamol  as  a  dietary  supplement 
under  their  subsidiary,  Britannia  Health 
Products  Ltd.  Two  strengths  are 
available,  containing  either  250mg  or 
500mg  of  evening  primrose  oil,  and  the 
lower  strength  capsules  also  contain 
safflower  and  linseed  oil  —  both  rich 
sources  of  linoleic  and  alpha  linolenic 
acid.  The  company  also  produces  Efavite 
tablets,  a  combination  of  vitamin  B3,  B6, 
C  and  zinc  which,  it  says,  helps  in  the 
conversion  to  prostaglandin  El  and  one 
tablet  is  recommended  for  each  capsule  of 
Efamol  250.  (The  Evening  Primrose  Oil 
Co  Ltd  introduced  capsules  containing 
solely  the  oil  earlier  this  year  and 
Naudicelle  capsules  produced  by  Bio-oil 
Research  Ltd  have  been  available  for 
several  years). 


Pre-menstrual  tension 


So  far  most  people  seem  to  be  buying  the 
capsules  for  treating  pre-menstrual 
tension,  Britannia  say,  and  this  is  likely  to 
continue  after  articles  like  the  recent  one 
in  the  Daily  Mail  which  reported  a 
preliminary  trial  conducted  by  Dr  M.G. 
Brush  at  St  Thomas's  Hospital.  The  trial, 
which  is  not  published  yet,  gave  Efamol 
capsules  to  65  women  with  a  history  of 
severe  pre-menstrual  syndrome,  usually 
from  three  days  before  the  expected  onset 
of  symptoms  until  menstruation  began.  A 
marked  improvement  was  seen  in  61  per 
cent  of  the  patients  and  23  per  cent 
showed  partial  relief.  Although  the  trial 
was  open  Dr  Brush  says  the  placebo  effect 
is  unlikely  to  be  a  major  influence  as  the 
patients  were  mainly  long-term  PMS 
sufferers  and  treatment  failures  on 
standard  regimens. 

Pharmacists  are  asked  to  supply  many 
food  supplements  without  any  firm 
scientific  evidence  that  they  do  any  good. 
No  doubt  they  will  welcome  the  current 
attempts  being  made  to  show  the 
effectiveness  of  Efamol.  Perhaps  other 
manufacturers  will  be  encouraged  to 
initiate  trials  aimed  at  taking  their 
products  out  of  the  realm  of  "blind  faith" 
and  into  the  field  of  credibility.  ■ 


Marriages  PUT  QUALITY  INTO  YOUR  HEALTH  FOOD  SALES 


Launch  into  health  food  products 
with  the  successful  range  of 
Marriage's  quality  flour  the  natural 
choice  for  any  discerning  health 
food  retailer.  Your  customers 
will  appreciate  the  difference. 


W  &  H  MARRIAGE  &  SONS  LTD  CHELMER  MILLS  CHELMSFORD  ESSEX  Tel  0245  354455  Family  Millers  Since  1824 
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Complete  Healtt 


The  Health  &  Diet  Food  Co  Ltd  is 
the  specialist  supplier  of  health  foods 
and  supplements  to  Britain's  Chemists 
and  health  food  shops.  We  manufacture 
over  200  health  food  products  in  our 
Lancashire  and  Derbyshire  factories. 
We  are  not  an  OTC  drug  company 
dabbling  in  health  foods,  nor  a 
wholesaler  with  thousands  of 
different  products.  Our  national 
sales  organisation  is  able  to 
concentrate  on  ensuring  that 
Chemists  who  sell  health 
foods  do  so  PROFITABLY. 


&nHentrated 

Sde"ess 


Supplementary 
Benefit 

Demand  for  our  very  successful 
range  of  FSC  food  supplements  continues 
to  grow  rapidly.  After  years  of  experience 
we  know  what  sells  and  what  doesn't.  FSC 
Food  Supplement  Co  brands  are  heavily 
advertised  all  year  round  in  national 
newspapers  and  magazines.  Brands  such 
as  Waterfall,  B-Supreme,  Lifeline,  GP&E, 
Formula  3+6  and  many  more  keep  you  up 
to  date  in  a  rapidly  changing  market. 


Slirnming  Foods 

We  manufacture  a  unique  cnspbread  - 
SLYMBRED  -  which  could  be  an  important 
member  of  your  health  food  range.  It  is  backed 
by  full-colour  advertising  m  slimming  magazines 
-  your  best  assurance  of  high  sales  volume. 


I 


rood  Service 


Health  Food  Snacks 

Full-page  colour  advertisements  in  Health 
magazines  make  sure  that  your  customers  are 
well  aware  of  the  extensive  HOLLY  MILL 
wholefood  snack  range. 


Bran 
Products 

Also  from  HOLLY 
MILL  comes  natural 
bran  in  many 
forms,  including 
bran 
cereals. 


1 


New  Deal  for 
Chemists 

We  offer  Chemists  the  complete  health  food  package 
with  high  level  advertising  and  experienced 
merchandising  support. 

Complete  and  return  this  coupon  for  immediate 
attention  from  our  representative. 


Herb  Teas 


A  swing  is  under  way  to  healthy  drinking 
as  well  as  healthy  eating.  Our 

POMPADOUR  brand  is  Britain's 
6  MHjg  best  selling  herb  tea  range, 

with  a  huge  selection  in 
packs  of  5, 10  and  25 
tea  bags.  Your 
customers  will 
see  our 

advertisements 
in  many 
top  women's 
magazines. 


F 


HEALTH  AND  DIET 
FOOD  CO  LTD 

Seymour  House,  79-81  High  Street, 
Godalming,  Surrey  GU7  1AW. 
Tel.  (04868)  28021. 


Tickl 

+  I — I  MB 


Please  tell  me  more  about  the  complete  Health  &  Diet  |  I 

■ range  | 
Please  arrange  for  a  sales  rep.  to  call  I — I  ■ 


Name 


Address 


L 


Tel 


I 
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HEALTH  FOODS 


Complete  POS  kit  with  second 
half  of  Vestric  promotion 


The  second  phase  of  Vestric's  health  food 
promotion  is  now  being  launched  with 
£120  starter  packs  complete  with  free 
point-of-sale  kits. 

The  company  entered  the  market  last 
November  with  a  range  of  health  foods  on 
its  PLOF  lists  primarily  aimed  at 
pharmacists  new  to  the  market.  Now  the 
package  will  enable  pharmacists  to 
establish  displays  of  the  products  under  a 
"Healthtime"  logo. 

The  POS  material  includes  a  42  in 
wide  canopy  or  gondola  header  board, 
shelf-edge  labels  and  barkers  with  brief 
product  descriptions  and  full-colour 
window  bills  and  posters.  Marketing 
projects  manager,  Andrew  Kay  says: 
"The  POS  material  is  designed  to 
encourage  pharmacists  to  make  a  serious 
display  of  healthfood  products  instead  of 
making  only  a  half-hearted  and 
fragmented  approach  to  this  huge 
potential  market." 

Vestric  are  also  providing  a 
comprehensive  brochure  giving 
background  on  the  market,  advice  on 


A  selection  from  the  Vestric  package 


creating  displays  using  the  Healthtime 
materials,  and  a  reference  guide  consisting 
of  full  descriptive  literature  from  all  the 
manufacturers  on  the  uses  of  the 
products.  They  believe  that  many 
pharmacists  who  have  not  stocked 
healthfoods  before  will  be  encouraged  by 
the  project.  Vestric  Ltd,  West  Lane, 
Runcorn,  Ches.  WA  7  2PE.  ■ 


Other  packages  from 
chemist  wholesalers 

Numark  wholesalers  offer  a  package  of 
health  foods  to  NPA  members.  Unichem 
also  offer  a  range  and  will  be  reviewing  it 
shortly  over  the  next  couple  of  months 
and  possibly  expanding  it.  Barclays  have 
no  specific  plans  to  introduce  a  range  at 
present  but  are  constantly  keeping  the 
market  under  review  and  may  introduce 
one  in  the  not-too-distant  future. 


US  vitamins  range 
now  available 

Harrison  Smith  have  been  appointed 
distributor  of  Sundown  vitamihs.  The 
range  is  one  of  America's  leading, 
nationally  advertised  brands  of  vitamins 
and  food  supplements,  they  say,  and 
although  only  recently  introduced  into  the 
British  market,  is  already  making  a 
significant  impression  on  chemist  sales. 

Over  50  items  specifically  chosen  to 
suit  individual  pharmacies  are  available 
and  it  is  possible  to  purchase  any  item  in 
single  units.  There  is  no  minimum  order 
requirement.  The  company  is  a  long- 
established  supplier  of  medical  containers 
and  is  currently  expanding  into  allied 
markets.  Harrison  Smith  (London)  Ltd, 
46  Chamber  Street,  London  El  8BL.  ■ 


Have  you  tried  the  herbal  way?   ^3  J^/J  T 


Potter's  PMT  Tablets 

A  special  herbal  complex  in  tablet 
form.  You  take  2  tablets  three  times 
a  day  for  ten  days  before  the 
period  is  due  to  start,  and  then 
continue  for  the  first  two  days  of  the 
period.  There  are  100  tablets  in 
every  pack. 


Potter's  Diuretabs 

These  are  herbal  diuretic  tablets 
to  help  correct  the  tendency  of  the 
body  to  retain  excess  fluid.  You 
take  them  exactly  the  same  as 
the  PMT  Tablets  but  you  may  if 
you  find  it  necessary  continue  with 
the  course  for  the  whole  of  the 
duration  of  menstruation  and 
afterwards.  There  are  100  tablets 
in  every  pack. 

PMT  Tablets  (£2.47  RSP)  cost  £8.57  for  6.  Diuretabs  (£1.57  RSP) 
cost  £5.47.  Or  6  of  each  in  this  dual  outer  cost  £14.04 


PMT  is  a  shorthand  expression  for  a 
combination  of  symptoms  which  accompany 
the  menstrual  cycle  in  many  women.  They 
usually  begin  several  days  before  the  period 
is  due  and  disappear  soon  after  its 
commencement. 

The  retention  of  excess  body  fluid,  an 
increase  in  weight,  swollen  ankles  and 
breasts,  a  certain  amount  of  pain  and  a 
general  feeling  of  being  unwell  are 
all  symptoms  which  can  be 
experienced  It  has  been 
said  in  the  past  that  women 
have  to  'grin  and  bear' 
these  monthly  discomforts. 
But  we  at  Potter's 
don't  believe  it. 
And  we've 
formulated 
Potter's  PMT 
Tablets  and 
Diuretabs  to 
prove  it! 


Potter's 


Potter's  (Herbal  Supplies)  Limited,  Wigan,  England. 
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Bran  and  wheatgerm 
for  chemists  only 

Health  Care  High  Fibre  Foods  were  taken 
over  last  June  by  a  group  of  pharmacists. 
Previously  it  was  a  very  small  business 
operated  from  the  first  floor  of  a 
pharmacy  in  Hereford  during  the  spare 
time  of  the  proprietor.  Two  products  are 
currently  marketed,  HC5  bran  and  HC5 
bran  plus,  the  latter  consisting  of  equal 
parts  of  bran  and  wheatgerm.  Company 
policy  is  to  supply  chemists  only,  as  it  feels 
that  the  pharmacist  is  ideally  placed  to 
advise  the  public  on  the  importance  of 
fibre  in  the  diet.  Health  Care  also  ensure 
the  standard  of  bran  and  wheatgerm  are 
of  the  highest  quality. 

Promotional  plans  will  concentrate  on 
direct  representation  to  pharmacists  with 
POS  material,  including  display  cards  and 
customer  leaflets,  available  on  request. 
Future  promotional  plans  include  London 
Transport  advertising  and  newspaper 
features.  Sales  at  present,  although 
relatively  small  have  increased  fivefold  in 
the  past  six  months,  and  the  company 
feels  that  if  given  proper  shelf  display  and 
recommendation,  increasing  public 
awareness  in  bran  based  products  will 
make  them  a  natural  winner  for  the 
pharmacy.  Health  Care  High  Fibre 
Foods,  135  Eign  Street,  Hereford.  ■ 


Current  POS  material  available  to  go  with 
the  Dietary  Specialities  Ltd  range  of 
products 

Ginseng  and  oysters 

Dundale  Group  say  that  attractive  trade 
terms  are  being  offered  to  pharmacists 
through  their  distributors  —  Interhealth. 
They  are  now  beginning  an  advertising 
campaign  for  their  products,  including 
Tai-ginseng,  Sanriku  oyster  extract  and 
the  Salco  Dietra  range,  using  Sunday 
newspapers  and  magazines,  national 
dailys  and  the  women's  Press.  Dundale 
Group  Ltd,  High  Street,  Tring,  Herts.  ■ 


Bodybuilder  range 
from  Power  Health 

Power  Health  recently  launched  a  Mr 
Power  range  of  vitamins  and  nutrients  for 
"dedicated"  body  builders.  Each  of  the 
16  products  is  said  to  have  a  specific 
function  such  as  quick  weight  gain.  They 
are  available  in  tablet  or  capsule  form  in 
packs  containing  from  8  weeks  to  9 
months  supply  and  with  prices  ranging 
from  £4.45  to  £1 1 .99.  In  addition  there 
are  two  powders  —  optima  bulk  food 
(555g  £4.75)  and  super  protein  50  (425g 
£4.60).  Power  Health  Products  Ltd,  8 
Union  Street,  Pocklington,  York.  ■ 

Vitabiotics'  bonus 

During  this  year  Vitabiotics  are  aiming  to 
make  a  greater  impact  with  their  health 
food  supplements  by  channelling  them 
through  chemists.  They  are  currently 
offering  bonus  terms  for  three  of  their 
products  —  Omega-H3,  which  has  a 
composition  of  vitamins,  minerals,  H3 
hydrolysate,  pollen,  lecithin,  wheat  germ 
oil,  lycine,  methionine,  rutin,  zinc  and 
ginseng,  Ladytone  and  Multiron. 
Vitabiotics  Ltd,  Vitabiotics  House,  122 
Mount  Pleasant,  Wembley,  Middlesex 
HAOlUG.m 


LEADER 

OF  THE  RACK 

a  new  fourteen  day 
pack  for  the  thousands 
who  will  want  to  try 
the  King  of  Ginseng 
for  the  first  time. 


FIND  OUT  FOR  YOURSELF. 

it  for  14  days 


RED  KOOGA 

KING  OF  GINSENG 


ooga 


OBTAINABLE  FROM  YOUR  USUAL  WHOLESALER 
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£35m  turnover  for 
Booker  Health 

Booker  Health  Foods  Ltd  are  the  major 
British  company  involved  in  the  health 
food  market.  The  company  manufactures 
and  markets  a  wide  range  of  both  foods 
and  dietary  supplements  including 
Allinson  Flours,  Prewetts,  Healthcrafts, 
American  Nutrition,  Your  Health  and 
Heath  and  Heather  herbal  remedies. 
Wholesaling  is  carried  out  by 


Brewhurst  Health  Food  Supplies  and 
retailing  is  under  the  Holland  and  Barrett 
name  with  over  150  UK  shops.  A  sister 
company,  Newman  Turner  Publications, 
produce  the  consumer  magazine  Here's 
Health  as  well  as  Health  Food  Trader. 
The  company  handles  about  2500 
specialist  products  at  manufacturing, 
wholesaling  or  retailing  level.  Their  1981 
turnover  was  about  £35  million.  Vestric, 
Unichem  and  Numark  wholesalers  all 
carry  selected  items  from  the  company. 
Booker  Health  Foods  Ltd,  Healthways 
House,  45  Station  Approach,  West 
Byfleet,  Surrey.  ■ 


Health  &  Diet 
spend  VA  million 


Counter-unit  and 
booklet  from  Denes 

Denes  have  recently  up-dated  their 
advisory  leaflets  into  a  veterinary  advisory 
booklet,  which  is  available  to  the  public 
free  of  charge,  through  the  chemist.  The 
booklet  is  specially  formulated  for  the 
new  counter  display  unit  with  integral 
leaflet  dispenser. 

The  unit  has  been  designed  for  the 
chemist  and  takes  very  little  space.  It 
holds  two  leaflets,  the  other  being 


"Taking  care  of  your  pets",  and  is  in  a 
neutral  white.  A  promotional  kit  of  two 
posters  and  a  double  sided  sticker  is  also 
available. 

Denes  have  been  established  in  the 
herbal  treatment  of  pets  for  31  years  and 
are  the  leader  in  this  field.  Future 
advertising  will  include  the  proven 
method  of  using  the  "coupon  request". 
Approximately  100  of  these  are  received 
every  week  and  all  are  sent  a  list  of 
stockists  for  the  area.  Denes  Veterinary 
Herbal  Products  Ltd,  14  Goldstone 
Street,  Hove,  East  Sussex  BN3  3RL.M 


Health  and  Diet  Food  Co  are  spending 
£250,000  on  advertising  this  year. 
National  newspapers,  women's  magazines 
and  specialist  health  publications  are 
being  used  throughout  the  year  and  the 
spend  will  cover  FSC  supplements,  Holly 
Mill  wholefood  bakery,  Slymbred 
slimmers  foods  and  Health  and  Diet 
dietetics.  A  new  FSC  pre-pack  unit  is 
shown  above. 

The  company  says  that  they  and 
Booker  Health  Foods  are  the  two  major 
companies  with  a  strong  and 
comprehensive  health  store  business. 
They  offer  pharmacies  their  range 


CUT  THIS  OUT  AND 
WE'LL  CUT  YOU  IN 
ON  A  HEALTHY 
33 '/a  %  PROFIT 

Either  convert  your  present  shop,  or 
open  a  new  shop  for  health  foods  and 
dietary  supplement,  and  you'll  be  in  a 
business  growing  15%  a  year,  giving  you  up 
to  33  %  %  gross  profit. 

To  find  out  how  we  can  help,  send  for 
our  special  booklet  with  all  the  facts. 

Or  come  and  talk  to  us  at  the  Helfex 
Exhibition,  4-6  April  at  Brighton. 

To:  Brewhurst  Health  Food  Trade  Developments, 
Healthways  House,  45  Station  Approach,  West  Byfleet, 
Surrey  KT14  6NE.  Telephone:  Byfleet  41133. 

Please  send  me  your  special  booklet  about  opening  a  health 
food  shop.  I  enclose  cheque/PO  for  £1  (inc.  p&p). 
CD  27/3 

Name  .  - 


Address^ 


IHHI 
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Tel:  No: 


'    ARE  YOU  OPENING  A 
HEALTH  FOOD  DEPARTMENT 
OR  SHOP? 


A  quality  range  of  natural  foods,  vitamins  and  supplements 
produced  from  only  the  finest  grade  of  raw 
materials.  ^P^0 
A  service  that's  quick,  efficient  and  national,  ^[^n 
And  prices  that  are  very  competitive.  ^^M^b 

Ring  Tom  Thackray.  Healthilife 

Charlestown  House,  Charlestown.  Baildon,  Shipley.  West  Yorkshire.  BD17  7JS. 
Telephone  0274  595021 


"1 


r 


C 
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HEALTH  CARE 

Htntfort.  England 

A  company  owned  solely  by  pharmacists  announce  TWO 
IMPORTANT  HEALTH  FOOD  PRODUCTS 

H.C.  BRAN-375g 

The  finest  quality  unprocessed  bran  Retail  46p 

H.C.  BRAN  PLUS-375g 

Equal  parts  of  H.  C.  5  Bran  and  Wheatgerm  Retail  59p 

Both  products  are  available  only  through  Pharmacies.  Further 
information  and  display  material  available  on  request.  Available 
through  most  major  wholesalers,  or  in  case  of  difficulty  contact 

Health  Care,  135  Eign  St  Hereford  HR4  0AJ 
Telephone  Hereford  (0432)  4821 
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through  the  Chefaro  Proprietaries 
national  salesforce.  A  £70  assorted  starter 
pack  is  proving  popular,  they  say, 
although  a  back-up  list  of  200  products  is 
also  available.  Leaflets,  show  material 
and  window  stickers  can  be  supplied. 
Health  &  Diet  Food  Co  Ltd,  Seymour 
House,  79  High  Street,  Godalming, 
Surrey  GW I A  W.  ■ 

Increased  coverage 
for  Jessup  products 

Spending  on  advertising  by  Jessup 
Marketing  has  been  increased  by  50  per 
cent  and  now  covers  a  much  wider  range 
of  media  including  major  women's 
weeklies.  Their  three  top-selling  products 
are  Fo-Ti  Tieng,  a  herbal  tonic  in  a 
capsule  containing  kola,  meadowsweet 
and  hydrocotyle,  GRE  capsules,  which 
comprise  ginseng,  royal  jelly  and  vitamin 
E  and  Super  GRE  capsules.  Seven  out  of 
ten  independent  health  food  stores  now 
stock  all  three  of  these.  Jessup  Marketing, 
6 Burton  Road,  Kingston-on-Thames, 
Surrey  KT2  5  TE.  ■ 

Promotion  on  jams 

Harmony  Foods  say  their  promotional 
plans  for  this  year  will  concentrate  on 
their  Whole  Earth  jams  and  the  newly- 
introduced  Vegeburgers.  The  jams  are 
made  with  no  added  sugar  and  are  the 
only  ones  suitable  for  diabetic  use  which 
do  not  contain  artificial  sweeteners,  the 
company  says.  Vegeburgers  come  in  packs 
of  four,  are  nutritionally  superior  to 
beefburgers  and  are  high  in  dietary  fibre. 

The  leading  health  food  brand  in  the 
US  —  Health  Valley  —  is  imported  by 
Harmony  and  the  first  lines  produced 
under  licence  in  the  UK  will  be  available 
by  June.  Selected  items  are  available  from 
both  Unichem  and  Vestric  and  the  full 
range  from  health  food  distributors 
including  Brewhurst.  Harmony  Foods 
Ltd,  Unit  D,  Western  Trading  Estate, 
Park  Royal  Road,  London  NW10.  ■ 

Large  flour  market 

Flour  is  one  of  the  biggest  selling  foods  in 
the  health  food  trade  and  the  types  usually 
sold  are  wholemeal,  both  plain  and  self- 
raising;  wheatmeals  of  both  kinds,  and 
strong  white  flour  for  breadmaking. 
Wheatmeals  are  often  described  as  81  or 
85  per  cent  and  this  figure  refers  to  the 
proportion  of  the  wheat  grain  used  in 
manufacture  of  the  flour. 

W.R.H.  Marriage  &  Sons  Ltd  make  a 
range  of  flours  including  all  the  above. 
While  much  of  their  flour  is  produced  on 
roller  mills  the  wholemeal  is  still 
stoneground  on  traditional  French  burr 
millstones.  It  contains  a  large  proportion 
of  high  protein  wheats,  the  company  says, 
and  so  is  ideal  for  breadmaking.  W.R.H. 
Marriage  &  Sons  Ltd,  Chelmer  Mills,  New 
Street,  Chelmsford,  Essex  CM1  1PN.  ■ 


Substantial  profit 
promises  Marmite 

With  a  volume  growth  of  25  per  cent  over 
the  last  five  years,  Marmite  has  become  a 
substantial  profit  earner  for  all 
pharmaceutical  and  grocery  outlets,  says 
Bovril.  Currently  over  10  per  cent  is 
distributed  through  chemists. 

Marmite  is  a  yeast  extract  completely 
free  of  artificial  additives  or  flavourings 
and  is  one  of  the  richest  sources  of 
Vitamin  B.  It  was  introduced  in  Britain  in 
1902.  Since  1960,  television  advertising 
and  promotional  support  have  increased 
consumer  awareness  of  the  brand  which 
can  now  be  found  in  over  30  per  cent  of 
homes  throughout  the  country.  During 
1982  it  will  be  further  supported  by  a  £1 . 1 


million  national  television  and  Press 
campaign  continuing  to  use  the  theme 
"The  growing  up  spread  you  never  grow 
out  of". 

The  4oz  jar  continues  to  be  the  most 
popular  pack  size,  however  the  16oz  jar 
has  achieved  the  fastest  growth  in  recent 
years  due  to  substantial  promotional 
support  and  additional  value  for  money. 
Bovril  Ltd,  Southbury  Road,  Enfield, 
Middlesex  EN  1  lYP.m 

Bemax  sales 

Sales  of  Bemax  total  VA  million  with  the 
crunchy  variety  accounting  for  25  per  cent 
of  these,  Beecham  say.  Seventy  per  cent  of 
the  sales  are  through  chemist  outlets. 
Beecham  Foods,  Beecham  House, 
Brentford,  Middlesex  TW8  9BD.  ■ 


Efamol  -  the  natural  protector 


Efamol  preparations  contain  evening  primrose  oil. 
the  richest  natural  source  of  the  polyunsaturated 
fatty  acid  gamma  linolenic  acid  (G.L.A.). 
This  polyunsaturate  is  of  great  importance  in 
normal  metabolism,  and  is  associated 
with  many  of  the  body's  normal  control 
mechanisms.  Although  G.L.A ,'s  precursor, 
linoleic  acid,  another  polyunsaturated  fatty 
acid  is  present  in  many  foods,  it  is  inactive 
in  metabolism  until  converted  into  gamma 
linolenic  acid  by  an  enzyme  in  the  body. 

Efamol  250's  unique  formulation  contains 

evening  primrose  oil,  which  has  a  very  high 

concentration  of  readily  available  G  L  A  . 

thereby  sidestepping  the 

conversion  process.  It  also 

contains  safflower  oil  and 

linseed  oil,  which  supply 

other  polyunsaturated  fatty 

acids  which  play  an 

important  part  in  normal 

metabolism 

A  vitamin  and  zinc 
supplement  to  maximise  the 
utilisation  of  Efamol's  ingredients 
has  been  specially  formulated 
in  the  product  Efavite. 

Available  now  from 

Health  Food  Stores  and 

selected  chemists.  For  / 

further  information, 

please  complete  and 

return  the  form  below. 


evening  primrose  oil 

natural  source  of  G.LA 


Efamol  250  contains: 

Evening  primrose  oil 
Safflower  oil 
Linseed  oil 
Vitamin  E 


250mg 
200mg 
50mg 
10mg 


Efamol  500  contains: 

Evening  primrose  oil 
Vitamin  E 


send  me  further  information  on  Elamoi  E'avtte 


500mg 


L 


Cut  out  and  return  to 

lia  Health  Products  Ltd  7-1 1  H.gh  Street,  Reigate  Surrey 
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Good  margins  on 
unrefined  sugars 

The  brown  sugar  market  is  valued  at 
about  £90  million  at  rsp  and  Billingtons 
estimate  they  have  25  per  cent  of  this 
total.  They  are  the  largest  importers, 
packers  and  distributors  of  natural 
unrefined  sugars  for  direct  consumption. 

As  yet  the  distribution  of  sugar 
through  pharmacies  is  very  limited  but  the 
company  believes  this  may  be  changing. 
Boots  have  recently  begun  to  stock  their 
brand.  The  range  of  natural  unrefined 
sugars  consists  of  demerara,  light 
muscovado,  muscovado  and  molasses. 
These  should  be  shown  together  to 
maximise  sales,  Billingtons  say.  At  the 
beginning  of  this  year  they  introduced  a 
completely  new  sugar  —  golden 
granulated  —  which  is  a  complete 
replacement  for  refined  white  granulated 
sugar  and  suitable  for  everyday  use  but  is 
still  unrefined. 

There  is  a  huge  market  for  unrefined 
sugars  as  practically  every  housewife  is  a 
purchaser,  the  company  says.  Prominent 


display  and  multiple  facings  are  necessary 
but  there  are  considerable  profit  margins. 
Three  information/recipe  leaflets  are 
available.  Edward  Billington  (Sugar)  Ltd, 
Cunard  Building,  Liverpool  L3  1EL.  ■ 

Forceful  promotion 

Modern  Health  Products  have  recently 
changed  management  and  a  more  forceful 
packaging  and  advertising  plan  is 
promised  for  the  future.  The  company 
says  it  is  probably  the  longest  established 
one  in  the  field  of  herbal  remedies  —  their 
top  six  remedies  are  Sunerven,  Garlodex, 
Vegetex,  Tonatexa,  Arocin,  and  Athera. 
Modern  Health  Products  Ltd,  Phoenix 
Works,  Davis  Road,  Chessington.  ■ 

New  Era  tape 

A  tape  explaining  the  biochemic  system  of 
medicine  and  how  biochemic  remedies 
work  will  shortly  be  available  from  New 
Era.  This  will  be  offered  free  to 
pharmacists. 

The  company  also  produce  the 


biochemic  handbook  and  various  leaflets 
aimed  at  educating  both  retailer  and 
customer.  They  are  currently  spending 
£250,000  in  advertising  with  particular 
emphasis  on  the  national  Press.  Vestric 
carry  the  entire  range  of  18  combination 
remedies.  New  Era  Laboratories  Ltd,  39 
Wales  Farm  Road,  London  W3.  ■ 

Design  award 

Deva  Bridge's  non-electrical  yoghurt 
makers  have  been  given  Design  Centre 
approval  and  will  now  carry  the  Design 
Council's  label.  The  range  will  feature  in  a 
Delia  Smith  cookery  programme  being 
shown  again  on  BBC1  on  May  9  at 
11.50am.  All  sizes  have  a  thermometer,  a 
milk  saver  and  recipe/instruction  booklet. 
Deva  Bridge  Ltd,  PO  Box  No  5, 
Stowmarket,  Suffolk.  ■ 

Avon  wholesaler 

Nature's  Store  Ltd  are  a  wholesaler  with 
depots  in  Avonmouth  and  Redruth.  They 
supply  about  2,500  items  including 
supplements  and  have  a  weekly  delivery 
service  within  a  100  mile  radius  of  both 
depots.  Minimum  order  is  £50  and  terms 
are  COD  but  with  discounts.  Nature's 
Store  Ltd,  Unit  E,  Motorway  Distribution 
Centre,  Avonmouth  Way,  Avonmouth 
BS11  9YAM 


SHARE  IN  THE  SUCCESS  OF 

SUNDOWN  VITAMINS 
&  FOOD  SUPPLEMENTS 

One  of  America's  leading  nationally 
advertised  brands 


Attractively  presented  range  of  over  60  items 

No  minimum  orders 

Full  sales  literature  available. 

Competitively  priced  for  healthy  profits. 

Featuring  SPIRULINA  &  SELENIUM. 

Full  details  from: 

HARRISON,  SMITH  (LONDON)  LTD, 

46  CHAMBER  ST.  LONDON  E1.  Tel:  01-488  4028/3685 

Please  send  me  full  details  of  your  complete  range. 

NAME   

ADDRESS   


F.A.O. 


LOOKS 
LIKE  CHOCOLATE 

SELLS 
HOT  CAKES 


Carob  is  the  healthy  alternative 
to  chocolate 

And  Kalibu  is  the  healthy  alter- 
native to  chocolate  bars. 

Holgran  Foods,  the  No  1  in  carob 
confectionery,  are  looking  for  new 
distributors  to  stock  and  sell  their 
range  of  natural  best-sellers,  Kalibu. 

If  you're  interested  in  making  a 
healthy  profit,  write  to: 


Alan  Marson, 
Holgran  Foods  Limited 

Granary  House 
Wetmore  Road 
Burton  on  Trent 
Staffs  DEM  1TE. 
Phone:  (0283)  43221. 


DISTRIBUTE  KALIBU 
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Herbal  medicines  —  should  the 
pharmacist  be  more  involved? 


At  last  year's  British  Pharmaceutical 
Conference,  Dr  David  Phillipson,  reader 
in  phytochemistry  at  the  School  of 
Pharmacy,  London  University,  argued 
that  herbal  medicines  should  only  be 
supplied  by  qualified  personnel  and  that 
the  logical  retail  outlet  was  the  general 
practice  pharmacist. 

Herbal  remedies  were  mainly  supplied 
from  health  food  shops  and  department 
stores,  with  no  supervision  by  qualified 
personnel,  he  said.  The  pharmacist  was 
the  only  science-based  health  professional 
who  was  in  a  position  to  assess  the  quality, 
safety  and  efficacy  of  such  products.  He 
recommended  that,  for  the  benefit  of  the 
public,  retail  pharmacists  should  consider 
being  more  involved  in  the  distribution  of 
herbal  remedies. 

This  viewpoint  is  not  altogether  new. 
Professor  E.  J.  Shellard,  emeritus 
professor  of  pharmacognosy,  Chelsea 
College,  has  previously  stated  that,  as 
herbal  remedies  are  medicines,  their  sale 
should  be  restricted  to  pharmacies. 
Treatment  by  a  trained  herbal  practitioner 
is  a  different  matter,  he  says,  but 
unrestricted  retail  sale  is  wrong. 

But  do  pharmacists  have  enough 
knowledge  to  supply  and  advise  on  these 
products  with  confidence?  Pharmacy 
students  are  taught  less  and  less 
pharmacognosy  and  teaching  is  usually 
restricted  to  the  plants  used  as  active 
constituents  or  as  flavouring  in  today's 
pharmaceuticals,  yet  it  has  been  estimated 
that  about  500  different  herbs  are  used  in 
the  5,500  herbal  products  available  in  the 
UK. 


Pharmacognosy  decline 


Mr  H.  Zeylstra,  general  secretary  of  the 
National  Institute  of  Medical  Herbalists 
(NIMH),  certainly  thinks  pharmacists  are 
not  entitled  to  claim  expertise  in  herbal 
medicine.  He  points  to  the  decline  of 
pharmacognosy  and  also  says  pharmacists 
are  taught  nothing  about  medicine, 
diagnosis  or  pathology.  Mr  Zeylstra  is 
principal  of  the  School  of  Herbal 
Medicine  which  is  run  by  the  Institute  at 
Tunbridge  Wells,  and  he  believes  the 
training  given  to  his  students  equips  them 
to  practise  herbalism  far  better  than 
pharmacists. 

Most  of  the  students  take  a  four-year 
tutorial  course  which,  although  part-time, 
involves  at  least  30  hours'  study  a  week. 
The  subjects  include  anatomy, 
physiology,  biology,  chemistry, 
pathology,  diagnosis,  dietetics,  nutrition 
and  materia  medica.  Students  also  have  to 
complete  300  hours  of  clinical  training 
under  the  supervision  of  a  registered 
practitioner.  Minimum  entry 
requirements  are  O-levels  in  biology  and 
chemistry.  The  tutorial  course  has  been 


running  for  several  years  but  four  years 
ago  the  Institute  started  a  four-year  full- 
time  course  to  cover  the  same  subjects  but 
in  greater  depth. 

Although  subjects  such  as  biology  and 
anatomy  are  taught  in  a  conventional  way 
the  emphasis  in  diagnosis  is  on  treating  the 
whole  person  rather  than  the  symptoms. 

The  herbalist  will  spend  at  least  an 
hour  on  his  first  consultation,  taking  the 
whole  of  the  patient's  medical  history. 
Treatment  is  individualised  to  the  patient, 
Mr  Zeylstra  says,  and  the  herbal 
practitioner  will  prepare  his  own 
medicines  —  a  great  difference  from  the 
pharmacist's  merely  handing  out  a 
standard  packaged  product. 

However  the  number  of  trained 
herbalists  is  not  large  and  as  the  demand 
for  "natural"  medicines  increases  more 
and  more  herbal  remedies  are  sold 
through  health  shops.  Mr  Zeylstra  does 
not  advocate  banning  the  supply  through 
such  outlets  but  would  like  to  see  retailers 
having  more  knowledge  —  he  is  planning 
to  run  a  course  for  such  retailers  that 
concentrates  on  proprietary  products. 


More  scientific 


It  has  been  argued  that  pharmacists 
should  avoid  becoming  involved  in 
practices  such  as  herbalism  and 
homoeopathy  because  of  the  lack  of 
scientific  evidence.  Proponents  of  these 
practices  reply  that  hundreds  of  years  in 
use  are  their  own  proof.  Whatever  the 
merits  of  these  arguments,  the  study  of 
herbalism  is  becoming  more  scientific. 
There  are  highly-developed  techniques  for 
identifying  and  evaluating  active 
constituents  and  the  British  Herbal 
Medicine  Association  (BHMA),  which 
represents  all  aspects  of  commercial 
herbalism,  from  manufacturers  to 
retailers,  has  published  a  British  Herbal 
Pharmacopoeia.  More  and  more 
investigators  are  looking  into  the  safety  of 
herbal  medicines  and  in  some  cases 
finding  hitherto  unsuspected  toxicity  — 
another  fact  used  to  argue  the  case  for 
pharmacy  control. 

If,  after  weighing  up  the  pros  and 
cons,  pharmacists  decide  they  do  want  to 
supply  herbal  remedies,  how  can  they 
learn  more  about  them?  Mr  J.  Barrie 
Thompson,  a  retail  pharmacist  who  set  up 
a  large  biopharmacy  department  three 
years  ago,  recommends  joining  the 
BHMA.  Mr  A.  G.  M.  Madge  has  had  an 
interest  in  natural  medicine  for  some  time 
and  he  also  recommends  joining  the 
BHMA  and  reading  the  British  Herbal 
Pharmacopoeia.  The  NIMH  run  a  special 
part-time  course  designed  for  doctors  and 
have  told  Mr  Madge  that  if  he  can  find 
enough  participants  they  will  consider 


setting  up  a  similar  course  for 
pharmacists. 

Professor  Shellard  also  advises  using 
the  BHP:  and  thinks  that  if  enough  retail 
pharmacists  wanted  it  the  schools  of 
pharmacy  would  be  able  to  offer  courses. 
If  pharmacists  really  became  interested 
then  he  believes  teaching  about  herbs 
would  have  to  be  included  in  its  rightful 
place  —  as  part  of  the  undergraduate 
pharmacognosy  syllabus. 

Herbal  products  are  a  prominent  part 
of  the  pharmacist's  armamentarium  in 
other  European  countries  and  their  supply 
is  often  restricted  to  pharmacies.  With  the 
wide  resurgence  of  interest  in  alternative 
medicine  it  seems  unfortunate  that  most 
UK  pharmacists  are  so  lacking  in 
knowledge  about  them.  The  profession 
may  live  to  regret  that  the  teaching  of 
pharmacognosy  to  pharmacy  students  has 
been  allowed  to  drop  to  its  present 
negligible  level. 
Addresses 

The  National  Institute  of  Medical 
Herbalists  Ltd,  148  Forest  Road, 
Tunbridge  Wells,  Kent  TN2  5EY. 
The  British  Herbal  Medicine  Association, 
Lane  House,  Cowling,  Keighley,  West 
Yorks.B 


Briefly 


■  Larkhall  Laboratories  have  produced  a 
diet  sheet  explaining  how  food  can  be 
eaten  in  a  rotated  way  to  detect  the  cause 
of  a  food  allergy.  The  Cantassium  Co,  225 
Putney  Bridge  Road,  London  SW15.  ■ 

■  In  an  effort  to  keep  pharmacists 
informed  of  the  latest  ginseng  research, 
the  Pharmaton  Information  Bureau  has 
been  set  up.  Copies  of  scientific  papers  are 
available  by  writing  to  the  Bureau  at 
Spinney  House,  Church  St,  Liverpool.  ■ 

■  The  National  Pharmaceutical 
Association  runs  seminars  on  health  foods 
and  has  information  on  distributors  etc. 
The  next  seminar  is  in  April  but  is  already 
fully  booked.  NPA,  Mallinson  House,  40 
St  Peters  Street,  St  Albans,  Herts,  m 

■  Interhealth  Ltd  offer  a  national 
distributing,  sales  and  marketing  service 
for  products  from  Creighton 
Laboratories,  Dundale  Group,  Denes, 
Gregorys,  Modern  Health  Products  and 
A.  Nelson  &  Co.  Interhealth  Ltd,  Davis 
Road,  Chessington,  Surrey.  ■ 

■  Appleford  Ltd  believe  their  Dietade 
foods  for  diabetics  and  Dietade  fruit  sugar 
are  particularly  suitable  for  stocking  by 
pharmacists  as  well  as  their  crude  black 
strap  molasses,  original  cider  vinegar  and 
skimmed  milk  powder.  Appleford,  14 
Villiers  Road,  Kingston  upon  Thames, 
Surrey  KT1 3 AS.  ■ 
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'No'  to  the  contract 
proposals  in  NI 


A  calculation  not  shown  was  what 
would  be  the  profit  if  the  ingredient  cost 
of  our  drugs  doubled  and  we  were  paid 
under  the  terms  of  the  proposed  new 
contract.  I  have  calculated  this  for  the 
average  contractor  and  the  result  is  a  drop 
of  £4,000  a  year  when  compared  with 
payment  under  the  present  system. 

Doubling  the  nett  ingredient  cost  is  not 
an  irrelevant  calculation  when  we  consider 
that  at  10  per  cent  annual  inflation,  the 
average  nett  ingredient  cost  will  have 
doubled  by  1988-9.  In  fact,  the  rise  in  the 
average  nett  ingredient  cost  has  been  at  a 
much  higher  rate  than  10  per  cent,  eg  1970 
47p;  1976  £1.02;  1979  £1.66;  1981  £2.42. 
This  is  inflation  at  25  per  cent  per  year 
averaged  over  the  last  two  years! 

This  is  why  I  say  no,  no,  no  to  the 
proposed  new  contract.  It  is  removing  an 
important  self-protecting  factor  from  our 
present  contract  which  guarantees  that 
what  we  are  paid  reflects,  to  some  extent 
at  least,  the  rise  in  the  cost  of  living  from 
year  to  year.  This  factor  should  not  be 
handed  away  in  any  revised  contract. 

And  what  I  say  "yes"  to  is  that  we  get 
ourselves  organised  and  let  trained 
professional  negotiators  present  our  case 
to  the  DHSS.  Let  us  all  remember  that  no 
matter  how  able  we  are  at  figures  and 
percentages,  we  are  only  trained  as 
professional  pharmacists  —  not  as 
professional  negotiators. 
Dermot  O'Donnell 
Londonderry,  Northern  Ireland 


Unichem  take  issue 


I  refer  to  the  article  under  Open  Shop 
(C&D  March  20,  p505)  written  by  an 
anonymous  pharmacist  and  believe  there 
is  much  in  what  he  says. 

The  one  point  with  which  I  would  take 
issue  is  that  the  action  by  Unichem  against 
the  DHSS  is  in  any  way  against  the 
interest  of  the  pharmacist.  It  is  Unichem's 
view  that  the  DHSS  has  been  acting 
outside  its  powers  discounting  Unichem 
members  in  respect  of  the  sum  they  have 
been  receiving  as  profit  share.  The 
amount  of  money  involved  is  considerable 
and  in  the  event  of  Unichem's  success  that 
money  will  go  back  to  over  4,000 
independent  pharmacists.  The 
intervention  of  Macarthys,  who  are  in 
effect  supporting  the  DHSS  and  thereby 
seeking  to  deny  independent  pharmacists 
this  refund,  is  one  which  they  must 
explain  themselves. 

Your  writer  refers  to  the  disintegration 
of  the  profession  and  refers  to  the  true 
predators  —  the  DHSS,  drug  stores  and 
some  members  of  the  medical  profession. 
On  these  particular  points  I  would 
comment  as  follows: 
1 .  The  DHSS:  Unichem  is  already  taking 


action  to  recover  from  the  DHSS  discount 
wrongly  applied. 

2.  Unichem  does  not  supply  drug  stores. 

3.  Unichem  does  not  supply  dispensing 
doctors. 

We  believe  the  role  of  Unichem  in  all 
of  these  things  bears  scrutiny  and  that  our 
action  and  policy  is  very  much  in  the 
interests  of  all  independent  pharmacists. 
Norman  Sampson 
Chairman,  Unichem 
Melton  Mowbray,  Leics. 


Lack  of  concensus 


Continued  and  ever-lasting  discussions  on 
the  complex  issue  of  the  redistribution  of 
a  totally  inadequate  NHS  global  sum  can 
only  maintain  controversy  and  division. 
General  practice  pharmacists  are  no  more 
or  less  angelic  than  others  who  require 
money  to  survive  in  a  highly  competitive 
inflationary  market. 

The  67  LPCs  which  submitted  replies 
to  the  PSNC's  proposals  certainly 
indicated  a  wide  divergence  of  views 
proving  this  premise.  The  34  LPCs  which 
did  not  submit  replies  were  publicly 
castigated  from  the  platform  at  the  recent 
LPC  conference.  Why?  It  should  have 
been  obvious  that  this  was  not  due  to 
lethargy  or  lack  of  interest  but  because 
there  were  widely  divergent  views  within 
these  committees  making  a  consensus 
view  impractical. 

Surely  it  is  better  to  continue  to  strive 
for  a  concensus  view  than  take  decisions 
based  on  the  odd  majority  vote,  or  worse, 
based  on  the  casting  vote  of  a  chairman. 
The  latter  in  practice  only  emasculates  the 
importance  of  any  committee's  purpose. 

Public  castigation  showed  a  lack  of 
real  understanding;  such  leadership  is 
superficial,  narrow  and  divisive  in  a 
situation  already  complex  and  divisive. 
These  committees  apparently  had  no  wish 
to  endorse  the  split  vote  policy  of  the 
PSNC  recently  outlined  by  Bob  Worby. 

I  would  hope  the  newly  elected  and 
appointed  PSNC  is  much  more  realistic, 
forthright  and  outspoken,  even  when  we 
do  have  concensus  decision. 
George  Baxter 
London,  E13 

NPA  convert 


I  would  be  grateful  for  an  opportunity  to 
reply  to  Mr  Astill's  comment  on  my  recent 
letter. 

Looking  back  at  the  Numark  meeting 
in  Bournemouth,  it  should  be  seen  that  I 
was  trying  to  establish  how  the  NPA  views 
itself  in  terms  of  membership,  with 
particular  reference  to  the  grocery 
interests  in  pharmacy. 

I  thought  Mr  Astill  most  helpful  in 


After  attending  a  meeting  of  local 
pharmaceutical  contractors  in 
Londonderry  earlier  last  week,  I  am  still 
amazed  as  to  why  this  meeting  was  called. 
The  main  subject  for  discussion  was  the 
proposed  new  dispensing  contract,  and  I 
—  like  many  others  attending  — 
wondered  whether  it  was  possible  that  we 
poor  downtrodden  chemist  contractors 
were  about  to  have  our  place  in  the 
medical  team  recognised  in  financial 
terms?  Or,  was  the  new  contract 
something  "cooked  up"  by  the  bright 
boys  in  the  DHSS,  which  would  once 
again  outwit  each  and  every  one  of  us? 

This  illusion  soon  vanished.  It  turns 
out  that  the  new  contract  is  not  a  proposal 
of  the  DHSS  but  has  been  drawn  up  by 
our  own  Pharmaceutical  Contractors 
Committee.  Good,  I  thought,  at  least  if 
it's  the  result  of  deliberations  among  my 
fellow  chemist  contractors  then  it  should 
mean  a  better  financial  deal  for  all  of  us. 

All  the  details  were  given:  the  new 
"professional  fee"  of  £6,000  per  year;  the 
dispensing  fee  of  50p,  and  the  notional 
on-cost  of  5  per  cent!  Charts  were  shown 
giving  details  of  the  number  of  scripts 
dispensed  in  Northern  Ireland  and  the 
number  of  chemists  dispensing  various 
numbers  of  prescriptions.  In  the  group 
dispensing  fewest  scripts  per  month  there 
were  135  contractors,  while  in  the  group 
dispensing  the  highest  there  were  nine. 
The  total  number  of  dispensing 
contractors  was  over  500  and  the  average 
contractor  dispensed  approximately  2,000 
scripts  per  month  and  received  an  on-cost 
of  14.9  per  cent.  The  figures  were  all 
there,  a  lot  of  research  had  obviously  been 
done  and  the  pocket  calculator  was  indeed 
a  great  boon  to  mankind  —  in  this  case, 
chemist-contractor-mankind. 

Remuneration  was  worked  out  in  two 
ways  side  by  side:- 

1 .  using  the  existing  contract  as  the  basis 
of  payment  and 

2.  using  the  proposed  new  contract  as 
devised  by  our  own  Pharmaceutial 
Contractors  Committee. 

That  was  when  any  remaining  hopes 
or  illusions  vanished.  I  could  scarcely 
believe  my  eyes  but  there  it  was  on  the 
chart.  The  proposed  new  contract  would 
in  effect  leave  the  lowest  group  of  my 
fellow-contractors  worse-off !  Yes  —  all 
135  of  them,  approximately  25  per  cent  of 
Northern  Ireland  chemist  contractors! 
The  middle  groups  would  benefit  only 
slightly,  and  even  the  highest  group  only 
showed  an  improvement  not  likely  to 
catch  the  attention  of  the  national  daily 
newspaper  headlines. 
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STATUTORY  COMMITTEE 


Striking-off  after 
Apisate  theft 


Letters 

Concluded  from  facing  page 
clearing  up  several  of  my 
misapprehensions,  and  am  sorry  that  in 
quoting  him  there  appeared  to  be  denials 
of  NPA  roles.  It  would  have  been  more 
accurate  to  have  misquoted  "The  NPA  is 
not  primarily  an  employers'  organisation, 
nor  primarily  an  association  of 
independent  pharmacies"  which  I'm  sure 
he  meant,  and  we  all  understood. 

What  grabbed  me  was  the  statement: 
"membership  of  NPA  is  open  to 
proprietors  of  pharmacies,  which  includes 
Tesco  (franchise)  which  was  admitted 
because  there  were  no  grounds  for 
refusal." 

Since  I  put  my  money  into  ICML, 
which  was  set  up  to  help  independents 
fight  the  competition  from  the  grocers 
and  big  chains,  it  came  as  a  shock  to 
realise  there  was  no  valid  reason  why  these 
products  and  services  could  be  withheld 
from  these  competitors  —  if  they  wanted 
them. 

I  found  this  implication  disturbing 
(and  not  disgusting  as  was  misprinted  in 


and  the  matter  was  postponed  until  May, 
1979,  when  the  Committee  decided  to  take 
no  further  action.  But  less  than  a  year 
later  Mr  Thompson  was  taking  Apisate 
tablets  because  of  problems.  There  was  no 
suggestion,  and  never  had  been,  that  he 
was  trafficking  in  these  drugs. 

Mr  Henry  Littler,  a  Society's 
inspector,  said  Mr  Thompson  had  made  a 
statement  in  which  he  said  he  took  about 
20  Apisate  tablets  a  day  to  relieve  the 
tiredness  he  felt  in  travelling  to  and  from 
work  on  a  moped  and  to  help  him  cope 
with  problems.  Mr  Thompson  had  said 
that  he  was  extremely  sorry  for  what  had 
happened  and  would  obtain  professional 
help  for  the  problem  of  taking  tablets 
whenever  he  was  under  stress. 


Advertising  code  breached 


Two  newspaper  advertising  features  about 
the  opening  of  a  new  pharmacy  at  Potters 
Bar  were  in  breach  of  the  Pharmaceutical 
Society  Statement  upon  Matters  of 
Professional  Conduct,  the  Statutory 
Committee  ruled. 

The  Committee  reprimanded  Lewis 
and  Jeffreys  Ltd,  Fawkon  Walk, 
Hoddesdon,  trading  as  Paul  Martin  in  the 
Sainsburys  Shopping  Centre  at  Potters 
Bar.  It  also  reprimanded  Mr  Laurence 
Berg,  of  High  Road,  Leyton,  the 
company's  superintendent  pharmacist  at 
the  relevant  time,  and  Mr  Bernard 
Brandon,  of  Basing  Hill,  Golders  Green, 
London,  the  pharmacist  in  charge  of  the 
shop.  The  advertising  features  appeared 
in  the  Barnet  Press  and  the  Potters  Bar 


my  first  letter)  but  having  thought  about 
it,  can  accept  it  is  unlikely  they  would 
want  them  because  it  would  be 
introducing  another  "house"  line  to 
compete  with  their  own  brands.  But  even 
if  they  did,  I  don't  really  think  it  would 
matter. 

Looking  at  the  wide  range  of  excellent 
services  we  enjoy  from  the  NPA  it  is  plain 
that  although  independents  like  me  would 
prefer  to  see  the  NPA  as  our  own 
pharmacist-only  institution,  the  time  for 
such  restriction  is  long  past  and  any 
attempt  to  alter  the  rules  now  would  be 
immensely  damaging,  not  only  to  the 
services  we  are  given  but  to  the  credibility 
of  the  NPA  in  political  terms. 

Therefore  I  have  to  say,  though  the 
words  may  stick  in  my  throat,  if  the 
grocers  want  to  run  pharmacies  and  join 
the  NPA  let's  take  their  money,  which  will 
help  me  compete  with  them. 

I  am  sure  Mr  Astill  will  be  greatly 
relieved  to  have  me  come  around  to  his 
viewpoint! 
Kenneth  Sims 
Poole,  Dorset 


Press  on  June  1 2  and  1 9,  1 98 1 .  The 
company  and  the  pharmacists  came 
before  the  Committee  on  complaints 
made  by  the  Society's  Council. 

The  Council  said  that  in  the  first 
advertising  feature,  headed  "Paul  Martin 
comes  to  Potters  Bar"  and  sub-headed 
"Television  star  to  open  new  chemists," 
the  restricted  title  "chemists"  was  used  at 
least  three  times.  References  were  made 
to.  the  fact  that  "Paul  Martins  will  offer  a 
very  large  selection  of  medicines ..."  and 
to  Mr  Brandon  as  having  been  "in  retail 
pharmacy  all  his  working  life  and  has 
gained  a  wealth  of  experience." 

In  the  second  advertising  feature 
reference  was  made  to  "Paul  Martin 
Chemist"  and  to  an  area  devoted  to 
pharmacy.  The  feature  went  on  to  say 
"The  pharmacy  is  managed  by  Mr 
Bernard  Brandon,  a  pharmacist  all  his 
working  life,  and  provides  the  widest 
possible  range  of  medicines,  both  for  the 
NHS  and  in  proprietary  brands."  The 
features,  which  were  identical  in  each 
paper,  included  photographs  of  the  new 
premises. 

Mr  Lewis,  who  appeared  for  the 
company,  said  that  he  had  made  it  clear  to 
a  representative  of  the  Barnet  Press 
Group  that  all  they  wanted  to  advertise 
were  the  non-pharmaceutical  aspects  of 
their  business.  He  told  the  representative 
that  nothing  could  be  printed  without  the 
superintendent  pharmacist's  approval, 
and  the  representative  agreed  to  this.  But 
things  went  wrong  and  the  advertising 
features  appeared  without  that  approval. 
Mr  Lewis  said  that  they  had  received  a 
letter  from  the  Barnet  Press  Group 
admitting  responsibility  for  what  had 
happened. 

Mr  Berg,  who  was  in  charge  of  the 
company's  Leyton  office  at  the  time  said 
that  he  discussed  the  advertising  with  Mr 
Brandon,  who  was  well  aware  of  the 
restrictions  on  advertising.  As 
superintendent  pharmacist,  Mr  Berg  was 
to  approve  the  final  draft  copy  but  the 
first  advertising  feature  appeared  without 
his  approval,  and  he  went  on  three  weeks 
holiday  the  following  day.  He  had  no 
reason  to  believe  that  a  breach  of  ethics  or 
this  kind  of  scale  would  be  the  result. 

Mr  Brandon  said  that  he  joined  the 
company  in  June,  1981,  to  be  the 
pharmacist  in  charge  of  the  new  shop.  He 
edited  the  draft  proof  of  the  first 
advertising  feature  in  accordance  with  the 
code  of  ethics  and  asked  for  a  final  proof 
before  publication.  But  this  never  came 
and  the  papers  published  the  draft  proof 
unamended.  During  the  following  week 
he  tried  unsuccessfully  to  contact  the 
newspapers'  representative.  The  second 
advertising  feature  appeared  that  week 
also  without  approval.  ■ 


A  33-year  old  pharmacist,  convicted  of 
stealing  2,684  Apisate  tablets  from  his 
employer,  was  ordered  to  be  struck  off  the 
Register  by  the  Pharmaceutical  Society's 
Statutory  Committee  in  London  on 
Tuesday. 

Mr  Bernard  Thompson,  of 
Cherryfields  Road,  Broken  Cross, 
Macclesfield,  was  said  to  have  taken  the 
tablets  for  his  own  use.  Mr  Thompson, 
who  was  not  present,  had  been  asked  to 
appear  before  the  Committee  following 
his  conviction  at  Manchester  City 
Magistrates  Court  last  June  for  the  theft 
of  the  tablets  while  manager  of  a 
pharmacy  in  Mount  Road,  Gorton, 
Manchester,  between  March  and  October, 
1980.  Mr  Thompson  has  three  months  in 
which  to  appeal  against  the  Committee's 
decision. 

Mr  Josselyn  Hill,  for  the  Society,  told 
the  Committee  that  Mr  Thompson's 
history  was  such  that  it  made  the  theft  and 
consumption  of  the  Apisate  tablets  a  more 
serious  matter  than  if  it  were  an  isolated 
incident.  Mr  Thompson  had  appeared 
before  the  Committee  in  September  1978, 
after  two  separate  court  appearances  for 
the  theft  of  Prescription  Only  Medicines 
and  Controlled  Drugs  which  he  was 
taking  to  relieve  problems  caused  by 
depression. 

The  evidence  at  that  time  was  that  he 
had  overcome  his  dependence  on  drugs, 
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BUSINESS  NEWS 


Depot  closure  due 
to  discount  dispute 

Graham  Tatford  &  Co  Ltd  are  to  close 
down  one  of  their  two  South  coast 
wholesale  depots  at  Ryde  on  the  Isle  of 
Wight  after  operating  it  as  an  ethicals  only 
branch  since  January  4.  It  had  been  hoped 
that  the  economies  made  from  January 
would  have  enabled  the  Ryde  branch  to  at 
least  "break  even",  but  this  has  not 
happened. 

Mr  D.P.  Mulholland,  managing 
director,  told  C&D  that  Tatford's 
remaining  mainland  depot  would 
maintain  the  twice  daily  service  previously 
offered  by  the  Ryde  branch,  including 
OTCs.  Eight  staff  have  been  made 
redundant  following  ten  in  January,  and 
two  retained,  to  operate  transportation. 

BDH  hospital  range 
taken  over  by  Merck 

BDH  Pharmaceuticals  Ltd  are  to  cease 
trading  from  April  1 ,  and  the  entire 
product  range  will  be  taken  over  by  E. 
Merck  Ltd.  Products  previously  marketed 
by  BDH  pharmaceuticals,  including  their 
nutritionals  and  contrast  media,  will  be 
promoted  to  hospitals  by  Merck 
representatives.  Some  products  will 
continue  to  be  available  in  BDH 
packaging  for  a  period  after  the  transfer. 

Merck  bought  BDH  from  Glaxo  about 
eight  years  ago  and  restored  BDH 
Pharmaceuticals  three  years  ago  to  market 
a  range  of  hospital  products.  The  closure 
of  the  subsidiary  is  for  "commercial 
reasons"  and  a  Merck  spokesman  told 
C&D  that  the  "rationalisation  of  services 
would  result  in  an  improved  service  to  the 
medical  and  pharmaceutical  professions." 
Product  licences  and  trade  marks  are 
presently  being  transferred. 

BDH  Chemicals  Ltd  are  in  no  way 
affected  by  the  change  and  will  continue 
to  sell  fine  chemicals,  laboratory 
chemicals,  diagnostics  and  apparatus. 

All  queries  relating  to  the  products  of 
either  company  should  be  directed  to  E. 
Merck  Ltd,  Four  Marks,  Alton,  Hants 
GU34  5HG.  Telephone  (0420)  6401  l.n 


Licence  fees  review 


The  Department  of  Health  is  proposing  to 
abolish  most  capital  fees  for  Medicines 
Act  licences  for  1982-83.  The  standard 
capital  fee  for  a  product  licence  would  be 
reduced  by  25  per  cent  to  £150  and  the 
higher  alternative  amount  by  9  per  cent  to 
£2,500.  There  would  be  no  lower 


"I  personally  find  it  tragic  that  staff  who 
have  worked  so  hard  to  give  what  has 
been  a  sound  and  efficient  service  have 
lost  their  jobs." 

Tatfords  had  hoped  for  a  swift 
resolution  of  the  triangular  dispute 
between  the  DHSS,  Unichem  and 
Macarthys,  which  could  have  led  to  a 
reduction  of  discounts  and  a  return  to 
"modest  profitability."  This  had  not 
happened,  nor  had  competition  reduced 
following  the  closure  of  the  Sangers 
depots.  "The  stark  truth  is,"  said  Mr 
Mulholland,  "Ryde  depot  cannot  exist  on 
IVi  per  cent  retained  gross  profit." 

Mr  Mulholland  says  Tatfords  will  do 
their  utmost  to  retain  the  majority  of 
business  from  the  30  pharmacies  (25 
independents)  and  single  hospital  on  the 
IOW,  having  provided  a  comprehensive 
service  since  1953.  Tatfords  are  a  private 
independent  wholesaler.  ■ 


alternative  amount  for  product  licences. 
Other  fees  to  go  would  be  those  for 
manufacturers'  licences,  wholesale 
dealers'  licences,  export  certificates, 
clinical  trial  certificates,  animal  test 
certificates  and  product  licence  review. 
The  last  three  fees  are  currently  £200  each. 

The  fees,  which  are  reviewed 
annually,  are  designed  to  defray  part  of 
the  costs  of  operating  the  licensing 
system.  The  Department  estimates  that 
income  for  the  licence  year  beginning 
September  1  will  exceed  expenditure.  It  is 
therefore  proposing  not  to  increase  fees 
during  1982-83  and  that  the  fee  structure 
should  be  amended  to  reduce  income  and 
to  simplify  collection  and  calculation  of 
fees.  Comments  on  the  proposals  should 
reach  Mr  P.S.  Edmond,  Room  1023, 
Market  Towers,  1  Nine  Elms  Lane, 
Vauxhall,  London  SW8,  by  April  30.  ■ 


Cable  TV  shopping 


The  Prime  Minister's  Information 
Technology  Advisory  Panel  has  published 
a  report  recommending  that  the 
Government  remove  as  soon  as  possible 
its  current  restrictions  on  cable  television, 
which  allow  only  for  re-broadcasting  of 
programmes  from  the  three  existing 
channels.  The  report  also  calls  for  basic 
decisions  regarding  the  establishment  of  a 
chain  of  privately-owned  cable  networks 
by  the  Autumn,  which  would  mean  that 
the  extent  of  other  services  such  as 
computer  shopping  and  banking  from 
home  could  be  known  by  the  end  of  the 
year.  The  Government  has  already  set  up 
a  three-man  team  of  inquiry  under  the 
chairmanship  of  Lord  Hunt,  required  to 
report  by  September  on  the  £2  billion 
restructuring  which  would  be  needed.  ■ 


Beatson  profits 


Showing  the  benefits  of  1980's 
modernisation  programme  and 
improvements  in  work  practices,  Beatson 
Clark  have  reported  second  half  pre-tax 
profits  up  to  £1 . 13m  from  £984,000  for 
the  corresponding  period  last  year,  giving 
a  total  figure  for  1981  of  £2. 338m 
(£1 .249m).  Turnover  rose  10.3  per  cent 
from  £25. 51m  to  £28. 14m.  Total  dividend 
for  the  year  will  be  8.5p  per  share  (7p), 
more  than  restoring  the  cut  made  last 
year. 

The  board  reports  sales  volume  as 
having  been  maintained  despite  difficult 
trading  conditions,  with  total  sales  by  UK 
glass  manufacturers  falling  from  7,000 
million  bottles  to  6,000m,  and  increasing 
competition  from  other  sectors  of  the 
packaging  industry.  The  pharmaceutical 
industry  remains  the  company's  major 
market.  ■ 


New  field  for  P&G 


Proctor  &  Gamble  are  moving  into 
pharmaceuticals.  The  Cincinnatti-based 
parent  company  have  announced  final 
agreement  regarding  their  £205m  cash 
purchase  of  the  international 
pharmaceutical  division  of  Morton- 
Norwich.  The  division  manufactures 
several  US  brand  names  such  as  Pepto- 
Bismol  as  well  as  a  wide  range  of 
prescription  drugs  and  other 
pharmaceutical  products  sold  primarily  to 
hospitals  and  doctors.  Mr  John  Smale, 
president  of  the  company,  describes  the 
move  as  offering  opportunities  for 
Proctor  &  Gamble  to  continue  their  long 
term  growth  by  means  of  entry  into  new 
markets.  The  decision  is  unlikely  to  have 
any  immediate  impact  in  the  UK, 
however,  as  Morton-Norwich  currently 
have  no  UK  network.  ■ 


■  Nurdin  &  Peacock  are  opening  a  90,000 
sq  ft  warehouse  on  the  Bermuda  industrial 
estate,  Nuneaton,  on  April  19.  Over  half 
the  space  will  be  devoted  to  a  range  of 
grocery  and  grocery  non-food  products, 
including  a  range  of  toiletries  and 
chemists'  sundries.  The  company  will 
enforce  a  strict  registration  policy  at  the 
new  branch,  serving  bona  fide  traders 
only.  Nurdin  &  Peacock  also  intend  to 
replace  their  64,000  sq  ft  warehouse  in 
Raynes  park,  Wimbledon,  with  a  larger 
unit  in  the  first  half  of  1983.  The  company 
offers  a  range  of  additional  services 
including  business  consultancy,  VAT 
accounting  and  shopfitting. 

■  Hoechst  AG  have  issued  a  report  giving 
some  details  of  their  performance  in  1981 . 
According  to  the  figures  available  when 
the  report  was  prepared,  worldwide  sales 
of  the  Hoechst  group  rose  15.1  per  cent  to 
DM34.432  billion.  Sales  abroad  were  up 
20.7  per  cent,  with  pharmaceuticals 
among  the  sectors  contributing 
particularly  well. 
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Bar  codes  little  used 
at  present 

The  Article  Number  Association  has 
reported  a  mixed  outlook  for  the  spread 
of  laser  scanning  systems  based  on  retailer 
use  of  EAN  bar  codes.  According  to  the 
Association's  figures  some  retail  chains 
now  report  over  70  per  cent  of  goods  sold 
as  being  bar-coded,  but  at  present  only 
about  six  large  stores  are  actually  using 
scanning  systems.  Tesco  are,  however, 
committed  to  installing  scanners  in  some 
15  of  their  larger  stores  this  year,  and  the 
total  number  of  stores  using  scanning 
equipment  may  reach  25  by  the  end  of  the 
year.  The  Association  attributes  the  lack 
of  current  interest  to  the  recession,  with 
companies  preferring  to  invest  in  new 
premises  in  the  present  economic 
climate.  ■ 


Briefly 


■  Boots  have  taken  the  largest  store  unit 
in  the  new  shopping  mall  at  Dewsbury, 
due  to  be  opened  in  December. 

■  Paul  Murray  Ltd  have  moved  into  a  new 
purpose-built  warehouse  and  office 
complex  on  the  Chandlers  Ford  industrial 
estate  at  Eastleigh,  Hants.  The  10,000  sq 
ft  complex  will  be  given  over  entirely  to 
the  company's  range  of  chemists' 
sundries. 

■  Berec  Ltd  are  changing  their  name  back 
to  the  more  familiar  British  Ever  Ready  as 
one  of  the  first  moves  of  the  company's 
new  owners,  Hanson  Trust.  The  name- 
change,  effective  immediately,  will  be 
publicised  by  a  £2m  advertising  spend 
which  will  also  be  used  to  promote  Ever 
Ready  products. 


APPOINTMENTS 


■  Ortho  Pharmaceutical  Ltd  have 
appointed  Mr  F.A.  Patterson  as  head  of 
their  newly  formed  postgraduate 
education  department.  Mr  Patterson,  who 
took  up  his  appointment  on  March  1, 
comes  to  Ortho  from  Health  Learning 
Systems,  where  since  1980  he  has  been 
director  of  international  services  and  vice 
president,  European  services.  He  is 
known  for  his  pioneering  work  in 
postgraduate  medical  education  during 
twelve  years  with  Wyeth  Laboratories  as 
director  of  that  department,  and  for  his 
work  in  family  planning.  He  was  a 
member  of  the  working  party  set  up  to 
examine  the  role  of  the  pharmaceutical 
industry  in  postgraduate  education  which 
resulted  in  the  establishment  of  the 
"educational  advisory  board"  of  which 
he  is  a  permanent  board  member.  He  is  a 
Fellow  of  the  Royal  Society  of  Medicine, 
and  of  the  National  Association  of  Family 
Planning  Doctors. 


MARKET 
NEWS 


Few  movements 
among  prices 


London,  March  23:  Price  movements 
were  few  and  far  between  during  the  past 
week.  Among  botanicals  Cape  aloes  were 
£3  metric  ton  dearer  while  cascara  rose  by 
£5  in  both  positions.  Gentian  remained 
unquoted  on  the  spot  with  shipment 
higher  by  £5  metric  ton.  Canada  balsam 
remained  steady  at  the  previous  week's 
advanced  level. 

In  essential  oils  there  were  no  spot 
quotations  for  Chinese  cedarwood  nor  for 
sandalwood  from  either  Mysore  or  East 
India.  ■ 

Pharmaceutical  chemicals 

Acetone:  £480  metric  ton  for  30-drum  lots. 

Aluminium  chloride:  Pure  crystals  in  50-kg  lots  £1 ,353  metric 

ton  ex  works. 

Aspirin:  Ten-ton  lots  from  £1 .30  kg. 
Bismuth  salts:  £  per  kg. 

50-kg  250-kg 
salicylate  11.74  £11.44 

subcarbonate  7.50  7.38 

subnitrate  5.73  5.59 

Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums  £305  per 
metric  ton. 

Chloramphenicol:  levo  BP  '80  £20  kg  in  500-kg  lots. 
Ether:  BP  anaesthetic  2-litre  bottle  £4.42  each  for  lots  of  175 
bottles;  in  130-kg  drum  £1,850  metric  ton.  BP  solvent  in  130-kg 
drum  £1 ,340  metric  ton. 

Mersalyl:  Acid  £78  kg  in  10-kg  lots;  £74.35  kg  in  24-kg  lots. 


Paracetamol:  (Per  kg)  10-ton  contracts  from  £2.60  to  £2.90; 
1-ton  £2.95.  Premium  for  d/c  £0.35  kg. 
Saccharin:  BP  sodium,  powder  £3.60  kg;  crystals  £3.20,  both 
for  250-kg  lots. 

Salicylic  acid:  5-ton  lot  £1.61  kg;  1  ton  £1.63. 

Sorbitol:  Powder  £790  metric  ton;  syrup  £395-£410  as  to  grade. 

Stilboestrol:  BP  in  25-kg  lots,  £197.50  kg. 

Strychnine:  Alkaloid  £74.30  per  kg;  sulphate  and 

hydrochloride  £60.40  kg  5-10  kg  lots. 

Succinylsulphathiazole:  £10.20  kg  in  50-kg  lots;  imported  £7 

(250-kg). 

Sulphathiazole:  BP  1973,  £4.50  kg  in  Vi-ton  lots. 
Tartaric  acid:  £1 ,795  per  metric  ton. 

Tetracycline:  Hydrochloride  £15.50  kg;  oxytetracycline  £14.50 
in  250-500  kg  lots. 

Theobromine:  Alkaloid  £25  kg  in  500-kg  lots. 

Theophylline:  Anhydrous  and  hydrous  £5.63  kg  in  100-kg  lots 

—  ethylene  diamine  £6.08  kg. 

Crude  drugs 

Aloes:  Cape  £1,478  metric  ton  spot;  £1,443,  cif.  Curacao 
£3,350,  cif. 

Balsams:  (kg)  Canada:  Spot  quoted  at  £16.50;  shipment  £16.60 
cif.  Copaiba:  £5.60  spot;  £5.65,  cif.  Peru:  £9.60 spot;  £9.50, 
cif.  Tolu:  Spot  £5.30. 
Benzoin:  £138  cwt,  cif. 

Camphor:  Natural  powder  £10.25  kg  spot  nominal;  £9.65,  cif. 

Synthetic  96%  £  1 .40  spot;  £  1 .30,  cif. 

Cardamoms:  AGN  £7.75  kg,  cif. 

Cascara:  £1,190  metric  ton  spot;  £1,290,  cif. 

Gentian  root:  No  spot;  £2,880  metric  ton,  cif. 

Ipecacuanha:  Costa  Rican  £38  kg,  cif. 

Liquorice:  Root,  no  spot;  £740  metric  ton,  cif.  Block  juice 

£  1 ,400  metric  ton  spot;  spray-dried  powder  £  1 ,900. 

Menthol:  (kg)  Brazilian  £7.45  spot;  £7,  cif.  Chinese  £6  spot, 

£6.10,  cif. 

Pepper:  (metric  ton)  Sarawak  black  £995  spot,  $1,500,  cif; 
white  £1,325  spot;  $1,975,  cif. 

Essential  oils 

Cananga:  Indonesia  £19.50  kg  spot;  £19,  cif. 
Cedarwood:  Chinese  No  spot;  £2.60  kg,  cif. 
Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2.85,  cif;  bark;  English- 
distilled,  £150. 

Citronella:  Ceylon  £2.60  kg  spot;  £2.40,  cif.  Chinese  £3.70 
spot;  £3.60,  cif. 

Orange:  Florida  £0.80  kg  spot  and  cif. 
Patchouli:  Indonesia  £19.50,  kg  spot;  £18.50,  cif. 
Peppermint:  (kg)  Arvensis  —  Brazilian  £7.10  spot;  £7,  cif. 
Chinese  £4  spot;  £3.90,  cif.  American  piperata  £13. 
Sandalwood:  Forward  Mysore  and  East  Indian  spot 
unobtainable;  £56.50  kg,  cif. 

Spearmint:  Chinese  £9  kg  spot;  £8.50  kg,  cif.  American  £1 1.50 
spot. 

Vetivert:  Java  £21  kg  spot;  £20.50,  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  For  bulk  quantities  and  do  not  include  value 
added  tax.  They  represent  the  last  quoted  or  accepted  prices  as 
we  go  to  press. 


COMING 
EVENTS 


Monday,  March  29 


Harrow  and  Hillingdon  Branch,  Pharmaceutical  Society, 

Clinical  lecture  theatre,  Northwick  Park,  at  8pm  (buffet 
7.30pm).  Talk  and  film  by  Beryl  Campbell,  stomacare  nurse, 
on  stomacare. 

Tuesday,  March  30 

Leeds  Branch,  Pharmaceutical  Society,  Marion  Hotel  and 
Country  Club,  Middlesborough,  at  8pm.  General  meeting. 

Wednesday,  March  31 

Brighton  Branch,  Pharmaceutical  Society,  Postgraduate 
medical  centre,  Brighton  General  Hospital,  Elm  Grove, 
Brighton,  at  7.30pm.  General  meeting. 
Bristol  Branch,  Pharmaceutical  Society,  Edward  Jenner 
Centre,  Bristol  Royal  Infirmary,  at  7.45pm.  Dr  J.W.  Maunder, 
London  School  of  Hygiene  and  Tropical  Medicine,  on  "Lice." 
Hull  Pharmacists'  Association,  Postgraduate  centre,  Hull 
Royal  Infirmary,  at  7.15pm.  General  meeting. 

Thursday,  April  1 

Hounslow  Branch,  Pharmaceutical  Society,  Lecture  theatre. 
West  Middlesex  Hospital,  Twickenham  Road,  Isleworth,  at 
7.45pm,  General  meeting  and  short  talk  with  slides  by 
Professor  E.J.  Shellard. 

Thursday  April  1 

Lancaster  &  Morecombe  Branch,  Pharmaceutical  Society, 

Conservative  Club,  Church  Street,  Lancaster,  at  7.45pm. 
General  meeting. 

Weald  of  Kent  Branch,  Pharmaceutical  Society,  Postgraduate 
centre,  Kent  and  Sussex  Hospital,  Mount  Ephraim,  Tunbridge 
Wells,  at  8pm.  Mr  D.  Godfrey  on  "A  Breath  of  Fresh  Air." 
Wine  and  cheese. 

Advance  Information 

York  Branch,  Pharmaceutical  Society,  Merchant  Taylors  Hall, 
April  21,  at  7.30pm.  Annual  dinner.  Tickets  £l  1.50,  available 
from  Mrs  N.B.  Hart,  62  Moorgate,  York. 
North  West  Region,  Pharmaceutical  Society,  Netherwood 
Hotel,  Grange-over-Sands  on  April  24-25.  Conference  on  "Is 
there  a  future  for  retail  pharmacy?"  Cost  for  complete 
conference,  £27;  Saturday  only,  £7;  Sunday  only,  £6.50. 
Families  welcome.  Details  from  Mr  R.  Harrison,  Tresanton, 
2A  Rydal  Road.  Lancaster. 


Royal  Society  of  Health,  13  Grosvenor  Place,  London,  SW1X 
7EN,  May  12,  at  6.00pm.  Dr  R.B.O.  Sutton  on  "Adverse  drug 
effects  —  oral  and  dental  problems."  Registration  £2.00  for 
non-members,  by  May  5.  Details  from  Conference 
Department,  Royal  Society  of  Health,  at  the  above. 
National  Pharmaceutical  Association,  Department  of  Display, 
107  Charing  Cross  Road,  London,  May  12.  Training  course  on 
"Basic  display  and  techniques  for  pharmacy  assistants."  Fee 
£40.  Details  from  NPA,  Mallinson  House,  40  St  Peter's  Street, 
St  Albans,  Herts. 

National  Pharmaceutical  Association,  Mallinson  House,  40  St 
Peters  Street,  St  Albans,  May  13.  Seminar  on  "Tax 
considerations  on  business  sale  or  retirement."  Cost  £63.25. 
Applications  to  the  above  address. 

National  Pharmaceutical  Association,  Mallinson  House,  40  St 
Peter's  Street,  St  Albans,  Herts,  May  19.  Combined  course  on 
"Selling  dental  care  products  and  the  diabetic  customer."  Fee 
£23,  details  from  above. 

Hospital  Pharmacists  Group  &  European  Society  of  Clinical 
Pharmacy,  joint  meeting.  Pharmaceutical  Society,  1  Lambeth 
High  Street,  London  SE1,  May  21  at  10.00am.  "Safer  Cancer 
Chemotherapy."  Registration  fee  £10  for  members  of  the 
PSGB  and  the  European  Society,  by  May  5.  Details  from  Mr 
R.  Marshall,  at  above. 

East  Anglian  Regional  Health  Authority,  Conference  Room, 
Addnebrooke's  Hospital,  Hills  Road,  Cambridge,  May  25  at 
9.45am.  Symposium  on  "Prevention  of  Infectious  Disease  by 
Immunisation."  Applications  to  Dr  S.  Ellis,  Regional 
Pharmaceutical  Officer,  Union  Lane,  Chesterton,  Cambridge. 
Brighton  Branch,  Pharmaceutical  Society,  Ditchling  Village 
Hall,  Ditchling,  May  29  at  8.00pm,  Barn  dance.  Cost  £2.50 
including  ploughman's  supper.  Tickets  from  Sue  Whelan, 
Pharmacy  Department,  Royal  Sussex  County  Hospital, 
Brighton,  Sussex.  Telephone:  Brighton  60661 1  ext  38. 
Institute  of  Packaging,  The  Hotel  Norwich,  Norwich,  Norfolk, 
June  4-6,  International  conference  on  "The  cost  of  the  cover," 
a  look  at  value  analysis  in  packaging.  Details  from  Conference 
Secretary,  Institute  of  Packaging,  Fountain  House,  la  Elm 
Park,  Stanmore,  Middx.  Telephone:  01-954  6277. 
National  Pharmaceutical  Association,  Mallinson  House,  40  St 
Peter's  Street,  St  Albans,  Herts,  June  8.  Training  course  on 
effective  selling,  fee  £40.  Details  from  Training  Department,  at 
Mallinson  House. 

Royal  Society  for  the  Prevention  of  Accidents,  Grand  Hotel, 
Birmingham,  June  9,  National  Home  Safety  Conference.  Cost 
£90  +  VAT  for  3  days,  £35  +  VAT  for  one  day.  Details  from 
Mrs  Joyce  Bamford,  Home  &  Leisure  Safety  Division,  RoSPA, 
Cannon  House,  The  Priory,  Queensway,  Birmingham  B4  6BS. 
The  Royal  Society  of  Health  has  cancelled  its  annual  congress 
which  would  have  been  held  at  the  Kensington  Town  Hall, 
April  5-8.  The  registration  for  the  congress  was  affected  by  the 
financial  difficulties  of  those  bodies  and  organisations  which 
have  supported  the  Society  in  the  past.  Most  of  the  programme 
will  be  offered  in  a  series  of  one-day  conferences  in  the 
Autumn  and  Winter  of  1982.  The  dates  of  these  will  be 
announced  in  the  near  future.  Further  information: 
Conference  Department,  Royal  Society  of  Health,  13 
Grosvenor  Place,  London  SW1 X  7EN. 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Martyn  Fryer  for  further 
information  on  extension  322. 


Appointments 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display  /  Semi  Display  £10.00 
per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £850.00 
(260mm  x  180mm) 
Half  Page  £450.00 
(125mm  x  180mm) 
Quarter  Page  £240.00 
(125mm  x  88mm) 


Box  N umbers  £2.50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
lO^o  on  7  insertions  or  over. 
1 5 on  1 3  insertions  or  over 


Business 
Opportunities 


MACARTHYS  LTD 

Pharmaceutical  Wholesalers 

Require  2  additional  representatives  for 
the  following  areas: 

1 .  Hospitals  in  London  and  South  of  England 

2.  Retail  chemists  in  W.  London,  Bucks  and 

Oxford  Area. 
Experience  desirable  but  not  essential. 
Good  salary,  expenses  and  company 
car,  age  21-40  years. 
Please  reply  with  c.  v.  to: 
D.L.  Mori  Esq,  Macarthys  Ltd, 
Chesham  House,  Chesham  Close, 
Romford  RM1  4SX.  Essex. 


SALES  REPRESENTATIVES 

Due  to  retirement  and  re-organisation  two  salesmen  are 
required  for  the  following  territories. 

1 .  Devon,  Cornwall  &  part  Somerset 

2.  S.W.  London,  Surrey,  W.  Sussex. 

Starting  salary  in  the  region  of  £5,500  p.a.  and  open 
ended  bonus  scheme. 
A  company  car  is  provided  plus  fringe  benefits. 

Please  apply  in  writing  to:— 
Mr.  Ron  Marlow, 
Jackel  International  (UK)  Ltd., 
do  5  Town  Croft,  Chelmsford,  Essex. 


SALES  REPRESENTATIVE 

A  vacany  has  occurred,  due  to 
reorganisation  of  territories,  for  a  sales 
representative  in  a  well  established  and 
highly  respected  sundries  house  to  cover 
MIDLANDS  and  EAST  ANGLIA. 
Generous  remuneration  and  car  provided. 
Please  write  for  application  form  to 

Vernon  Powell  Ltd,  Verona  House, 

54  Selsdon  Road,  South  Croydon,  Surrey. 


Working  Manager  required 
to  assist  owner  North 
London  drug  store. 
Excellent  wages  for  right 
person.  Good  references 
essential.  Very  good  job. 
Tel:  01-272  2949 


Business  for  sale 


UK  PHARMACIST 

Varied  retail  experience  UK  & 
abroad,  resident  Nairobi  from 
August  '82  seeks  position  with 
International  Company  preferably 
sales  /  Promotion  of 
pharmaceuticals  or  related 
products  in  Kenya.  But,  any  offer 
based  in  Nairobi  considered,  full 
curiculum  vitae  forwarded  on 
request. 

Box  C&D  2837 


LONDON  EC1 

Drug  store  with 
substantial  turnover  for 
sale. 

Genuine  reasons  for 
disposal  recently 
modernised  to  highest 
standard. 
Phone  after  7pm  01-435  0396 


MAIL  ORDER  FIRM 

wishes  to  buy  a 
preparation  for  the  relief 

of  Piles. 
Non-Ethical  but  licensed. 
Write  to  Box  C&D  2836 


Business  for  sale 


DRUG  STORE  FOR 
SALE 

South  Herts,  Exceptional  Position, 
New  Lease.  Ideal  for  Pharmacy  / 
Perfumery  as  no  other  private 
competition. 
Apply  Box  C&D  2840 


LONDON 


Cosmetics  and  perfumery  wholesale  with 
high  profit  margin. 
Expected  turnover  this  year  over 
£450,000. 
Offers  over  £80,000  plus  stock. 


Apply  BOX  C&D  1838 
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Health  Foods 


l  ARE  YOU  OPENING  A  HEALTH 

■!  rr\r\rs  r\r da  dtla  chir  rso  €ur\t%^ 


jppa  A  quality  range  of  natural  foods,  Ring  Barry  Tay|or  wTw 
ri/Jll         vitamins  and  supplements  #U9 


BIS 


|lIWi)bu>>«l  (Haft0""'"' 
(J  ootfounoiin"'"'* 
bw»  uul>  wo""  ,,,'t*u,, 


A  quality  range  of  natural  foods,  Ring  Barry  Tayior  "•J*; 
vitamins  and  supplements  ^tf* 
produced  from  only  the  finest   1  HPTlIf  HlllfP 

grade  of  raw  materials.  I  IwCJllliUllC 

A  service  that's  quick,  efficient  Charlestown  House,  Charlestown, 

and  national.  And  prices  that  are  Baj|dori|  Shipley.  West  Yorkshire, 

very  competitive.  BD17  7JS  Telephone  0274  595021 


Seven  into  one  will  go! 


X 


Visit  Interhealth  on  Stand  14  at  Helfex 
where  you  will  be  able  to  place  ONE  order 
for  the  SEVEN  companies  we  represent: 

NELSON  HOMOEOPATHIC  PRODUCTS,  MODERN 
HEALTH  PROUCTS,  CREIGHTON  LABORATORIES 
DENES  VETERINARY  PRODUCTS,  DUNDALE  GROUP 
GREGORY  AROMATICS,  LOTUS  FOODS  LTD. 
ASK  ABOUT  INTERHEALTH'S  SPECIAL  INTRODUCTORY  PARCEL  -  YOUR 
CHANCE  TO  STOCK  A  SMALL  RANGE  OF  HEALTH  PRODUCTS—  FOR  LESS 
THAN  £80.  If  you  would  like  a  rep  to  call  please  phone 
PETER  RULE,  INTERHEALTH  LTD,  on  01-397  8641  or  write  to 
PHOENIX  WORKS,  DAVIS  ROAD,  CHESSINGTON,  SURREY  KT9  1TH 


Trade  Announcements 


Stock  for  sale 


GERALD  FRASER 

WHOL  ESALE  COSMETICS 


IF  YOU  WANT  FRENCH  PERFUME 
IF  YOU  WANT  ENGLISH  PERFUME 
IF  YOU  WANT  DISCOUNT  PRICES 
IF  YOU  WANT  DISCOUNT  COSMETICS 

Give  us  a  call  at: 
402  Cheetham  Hill  Road,  Manchester 
061  740  9811 

Open  9.30-5  weekdays;  10-2  Sundays 


Agents 


GRAPEVINE 

Two  minutes  could  bring  you  regular  up-to- 
date  information  on  the  home-brew  industry 
-  FREE! 

Grapevine  is  a  trade  magazine  for  retailers  in  the  homebrew  in- 
dustry. It  supplies  up-to-date  information  on  manufacturers'  and 
wholesalers'  activities,  new  products,  new  VAT  rulings,  and  Trade 
Association  news.  On  top  of  all  this  it's  FREE! 
For  the  benefit  of  advertisers  and  retailers  alike,  we  are  increasing 
our  mailing  list,  and  would  like  to  include  chemists  who  stock 
home-brew  items.  So  please  write  to  us  at  the  address  below  —  for 
up-to-date  news  of  a  growing  market. 

Grap  evine,  Halstead  House,  Dept.  CD, 
83  Halstead  Road,  Mountsorrel, 
Loughborough,  Leics. 
Tel:  Leicester  (0533)  302125. 


Leading  distributor  of  hair 
accessories  requires 
Agents  and 
Representatives  calling  on 

Chemists,  Drug  Stores, 
and  leading  Departmental 
Stores  in  the  following 
cities:— 

Manchester,  Birmingham, 
Liverpool,  Glasgow, 
London,  Sheff  ied  etc. 

Please 
apply 
BOX  C&D  1842 


WELL  CONNECTED 
AGENTS 

required  in  most  areas  to 
expand  sales  of  regionally 
established  comprehensive 

range  of  branded  baby  goods 
to  chemists,  departmental 

stores,  baby  linen  and  allied 
trades. 

Please  apply  Box  C&D  2835 


AGENT  AVAILABLE 

Surrey,  Kent  &  Sussex 

Exceptional  experience  of 
Perfumery  /  Toiletries. 
Principals  with  first  class 

products. 
Contact  Box  C&D  2841 
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Trade  services 


BRODIE  MARSHALL  &  CO 

66  Bolsover  Street  London  W1P  8BN  Tel.  01-388  2272 


Stock  for  sale 


EXPORT  I 
IMPORT 

British  and  Continental 
pharmaceutical  and 

Veterinary  medicines. 
Available  for  A frica. 
Middle  East  and 

developing  countries. 

If  you  are  buying  or 
selling  we  would  like  to 
make  contact  with  you. 
Telex  us  on:  881  3246 
WEMSEC'G, 
Attn.  Mr.  Brian 


Three  Peers  Cosmetics 

f771  Station  Road 
wmm  Warloy 

west  Midlands 

WE  OFFER  A 

LARGE  RANGE  OF 

TOP  QUALITY 

PERFUMES  AT 

BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


100  capsules.  £14.80 
rrp  per  30  day  course. 

FOR  HAIR 

PIL  food  as. 

Swiss  biological  for  the  pharmacy  with 
top  selling  margins  available.  Macarthys 
plus  Harcastle  &  Rabin  in  London. 
Pil  Food  Ltd,  36  Haven  Green,  W6 
01  997  5713 


SUGAR  COATED 
SALT  TABLET 

&  SALT  TABLET 
CONTAINING 
GLUCOSE. 

Manufacturer: 
Callow  Bros  (1963)  Ltd., 

Sefton  Lane. 
Industrial  Estate.  Maghull, 
Merseyside  L31  8BZ 
051-5261154 


THINKING  OF  SELLING  YOUR  BUSINESS  

then  you  may  be  interested  to  know  that  we  are  obtaining  exceptional  prices  for  Retail 
Pharmacy  Businesses  &  Drug  Stores  —  and  even  lock-up  shops  are  commanding  high 
prices  at  present.  We  are  experiencing  an  unprecedented  demand  for  genuine 
concerns  in  the  West  End  &  City,  Greater  London  and  its  Suburbs,  the  Thames  Valley 
and  West  Country,  all  the  Southern  Coast  Counties,  East  Anglia,  the  South  Midlands, 
Yorkshire  and  the  North  East,  Greater  Manchester,  the  North  West  and  Border 
Counties.  If  you  are  planning  a  move  now  or  in  the  near  future  a  personal  discussion 
with  one  of  our  Partners  can  be  arranged  quickly  and  without  obligation. 


Agencies  Wanted 


ESTABLISHED  AGENT 

Covering  Central  Scotland,  North  of 
England  and  Yorkshire. 
Good  connections  with  multiple  discounts 
chains,  cash  and  carry  and  wholesale 
outlets. 
Requires  additional  agency. 
Please  apply  Box  C&D  2839 


Stock  Wanted 


WE  PURCHASE  SHOP  STOCKS 
AND  MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 

Lawrence  Edwards  and  Co.  Ltd., 
Wellington  Close,  London  Wl  1  2AN. 
Tel:  01-727  3137-8 


A.  &  H.  OTTER  LTD 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London  EC IV 

0BA  Tel:  01-253  1184/5 
Telegrams:  "Salvall",  London  EC1 


Shopfittings 


and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and  NUMARK 
approved. 

Eplan  UNIT  SHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road,  Newhaven, 
Sussex  BN9  0AE 
Telephone:  07912-7711 


Trade  Marks 


Trade  Mark  No  774122  consisting  of  the  word  PEGASUS  and 
registered  in  respect  of  "essential  oils"  was  assigned  on  6 
October,  1981  by  Barclays  Bank  Trust  Company,  the  executor 

of  the  will  of  Albert  George  Hersom  who  traded  as  A.G. 
Hersom  of  119-123  Richmond  Street,  Kingston-upon-Thames, 
Surrey  to  The  Incorporated  Association  for  Promoting  the 
General  Welfare  of  the  Blind  of  8/22  Curtain  Road,  London 
EC2A  3NQ. 

WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  WHICH 
IT  WAS  THEN  IN  USE. 


COMPUTER 
LABELLING 

Developed  specifically  for  speed 
and  ease  of  use  in  the  busiest  of 
!      pharmacies  to  produce  superb 
I     quality  labels. 

Useable  by  anyone  within 
minutes  (eg  locums)  it  counts,  •' 
does  stock  control,  repeat  labels 
etc  with  up  to  1500  drug  capacity. 
Complete  system  from  £995  (lease 
£35  per  month) 

Phone 

Croston  (Lanes)  600494  n 
\^  anytime  A 


I 


Shopfittings 


SLASH  SHOP 
EQUIPMENT  COSTS 

Competitive  prices  on  shelving,  wall 
fixed  or  freestanding.  SPUR 
READICLIP,  ARNEG.  Plus 
Gondolas.  Baskets,  Dumpers,  Price 
Guns.  Proven  Products.  Prompt 
service.  HP  /  Leasing  available.  Free 
Estimating. 

Home  Counties  Shop  Equipment 
Spur  House, 

Otterspool  Way,  Watford-By-Posi, 
Watford,  Hertfordshire. 
Telephone:  (0923)  34528 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNITS 
approved  by 


NUMARK 


(TCW) 


K  H  WOODFOHO&Co  I  Id 
Rimj  Now  0202  36272 


apian 

shopfitting  limited 


alpbn  house,  cavalier  road, 
heathf  leld,  newton  abbot,  devon 
tql2  6tg      tel.  0626  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 
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Manufacturing  & 
Distributing  Services 


(DANDA  PACKAGING 
CO  LTD 

8  PMORT  ROAD  LONDON  M 

I  TEL:  01-341  00B7 
[or  01-348  2061 

POLYTHENE  CARRIER 
BAGS 

I  Printed  to^rour  own  specifications. 
I  All  size  carriers  in  stock. 

Bin  Liners,  Refuse  Sacks,  etc. 

London  area  only  1 

Phone  or  write  for  free  samples 


Focus  Solutions 

Suppliers  &•  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 

Burton  Parsons 
Barnes  Hind 
Contactasol  Allergan 

Smith  &  Nephew 
Alcon  Optrex  Optique 
Sauflon  Pharmaceutical 
Abatron  Titmus 

Telephone  Marion  Byers  at 
Berkhampstead  (04427)  74326 
for  details 

Focus  Contact  Lenses 

Northbridge  Road,  Berkhampstead, 
Herts.,  HP4  1EH 


Umdasch 


THE  COMPLETE  SHOPFITTERS 


_   ,         ^umki!*  I 

Quality  Austrian  System  pli 
No  system  matches  our  quality 

NPA  recommended 

Apeils  Contracts  Ltd.  Umdasch  Systems,  Unit  F, 

Dalroad  Industrial  Estate,  Dallow  Road,  Luton,  Beds  LU1  1FP 

RING  Luton  (0582)  30833  NOW! 


DENNIS  HILLYARD 
CONTACT  LENS 
SUPPLIES  LIMITED 

55  Barton  Road,  Water  Eaton  Estate, 
Milton  Keynes,  Bucks. 
Tel:  STD  (0908)  74537 
Telex:  847777  DELRAY  G  Attn.  151 
SOL 


N 


W 
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P  Suppliers  of 
all  contact 
lens 

solutions, 
cases  and 
accessories. 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCER! 

In  bulk  or  bottles,  strip  pack  or  own  label  —  try  us  for 
aspirin  or  saccharin  too! 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY, 

11 CAMFORD  WAY,  SUNDON  PARK,  LUTON  LU3  3AN 
TEL:  Luton  (0582)  584884 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  0DL 
Tel:  01-889  3151/6 


I 


All  Suba  Seal  Bottles  are  made  to  British  Standard  Specification  BS 1970 
plus  high  Suba-Seal  quality. 

HOT  WATER 


MADE 
IN 

ENGLAND 


WILLIAM  FREEMAN  &  COMPANY  LTD 

Suba  Seal  Works.  Staincross.Barnsley,  England  Tel.0226  84081Telex  547186 


/—FAIRFIELD  DISPLAYS 

SHOPFITTING  & 
DISPLAY  EQUIPMENT 

Large  range  of  toughened 

glass  cubes,  glass 
counters,  showcases,  wall 
units,  counter  top 
displays. 
Unique  window  display 

system. 
Agents  throughout  U.K. 
Send  for  free  brochure. 

NEW  SHOWROOM:  32  Victoria  Road,  Farnborough, 
Hants.  GUM  7PG.  Tel:  0252  546191 


ORALCER 


■  pellets  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS' 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

iVITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903  5541 


Please  mention  C&D  when  replying 
to  advertisements 


CHEMISTs? 
DRUGGIST 


Directory  1982 

Your  year-round  reference 
guide  to  the  pharmaceutical 
industry 

U.K.  £27  per  copy.  Overseas  £29  per  copy 

BENN  PUBLICATIONS  LTD.,  UNION  HOUSE,  ERIDGE  ROAD, 
TUNBRIDGE  WELLS,  KENT  TN4  8HF. 
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FASTER  ON  CUTS 
AND  OFF  SHELVES. 

'Savlon'  have  invented  a  remarkably 
speedy  way  of  protecting  cuts,  grazes, 
minor  scalds  and  burns. 

They  call  it  'Savlon'  Dry 

It  sprays  an  antiseptic  film  over  the 
wound  without  stinging  or  staining. 

Kills  germs  on  the  inside  and  stops 
them  getting  in  from  the  outside. 

All  in  a  matter  of  seconds. 

In  fact  it's  so  much  faster  than  its 
nearest  rival,  the  sticking  plaster,  they've 
made  an  advertisement  saying  so. 

From  April  itll  appear  throughout 
the  peak-buying  summer  months. 


80%  of  housewives  will  see  it  in  their 
magazines  an  average  of  five  times  each. 

And  therell  be  a  commercial  on 
regional  TV. 

So  order  stacks  of 'Savlon'  Dry 

Put  them  prominently  on  your  shelves 
in  the  free  display  cases. 

They  won't  stick  around  for  long. 


ANTISEPTIC  FIRST  AID  SPRAY 


FASTER  THAN  A  PLASTER. 

Care  Laboratories  Ltd.,  Amersljam.  Bucks.  A  subsidiary  company  of  Imperial  Chemical  pCTj 
Industries  PLC.  'Savlon'  is  a  trademark.  \rli7 


